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Can  We  Afford  to  Close  Our  Eyes 
To  What  is  Happening  in  Europe? 

Italy  in  revolution;  England  in  the  midst  of  a  great  industrial  crisis; 
Russia  in  turmoil;  Poland  and  Central  Europe  struggling  for  self-possession; 
Germany  trying  desperately  to  master  her  own  conflicting  social  currents 
and  ward  off  bolshevism — all  this  is  going  on  in  countries  which  directly 
or  indirectly  owe  the  people  of  the  United  States  $10,000,000,000.  It 
makes  the  need  for  impartial  and  accurate  news  from  Europe  greater 
than  ever  before. 


Twenty-four  correspondents  of  the  Chicago 
Daily  News  Foreign  Service,  American  in 
their  allegiance  and  training,  will  tell  your 
readers  daily  not  only  what  is  happening 
throughout  the  world  but  the  true  meaning 
of  the  news — disinterested  interpretation. 

These  correspondents  established  for  them¬ 
selves  during  the  war  a  reputation  which  has 
since  been  enhanced  by  their  timely  and  in¬ 
formative  cablegrams  on  reconstruction  trou¬ 
bles  in  Europe  and  Asia. 


You  will  recall  how  the  war  news  always 
seemed  to  break  in  afternoon  paper  time — 
well,  the  foreign  correspondentsof  the 
Daily  News  Foreign  Service  send  their  storie«^ 
^or  first  publication  in  afternoon  editions. 

When  it  is  eleven  A.  M.  in  New  York  most 
of  the  day’s  cable  news  has  arrived  and  has 
been  cleared  over  our  leased  wire  system,  for 
it  is  already  four  P.  M.  in  London  and  Paris. 
The  important  developments  in  the  capitals  of 
Europe  have  by  that  time  been  fully  covered. 


Why  Not  Print  Today’s  Cable  News  Today? 


Hare  money  is  stent  annually  to 
produce  the  Chicago  Daily  Metis 
Foreign  Service  than  is  expended 
by  any  other  special  cable  service 
in  America,  yet  you  can  add 
tzeenty-four  staff  correspondents 
to  cover  the  foreign  world  daily 
for  a  total  sum  that  is  only  a 
fraction  of  what  it  costs  most 
newspapers  to  cover  news  within 
a  radius  of  100  miles. 


For  Rates  and  Details  Apply  to  the 

Consolidated  Press  Association 

(DAVID  LAWRENCE,  INCORPORATED) 

ROBERT  B.  McCLEAN,  Business  Manager 

Executive  Offices:  Commercial  Bank  Building, 

.  Washington,  D.  C. 


Rates  are  based  iif'on  pof^iilation 
and  are  the  same  to  rxvry  neivs- 
paper  in  cities  of  equal  she.  Ex* 
elusive  rights  granted  to  only  one 
newspaper  in  a  city.  The  exclu* 
sive  right  to  the  Chicago  Daily 
News  Foreign  Sendee  is  one  of 
the  most  z'aluable  assets  a  nezos- 
paper  property  can  possess.  As 
a  builder  of  prestige  the  service 
is  unexcelled. 


HORACE  EPES,  Western  Superintendent 
Fourth  Floor,  Daily  News  Building,  Chicago 


JAY  JEROME  WILLIAMS,  Eastern  Superintendent 
Eleventh  Floor,  World  Building,  New  York  City 
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Census  Figures  Prove  the 
Growth  auid  Prosperity  of 
Southern  California 


Census  returns  show  that  California  grew  44.1%  in  ten  years  and  that 
its  numerical  increase  exceeded  the  combined  increase  of  Massachusetts, 
Indiana  and  Georgia. 

The  greatest  percentage  of  this  growth  was  scored  by  Southern  Cali¬ 
fornia  which  has  made  gigantic  strides  in  population  and  industry. 

In  the  past  ten  years  the  leading  cities  of  Southern  California  show 
an  average  gain  of  population  IN  EXCESS  OF  100%. 

Southern  California  is  unique  in  the  number  of  small  communities 
surrounded  by  rich  and  growing  territory  of  which  each  town  occupies  a 
strategic  position  financially. 

The  daily  newspapers  carry  the  advertiser’s  message  into  the  homes 
of  this  territory  where  business  is  booming  and  there  is  no  slump  or 
financial  depression. 

The  advertiser  will  secure  results  and  co-operation  from  the  leading 
publications  listed  below. 


Circu- 

Rate  per 

Circu- 

Rate  per 

lation 

5,000  lines 

lation 

5,000  lines 

Anaheim  Daily  Herald  . 

.  1,500 

.0142 

Riverside  Enterprise  . . .  •  . . 

....  4,000 

.02 

BakersAeld  Echo  . 

.03 

Santa  Ana  Register  . . 

....  *6,166 

.035 

Brawley  News  . 

. *1,775 

.0178 

San  Bernardino  Sun  . 

....  4,833 

.035 

Calexico  Chronicle  . . 

.0178 

Santa  Monica  Evening  Outlook . 

....  1,500 

.0142 

Fullerton  Daily  Tribune  . 

.0214 

San  Luis  Obispo  Telegram . 

....  *1,453 

.0142 

Glendale  Evening  News  . 

.  1,400 

.02 

San  Pedro  Pilot  . . 

....  *2,136 

.02 

Long  Beach  Daily  Telegram. . 

.04 

Ventura  Free  Press  . 

896 

.015 

Monrovia  News  . 

.  1,000 

.0178 

Unless  otherwise  noted,  circulation  Bgiu'es 

are  publish- 

Ontario  Report  . 

. 1,775 

.0178 

ers’  statement. 

Orange  Daily  News  . 

.  1,624 

.0142 

Ocean  Park  Evening  Bulletin  . 

.  1,517 

.0142 

**A.  B.  C.  Statement. 

Redlands  Daily  Facts  . . 

.  *2,313 

.02 

*Sworn  statement. 
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CITY  OF  TACOMA 

96,965 

(OFFICIAL  1920  U.  S.  CENSUS  FIGURES) 

THE  NEWS  TRIBUNE 

31,249 

(A.  B.  C.  net  paid  daily  circulation  for  the  six  months  period 
ending  Sept.  30, 1920) 

6,793,052 

agate  lines  of  paid  advertising  were  carried  in  the  six  days  a 
week  Evening  News  Tribune  during  the  first  nine  months  of 
1920. 

A  Gain  of  1,063,314 

agate  lines  of  paid  advertising  over  the  paid  total  of  the  first 
nine  months  of  1919. 

GAINING!  GROWING! 

Rich  and  prosperous  Southwest  Washington  turns  commer¬ 
cially  and  geographically  to  Tacoma  as  its  center.  This  dis¬ 
trict  is  acknowledged  to  he  the  territory  of 

THE  NEWS  TRIBUNE 

PUBLISHED  BY  THE  TRIBUNE  PUBLISHING  CO. 

Frank  S.  Baker  Charles  B.  Welch 

President  Editor  and  Gen.  Manager 

FOREIGN  REPRESENTATIVES 

David  J.  Randall  Ford  and  Parsons  R.  J.  Bid  well 

341  Fifth  Ave.  940  Marquette  Bldg.  742  Market  St. 

New  York  City  Chicago  San  Francisco 
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Dominate  Philadelphia 

You  can  at  one  cost  reach 
the  greatest  number  of 
possible  consumers  in  the 
Philadelphia  territory  by 
concentrating  your  advertis¬ 
ing  in  the  newspaper  “nearly 
everybody  reads” — 


The  Bulletin 
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Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the 
date  of  publication — by  the  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World 
Building,  63  Park  Row,  New  York  City.  Private  Branch  Telephone,  Beekman  4330. 
Charter  Member  Audit  Bureau  of  Circulations.  ' 
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HIS  SUCCESS  IS  BUILT  OF  BOYHOOD  DREAMS 

Cyrus  H.  K.  Curtis  as  Youth  in  Maine  Got  Vital  Idea  of  Saturday  Evening  Post — Lad’s  Satisfied  Long¬ 
ing  to  See  Public  Ledger  Building — Master  Publisher  Talks  Intimately 


IV  OWHERE  else  in  the  world  is  de- 
mocracy  so  safe  as  in  a  barber  shop. 
Every  man  must  wait  his  turn.  When 
his  turn  has  come,  the  shave  or  hair-cut 
he  gets  is  determined,  not  by  his  own  art 
sense,  but  by  the  skill,  taste  and  mood 
of  the  barber.  The  patron  may  own  the 
building  in  which  the  barber  shop  is  only 
a  niche ;  he  may  own  the  whole  block, 
the  whole  square,  and  the  solid  ten¬ 
storied  square  adjoining;  the  whole 
vicinity  may  be  musical  with  the  hum 
of  his  printing  presses  and  the  wide 
world  familiar  with  his  fame ;  but  he 
waits  his  turn  and  he  takes  the  hair-cut 
that  he  gets. 

Cyrus  H.  K.  Curtis  had  waited  his 
turn,  gotten  his  hair-cut  and  was" critic¬ 
ally  scrutinizing  it  in  the  glass,  when  I 
democratically  accosted  him  with  a  re¬ 
quest  for  his  sovereign  recipe  for  ac¬ 
quiring  most  of  the  property  thereabouts, 
including  the  Ladies’  Home  Journal,  the 
Saturday  Evening  Post,  the  Country 
Gentleman  and  the  Philadelphia  Public 
Ledger,  into  which  last  has  recently  been 
incorporated  the  Philadelphia  Press. 

“I  have  made  things  go,”  Mr.  Curtis 
replied,  as  he  took  his  hat  and  we  walked 
out,  “by  hiring  men  who  know  how  to 
run  them,  just  as  I  get  a  good  hair-cut 
by  coming  to  a  good  barber.  I  couldn’t 
run  my  own  newspapers  any  better  than 
I  could  cut  my  own  hair.  But  I  find 
men  who  can,  and  the  credit  is  theirs.” 

From  this  it  must  be  gathered  that 
while  the  general  directing  plans  and 
spirit  back  of  the  Curtis  publications  are 
of  course,  those  of  Mr.  Curtis,  the  execu¬ 
tion  is  the  work  of  others.  Mr.  Curtis 
frankly  said  that  he  has  neither  aptitude 
nor  patience  for  details  and  would  make 
a  sorry  mess  of  it  if  he  attempted  di¬ 
rectly  to  run  any  one  of  his  papers. 

An  Earliest  Impression 

As  he  led  the  way  around  the  Public 
Ledger  corner  Mr.  Curtis  glanced  up  at 
the  grim  old  building  and  a  tender  smile 
lit  his  face. 

“There  are  hard,  practical,  matter-of- 
fact  people  who  say  that  boyhood  dreams 
are  trash,”  he  remarked  genially.  “Let 
me  tell  you  a  little  story  that  you  may 
like— truth  that  is  stranger  than  fiction. 
One  of  my  earliest,  certainly  one  of  my 
clearest,  boyhood  recollections  is  of  see¬ 
ing  hanging  in  the  old  United  States 
Hotel  at  Portland,  Me.,  a  gorgeous  litho¬ 
graph  of  the  then  new  and  recently 
opened  building  of  the  Philadelphia  Pub¬ 
lic  Ledger.  The  building  was  regarded 
as  a  marvel  in  its  day  and  its  opening 
was  a  great  event.  Celebrities  from 
everywhere  attended.  Charles  Dickens 
started  the  presses.  That  was  in  1867, 
and  I  was  a  mere  lad,  but  I  can  close 
oiy  eyes  today  and  in  memory  see  that 
picture  as  clearly  as  I  saw  it  then ;  yes, 
and  I  saw  the  building  then  as  clearly  as 
I  see  it  now  before  my  eyes.  I  deter- 


BY  CHARLES  GRANT  MILLER 

mined  there  and  then  to  see  the  Public  go  into  the  store  and  was  painfully  learn- 


Ledger  building  some  day.' 


ing  the  dry  goods  business,  when  an  op- 


“And  that  was  the  fortunate  ciremn-  portunity  to  earn  25  per  cent,  commis- 
.stance  which  Ijent  the  iwig  a.s  the  tree  sion  by  soliciting  advertising  lured  me 


is  inclined?”  I  asked  him  eagerly. 


away.  I  was  never  conscious  of  any 


“N’o;  not  that  1  know  of.  I  was  sell-  early  ambition  to  be  a  publisher,  but 
ing  papers  at  the  time  -had  earned  my  through  advertising  work  1  got  into 


CYRUS  H.  K.  CURTIS 

“He  has  the  Rare  Knark  to  Gather  Big  Men  .About  Him,  to  Stand  Upon 
Their  Strong  Shoulders  .Above  the  Dust  and  Mist,  to  See  Far  With  Clear 
Vision  and  to  Point  the  Way” 


first  dollar  selling  papers — but  was  taking 
for  granted  that  I  was  to  go  to  work  in 
a  store  and  perhaps  in  time,  if  very  for¬ 
tunate,  own  an  interest  in  it.  This  was 
because  our  most  prosperous  relative  was 
part  owner  in  a  dry  goods  store.  T  did 


publishing.  In  a  few  years  and  while  I 
was  still  under  20  the  sale  of  a  little 
paper  I  had  been  running  in  Boston  left 
me  with  money  and  time  enough  to  take 
my  trip  to  Philadelphia  to  see  the  Pub¬ 
lic  Ledger  building.  I  actually  did  come 


and  I  did  see  it,  to  my  heart’s  content.” 

“And  you  had  no  premonition  that  you 
might  sometime  own  it?” 

“None  whatever.  I  just  wanted  all 
those  years  to  see  that  building  and, 
having  seen  it,  went  back  to  Boston 
satisfied.  Indeed,  only  a  few  years  ago, 
when  Adolph  Ochs  offered  to  sell  me 
part  of  the  Public  Ledger  I  was  not  in¬ 
terested  at  all.  I  felt  no  concern  in  daily 
newspapers.  But  Ochs  kept  up  his  of¬ 
fers  and  finally  I  told  him  I  would  not 
buy  a  mere  interest  but  if  he  would  sell 
out,  ‘lock,  stock,  and  barrel,’  I  would 
buy.  He  demurred  at  first,  but  in  the 
end  consented.” 

Dream  and  Reality 

“And  you  see  no  direct  connection  be¬ 
tween  the  picture  and  the  realization?” 
I  asked  him  seriously. 

“No,  I  can’t  see  any;  but  perhaps  you 
can ;  that’s  why  I’ve  told  you,”  he  re¬ 
plied. 

No  romance  about  it  at  all,  you  see. 
No  fixed  direction  of  any  clearly  de¬ 
fined  ambition.  Nothing  but  a  haphaz¬ 
ard  series  of  commonplace  events. 

Yet,  there  was  the  little  boy  away  off 
in  Maine,  gazing  rapt  at  the  picture, 
with  soul  longing  just  some  day  to  see 
the  building  itself;  and  here  was  the 
matured  man  owning  not  only  the  build¬ 
ing  but  all  that  is  in  it  and  acres  of 
buildings  adjoining  it. 

Is  it  luck  or  fate?  Mr.  Curti.s  does 
not  know.  Who  does?  Is  it  the  pro¬ 
pelling  and  directing  power  of  subcon¬ 
scious  vision?  Does  the  dove  know  why 
it  wings  unerringly  home?  Does  the 
bee,  far-afield  and  honey-laden,  know 
why  it  darts  straight  to  its  hive?  Does 
the  seed-shoot  know  why  it  unfailingly 
seeks  the  light? 

May  there  not  be  in  man  also  a  sense 
higher  than  his  vaunted  intellect  to  guidfe 
him  to  his  soul-sought  destiny? 

“When  I  was  a  little  b-oy,  playing 
ceaselessly  with  my  wooden  soldiers,” 
said  the  great  Napoleon  .at  Helena.  "I 
was,  without  knowing  it,  remaking  the 
map  of  Europe." 

Maybe,  after  all,  visions  are  the  real 
substances  of  life  and  material  achieve¬ 
ments  only  their  dancing  shadows. 

Hi*  Favorite  Diveriion 

In  his  sumptuous  offices  in  the  Curtis 
Publishing  Company  building,  overlook¬ 
ing  Independence  Square,  Mr.  Curtis 
boyishly  showed  me  a  photograph  of 
his  ocean-going  yacht — his  “pet,”  as  he 
called  it.  Now  that  he  has  time  and 
money  for  many  other  playthings  than 
besides  newspapers  worth  millions,  this 
yacht  is  chief  favorite. 

“Neither  am  I  a  sailor,”  he  s.aid,  “but 
I  hire  good  sailors,  and  so  we  a’l  feel 
safe  and  have  lots  of  fun  on  our  trips. 
I  run  my  yacht  as  I  run  my  publica¬ 
tions,  by  putting  into  every  executive 
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position  the  best  man  for  the  place.  It 
was  thus  the  Ladies'  Home  Journal  was 
made  and  the  Saturday  Evening  Post 
and  the  Country  Gentleman,  and  it  is 
thus  they  are  kept  up.  My  own  best 
part  is  to  select  the  captains,  set  them 
on  my  course  and  then  keep  Jiiy  hands 
off. 

“Frank  A.  Munsev,  coming  down  with 
me  from  Bangor  to  Camden  on  my 
yacht,  a  few  weeks  .ago,  asked  me  how 
I  succeeded  in  selecting  such  good  men. 
I  told  him  he  didn't  know  how  many 
failures  I  had  fallen  for  while  sifting  out 
the  good  ones.  I  told  him  that  lor  one 
thing  I  believe  in  paying  good  money  to 
the  men  who  make  me  noney.” 

Curtis  and  Munsey,  giant  rivals  as 
publishers,  having  mastered  their  select¬ 
ed  portions  of  the  magazine  world  and 
acquired  vast  fortunes,  each  now  has 
fully  entered  upon  the  newspaper  field. 
Each  is  led  by  high  journalistic  ideals 
and  backed  by  millions  of  dollars.  It 
will  Ije  a  stern  race.  They  may  break 
all  records  and  set  a  new  pace  for 
•American  journalism. 

Both  are  from  Maine;  both  started 
humbly ;  both  have  climbed  hard  and 
high ;  and  they  are  old  friends  and  warm 
ones. 

It  is  in  heresy  of  accepted  canons  that 
these  two  foremost  directors  of  public 
thought  of  today  had  no  educational 
training  but  that  offered  in  the  public 
schools,  and  little  of  that. 

Perhaps  this  lack  helped  them  keenly 
to  realize  that  they  still  had  much  to 
learn,  and  so  they  always  have  studied 
all  the  more  assiduously  in  the  Uni¬ 
versity  of  Life,  and  thus  they  study  still. 

Both  went  to  work  early,  both  in 
stores,  both  with  radiant  dreams  of 
coming  merchant  princes — which,  in¬ 
deed.  they  are  and  of  super-royal  prin¬ 
cipality. 

But  there  is  one  notable  respect  in 
which  Munsey  has  not  risen  to  rivalry 
with  Curtis.  Munsey  has  never  married, 
while  Curtis’  sweetest  pride  and  joy  are 
in  his  eleven  grandchildren. 

Happy  Family  Connections 

Mr.  Curtis’  family  connections  have 
been  most  happy  and  fortunate,  even  in 
material  ways.  One  son-in-law,  Ed¬ 
ward  Bok,  contributed  immeasurably  to 
the  success  of  the  Ladies’  Home  Jour¬ 
nal,  and  another,  John  C.  Martin,  is  ably 
managing  the  Public  Ledger  newspap¬ 
ers. 

One  day  last  summer,  when  Mr.  Cur¬ 
tis’  eleven  grandchildren  were  gathered 
at  his  summer  home  in  Maine,  he  had 
them  photographed  in  a  group,  and  this 
photograph  he  showed  to  Mr.  Munsey 
with  relished  triumph. 

Says  Mr.  Curtis  of  Mr.  Munsey.  “He 
hasn’t  that  to  go  home  to.’’ 

Home  is  the  dearest  word  in  the  Cur¬ 
tis*  lexicon.  The  ties  that  bind  his  pub¬ 
lications  closely,  securely  and  sweetly  to 
their  vast  constituencies  are  the  tender 
human  tendrils  that  caress  and  cling  to 
hearts. 

There  is  deep  significance  in  the  fact 
that  almost  without  exception  the  peri¬ 
odicals  of  largest  circulation  and  highest 
influence  in  every  successive  generation 
in  our  country  have  had  the  w'ord 
“Home”  in  their  titles. 

Curtis  is  not  the  first  publisher  genius 
whose  magical  secret  of  success  has  lain 
in  simple  love  and  appreciation  of  the 
ties,  influences  and  inspirations  of  family 
and  fireside. 

Fhre  Paper*  in  One 

The  Public  Ledger,  morning  and  even¬ 
ing,  now  embraces  also  the  Transcript, 
the  Times,  the  Telegraph  and  the  Press, 
all  great  newspapers  of  the  past  and  each 
a  leader  in  its  day.  Of  these,  Mr.  Cur¬ 
tis  has  acquired  the  Telegraph  and  the 
Press  since  his  purchase  of  the  Public 
Ledger  in  1913,  ^ying  both  of  Rodman 
Wanamaker.  The  name  of  the  Press, 


consolidated  with  the  morning  Public 
Ledger,  October  1,  is  carried  for  the 
present,  but  is  soon  to  be  dropped.  Un¬ 
like  his  friend  Munsey,  Curtis  entertains 
no  reverence  for  the  names  and  tradi¬ 
tions  of  moribund  newspapers. 

“Even  the  once  revered  name  of 
George  W.  Childs  had  ceased  to  have 
much  meaning  at  the  time  I  bought  the 
Public  Ledger,”  Mr.  Curtis  said.  “The 
old  paper  had  to  be  upbuilt  into  a  char¬ 
acter  of  its  own,  suited  to  the  present 
time.  Mr.  Wanamaker,  when  he  sold 
me  the  Telegraph,  two  years  ago,  wanted 
me  to  retain  that  name,  but  I  could  see 
no  reason  to  do  so.  I  want  the  Public 
Ledger  to  have  a  meaning  all  its  own.” 

Mr.  Curtis  .said  that  his  .chief  motive 
in  buying  the  Public  Ledger  was  a  sense 
of  civic  duty.  Philadelphia,  the  state 
and  the  nation,  alike,  need  an  outstand¬ 
ing  daily  newspaper,  free  of  the  tyranny 
of  corrupt  commercial  interests,  aloof 
from  the  disrupting  influences  of  parti- 
.san  politics,  independent  of  all  petty  sel¬ 
fish  purposes  in  policies  and  manage¬ 
ment.  and  impartially,  absolutely  devoted 
to  the  best  interests  of  the  whole  people. 

Own*  Public  Ledger  Alone 

“Maybe  I  am  setting  the  mark  higher 
than  I  can  reach,”  Mr.  Curtis  said,  “but 
that  is  my  aim,  and  I  have  no  other  ob¬ 
ject  in  journalism.  The  Public  Ledger, 
unlike  my  other  publications,  is  mine 
alone.  My  liking  for  it,  so  slight  at  first, 
is  growing  on  me.  I’m  in  and  out  of 
there  all  the  whole.  There  are  folk, 
.sane,  I  guess,  who  say  that  spirits  which 
have  passed  over  to  the  other  side  are 
trying  to  communicate  with  us  and  may 
soon  succeed.  If  that’s  so,  then,  when 
my  spirit  has  passed  over  it’s  coming 
back  as  often  as  it  can  to  sit  in  with  the 
boys  of  the  Public  Ledger.  * 

“If  they  are  not  holding  things  up  to 
his  mark  there  may  be  some  serious 
rappings.” 

Mr.  Curtis  has  no  illusiotts  about  a 
national  daily  newspaper.  It  is  geo¬ 
graphically  impossible,  in  his  opinion,  for 
any  daily  to  approximate  even  anything 
like  a  nation-wide  distribution,  even  un¬ 
der  the  expected  developments  of  air 
mail.  But  he  does  hope  for  a  national 
daily,  and  aspires  to  make  the  Public 
ledger  such,  in  the  sense  that  it  may 
express  the  national  idea  and  spirit  and 
direct  the  public  thought. 

To  this  end  the  character  of  the  morn¬ 
ing  Public  Ledger  is  to  remain  dignified, 
solid  and  substantial,  conveying  all  the 
important  news  impartially,  discussing 
soberly  all  serious  topics  and  standing 
at  once  as  a  bulwark  of  established  prin¬ 
ciples  and  as  a  light  to  safe  progress. 


The  evening  Public  Ledger,  on  the 
other  hand,  is  rapidly  tending  toward 
a  lighter  and  more  popular  appeal.  En¬ 
tertaining  features  are  being  added,  de¬ 
light  to  the  children  is  being  taken  into 
account  and  events  of  the  moment  are 
played  up  for  the  day. 

Mr.  Curtis  frankly  realizes  that  the 
staid  character  of  his  morning  paper  cur¬ 
tails  its  circulation  for  the  present,  and 
he  is  content  that  it  is  so.  But  he  is 
going  in  for  large  evening  circulation. 
Through  purchase  of  the  Press  he  got 
hold  of  a  good  newsprint  contract  and 
can  loosen  up  a  little  in  output. 

Speaking  of  newsprint,  Mr.  Curtis  re¬ 
marked  that  the  sale  of  the  Saturday 
Evening  Post  “might  just  as  well  have 
been  3,000,000  last  week  except  that  the 
paper  shortage  held  us  to  2,000,000.” 

Mr.  Curtis  and  Manager  Martin  not 
long  ago  took  an  automobile  trip  to  a 
half-dozen  of  the  larger  towns  within 
the  reach  of  Philadelphia  railies,  visit¬ 
ing  Public  Ledger  agents  and  seeing  the 
circulation  situation  at  close  range.  In 
one  town,  for  e-xample,  they  found  a  rival 
morning  paper  has  1,400  circulation  while 
their  own  has  only  400.  “Increase  is  im¬ 
possible,”  the  agent  explained.  “They 
are  our  best  people,  and  there  are  only 
400  of  that  kind  in  this  town.” 

“What’s  your  answer?”  I  asked  Mr. 
Curtis,  as  he  hesitated. 

“My  answer  is,”  he  responded  quickly. 
“The  Public  Ledger  must  make  more  of 
that  kind  of  people.” 

For  premiums  and  all  other  catch- 
quick-circulation  schemes  Mr.  Curtis  has 
profoundest  contempt.  “My  papers  are 
worth  their  selling  price,”  he  said ;  “and 
why  .should  I  discredit  that  fact  by  of¬ 
fering  something  ‘to  boot’?” 

The  Soul  of  a  New*paper 

The  Public  Ledger  through  three  gen¬ 
erations  has  been  a  constant  guide  and 
inspiration  to  the  press  and  the  people 
of  the  land.  It  has  honestly  lived  its 
motto.  “Virtue,  Liberty  and  Independ¬ 
ence.”  It  has  consistently  advocated, 
maintained  and  advanced  the  highest 
principles  and  practices  in  American  life. 

How  far  has  its  character  and  influ¬ 
ence  been  due  to  its  immediate  environ¬ 
ment?  It  was  cradled  and  reared  close 
to  the  sacred  crib  of  .American  Liberty, 
and  its  great  building,  now  grown  old 
and  grim,  stands  like  a  veteran  guard 
over  the  Hall  'of  Independence,  of  the 
Constitution  and  of  the  First  Congress. 
Has  its  soul  truly  sensed  and  absorbed 
the  virile,  never-aging  spirit  that  speaks 
eternal  in  the  saucy  old  buildings,  state¬ 
ly  tower  and  smiling  open  space  of  In¬ 
dependence  Square? 


The  thought  comes  irresistibly.  To  this 
now  historic  spot  came  delegates  Irom 
all  the  infant  Colonies  to  frame  a  public 
policy  acceptable  to  the  three  millions 
of  people  determined  to  be  free.  Fer¬ 
vent  oratory  inflamed  the  Convention 
and  inspired  the  popular  mind.  It  was 
tlie  method  of  swaying  thought  and 
molding  public  opinion  in  a  day  when 
the  press  was  still  in  its  infant  form  of 
fugitive  pamphlets.  It  was  a  good  meth¬ 
od  in  its  time  and  served  its  purpose. 

But  times  and  conditions  and  methods 
have  changed.  Today  the  press  directs 
the  currents  of  public  intelligence  and 
stimulates  the  thought  and  activities  of 
the  nation,  while  oratory  has  become  as 
voiceless  as  the  cracked  throat  of  be¬ 
loved  Liberty  Bell ;  the  press  outspeaks 
it  as  decidedly  as  the  Curtis  Publica¬ 
tion  building,  covering  a  full  block  and 
looming  ten  -stories,  overshadows  the 
trim,  tiny,  ancient  structures  of  the  his¬ 
toric  square. 

In  making  the  press  the  respected  and 
irresistible  power  that  it  is,  the  Public 
Ledger,  standing  faithful  sentinel  at  the 
shrine  of  Independence,  has  for  eight 
decades  been  a  most  potent  factor.  It 
is  more  that  an  institution;  it  has  moth¬ 
ered  many  great  institutions  proud  and 
worthy  of  their  lineage. 

The  Ta*k  He  Face* 

Will  the  cultured,  polished,  gentle  Mr. 
Curtis,  with  mind  trained  to  the  more 
delicate  arts  of  magazine-making,  prove 
equal  to  the  cruder,  harsher  require¬ 
ments  of  the  daily  newspaper  hustle  and 
grind  and  to  the  more  sordid,  gross, 
often  trivial,  and  ever  sharply  conflict¬ 
ing  demands  of  the  tumultuous  mind  of 
the  newspaper-reading  masses? 

Can  he  still  further  advance,  as  he 
hopes,  the  already  high  standard  of  the 
Public  Ledger  and  at  the  same  time  cre¬ 
ate  a  sufficiently-supporting  following? 

Can  he  cause  his  high-minded  ideals 
to  command  dividends  in  daily  journal¬ 
ism? 

If  he  can,  he  will  be  performing  an 
incalculable  service,  not  only  to  the 
whole  people,  but  to  the  entire  press  of 
our  country.  Such  demonstration  is  a 
needed  example. 

If  any  man  can  do  it,  Curtis  is  the 
man.  The  graciousness  that  overflows 
his  being,  the  gentleness  that  smoothes 
his  way  and  the  refinement  that  turns 
his  mind  upward  to  the  better  light  are 
not  marks  of  unfitness  to  deal  with 
knotty  problems,  but  quite  the  contrary. 
He  is  as  mild-appearing  but  virile  as  a 
stick  of*  dynamite.  He  has  the  rare 
knack  to  gather  big  men  about  him,  to 
(Continued  on  page  33) 
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HIGH  RATES  ARE  BURDEN  TO  BUSINESS, 
CANADIAN  ADVERTISERS  PROTEST 

Agents  Should  Be  Paid  for  Service  by  Client,  Annual  Con¬ 
vention  Resolves — B.  H.  Bramble,  New  President — 
Name  Four  Vice-Presidents. 


the  name  of  Mrs.  Alice  Herman,  wife  of 
\V.  F.  Herman.  Mrs.  Herman  holds  the 
distinction  of  being  the  first  woman  mem¬ 
ber  of  Canadian  Press,  Ltd. 

Change  in  membership  of  Quebec  City 
L'F.venment  from  the  evening  paper  to 
the  morning  paper  field  was  authorized. 
.Applications  by  the  Fort  William  (Out.) 


AD  FEDERATION  PLAN 
IN  NEW  ENGLAND 

Clubs  in  Regional  Session  at  Boston 
Reorganixe  on  Firmer  Basis — Ad¬ 
vertising  Called  Hard 
Times  Tonic 


(By  Telegraph  to  Ec 

'T'ORONTO,  Oct.  20. — The  Association 
■*-  of  Canadian  Advertisers  opened  its 
session  at  the  Prince  George  Hotel,  here, 
today  with  a  good  attendance.  The  sec¬ 
retary’s  report  showed  that  the  past  year 
had  been  the  most  successful  in  the  as- 
sociation’s  history.  Its  membership  is 
now  nearly  100.  Twenty-five  new  mem¬ 
bers  were  received  during  the  last  few 
weeks.  An  encouraging  financial  report 
was  read  by  Treasurer  J.  R.  Kirk¬ 
patrick. 

Morning  and  afternoon  sessions  were 
devoted  to  reports  of  committees  and 
addresses  by  various  speakers.  Follow¬ 
ing  a  debate  on  trade  paper  circulations 
introduced  by  W.  G.  Steward,  Goodyear 
Tire  Company,  a  resolution  was  adopted 
requiring  trade  papers  to  furnish  audited 
circulation  statements  and  analysis  of 
circulation  figures. 

\  discussion  of  increased  advertising 
rates,  led  by  W.  M.  Mackay,  Lever  Bros., 
was  followed  by  a  resolution  to  send  a 
formal  protest  to  the  Canadian  Press 
.Association  against  the  policy  of  loading 
increased  costs  on  advertisers.  The  re¬ 
port  of  the  agency  relations  committee 
precipitated  an  animated  discussion.  Con¬ 
sensus  of  opinion  was  that  agency  re¬ 
muneration  is  on  the  wrong  basis,  and 
that  advertisers  should  compensate 
agencies  for  service.  Sentiment  was 
freely  e.xpressed  that  advertisers  are  en¬ 
titled  to  publisher’s  cash  discount  when 
bills  are  paid  promptly. 

Other  subjects  discussed  were : 
Increased  cost  of  engravings  and  art 
work,  billboard  advertising,  formation  of 
a  sales  managers’  section  of  the  associa¬ 
tion  and  advertising  without  the  use  of 
an  agency. 

-An  interesting  feature  was  an  address 
by  .\.  T.  Black,  Martin-Senour  Com¬ 
pany,  Montreal,  on  the  “Save  the  Sur¬ 
face”  campaign,  showing  how  paint  sell¬ 
ing  has  been  put  on  a  new  basis,  with 
the  result  that  every  paint  factory  in 
Canada  is  working  full  capacity. 

The  “smoker”  in  the  evening  was  ad¬ 
dressed  by  William  Findlay,  business 
manager  of  the  Toronto  Globe,  and 
others  representing  magazines,  trade 
papers,  and  advertising  agencies.  Com¬ 
mercial  films  were  also  shown. 

Second  and  final  meeting  of  the  .As¬ 
sociation  of  Canadian  Advertisers  at 
Prince  George  today  was  characterized 
largely  by  discussion  of  technical  and 
constitutional  problems. 

Principal  features  of  the  morning  ses¬ 
sion  were  illustrated  lectures  on  dress¬ 
ing  the  package  by  J.  E.  Sampson,  of 
Color  Craft,  Limited,  Toronto,  and  .A. 
H.  Robson,  art  director  of  Rous  & 
Mann,  Toronto.  An  interesting  exposi¬ 
tion  of  Munzer  Color  System  was  also 
given  by  .A.  S.  Allen  of  the  Philip  Rux- 
ton.  Incorporated,  New  York. 

In  the  afternoon  the  time  of  dele¬ 
gates  was  taken  up  chiefly  by  debate  on 
proposed  constitutional  amendments, 
relative  to  membership  fees,  etc.  A  mo¬ 
tion  made  to  select  four  vice-presidents 
in  future  instead  of  one  as  heretofore 
was  carried.  Embodied  in  the  resolu¬ 
tion  was  a  provision  making  the  four 
new  officials  directly  responsible  for  the 
affairs  of  each  of  their  respective  ter¬ 
ritories.  Apart  from  the  work  carried 
on  by  standing  committees. 

Election  of  officers  for  the  ensuing 
year  resulted  as  follows:  President,  B. 
H.  Bramble,  of  the  Canadian  Chewing 
Gum  Co.,  Toronto;  Montreal  vice-presi- 
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dent,  H.  S.  Vanscoyos,  Canada  Cement 
Co.,  Ltd.,  Montreal;  Toronto  vice-presi¬ 
dent,  Clifford  Elvins,  Imperial  Life  As¬ 
surance  Company,  Ltd.,  Toronto;  Plam- 
ilton  vice-president,  L.  R.  Greene, 
Tucketts,  Limited,  Hamilton;  London 
vice-president,  R.  Cale,  Penmans,  Limi¬ 
ted.  Paris  (Ontario) ;  secretary,  Flor¬ 
ence  E.  Clotworthy,  re-elected ;  treas¬ 
urer,  F.  T.  Stanford,  Canada  Life  As¬ 
surance  Company,  Toronto. 

Inquiry  among  delegates  regarding 
immediate  business  outlook  elicited  sev¬ 
eral  diverse  opinions.  Each  man’s  views 
were  naturally  colored  by  conditions  in 
the  business  which  he  represented. 
-Manufacturers  of  motor  cars  and  motor 
accessories  have  felt  some  depression, 
but  even  they  look  for  a  noticeable  re¬ 
vival  of  trade  within  the  next  six 
months.  Others  expect  a  gradual  falling 
off  in  production  until  the  first  of  the 
year.  After  that  as  one  representative 
who  is  familiar  with  natural  conditions 
predicted  situation  would  improve  as 
(Continued  on  page  22) 

CANADIAN  PRESS  CALLS 
GENERAL  MEETING 

Reuters  Plan  for  All-British  Cable  Will 
Be  Laid  Before  Membership 
At  Montreal  in 
November 

(Py  Telegrath  to  Editor  &  Publisher) 

Toronto,  Oct.  21. — .An  important  meet¬ 
ing  of  the  Board  of  Directors  of  the 
Canadian  Press  Ltd.,  was  held  here  to¬ 
day  when  proposals  for  an  enlarged  Brit¬ 
ish  cable  service  were  thoroughly  gone 
into  and  the  decision  was  reached  to 
call  a  general  meeting  of  the  member¬ 
ship  in  Montreal  within  five  weeks  from 
date  to  pass  finally  on  the  draft  agree¬ 
ment  for  such  a  service,  negotiated  by 
the  management  with  Sir  Roderick  Jones 
of  Reuters,  Ltd. 

The  management  pre.sented  a  financial 
report  and  asked  for  supplementary  es¬ 
timates  for  the  current  financial  year  to 
cover  increased  cost  of  wages  under  the 
recently  negotiated  agreement  with  the 
company’s  telegraph  operators  and  to  re- 
Iilace  accrued  deficits  in  operation  during 
the  last  financial  year,  and  these  were 
passed  by  the  board  and  a  special  assess¬ 
ment  authorized  to  provide  these  funds. 

B.  C.  Nicholas  of  the  Victoria  (B.  C.) 
Times,  was  appointed  director  to  fill  the 
vacancy  on  the  board  for  British  Colum¬ 
bia  and  W.  J.  McNair,  Hamilton  (Ont.) 
Herald,  was  added  to  the  Ontario  and 
Quebec  representation  of  the  board  in 
place  of  Irving  Robertson,  Toronto 
(Ont.)  Telegram,  resigned. 

A.  M.  Paper  for  Hamilton 

The  Hamilton  (Ont.)  Times  will 
shortly  cease  publication  as  an  afternoon 
paper  and  appear  instead  as  a  morning 
paper,  according  to  the  announcement 
made  at  the  meeting  by  John  M.  Imrie, 
president  of  the  Ontario  Newspapers, 
i.td.,  publisher  of  the  Times.  The  Ham¬ 
ilton  Spectator  and  the  Hamilton  Her¬ 
ald,  both  afternoon  papers,  withdrew 
their  applications  for  morning  paper 
franchises. 

Morning  paper  membership  was  for¬ 
mally  granted  to  the  Windsor  Morning 
Sun,  which  has  been  publishing  for  some 
months.  This  membership  will  stand  in 


Times-Journal  and  the  Port  Arthur 
(Ont.)  News-CTironicle,  both  evening 
papers  at  the  head  of  the  Lakes,  for  each 
a  morning  paper  membership  in  Forf 
William,  were  received  too  late  for  con¬ 
sideration  by  the  present  meeting,  but 
will  be  heard  at  the  next  meeting. 

BUSINESS  EDITORS  MEET 

Clay  C.  Cooper,  of  Mill  Supplies,  Is 
Made  President. 

The  National  Conference  of  Business 
Paper  Editors  which  held  its  annual 
convention  October  20-21  at  the  Hotel 
.Astor  in  New  York  elected  the  follow¬ 
ing  officers  for  the  coming  year :  Clay  C. 
Cooper,  Mill  Supplies,  Chicago  president; 
Charles  J.  Stark  Iron  Trade  Review, 
Cleveland,  vice-president ;  Ray  W.  Sher¬ 
man,  Motor  World,  New  York,  secretary 
and  treasurer. 

The  executive  committee  is  composed 
of  .A.  I.  Findley,  Iron  .Age,  and  H.  C. 
Parmalee,  Chemical  &  Metallurgical  En¬ 
gineering,  both  of  New  York;  E.  T. 
Howson,  Railway  Mechanical  Engineer, 
and  .A.  L.  Rice,  Power  Plant  Engineer¬ 
ing  both  of  Chicago;  .A.  R.  Kennedy, 
Canadian  Alachinery,  Toronto,  and  J.  H. 
Stone,  Shoe  Retailer,  Boston,  Mass., 
delegates  at  large. 

Thompson  on  Shipping  Board 

Washington,  D.  C.,  Oct.  21 — Fred¬ 
erick  I.  Thompson,  publisher  of  the 
Mobile  (.Ala.)  .Register  and  the  Mobile 
News-Item  is  one  of  five  of  the  seven 
members  of  the  new  Shipping  Board 
created  by  the  Merchant  Marine  .Act 
and  appointed  today  by  President  Wil¬ 
son.  Mr.  Thompson  has  been  an  active 
newspaper  man  since  1892  and  was  a 
.delegate  to  the  Baltimore  Convention  at 
which  President  Wilson  was  nominated. 

New  Book  Mills  at  Niagara 

BrFFAi.o,  N.  Y. — Two  great  paper 
plants  are  nearing  completion  at  Niagara 
Falls.  The  plant  of  the  Kimberly-Clark 
Company  will  be  in  operation  about  De¬ 
cember  1.  The  mill  will  produce  book 
paper  from  log  to  sheet  and  will  employ 
200  men.  The  Paper  Cmiverting  Com¬ 
pany,  which  will  also  produce  a  high- 
grade  paper,  expects  to  begin  operations 
a  month  later  and  will  employ  liiO  men. 

Fete  for  Canadian  Press  Women 

Toronto. — Western  members  of  the 
Canadian  Women’s  Press  .Association  en 
route  to  their  homes,  after  attending  the 
conference  in  Montreal,  were  enter¬ 
tained  at  the  Sherbourne  House  Club 
here  last  week,  by  Miss  Lucy  Doyle,  of 
the  Telegram  staff,  who  is  also  presi¬ 
dent  of  the  Women’s  Press  Club. 

Inland  Endorsed  “Four-A“  Contract 

Ciiic.sGO. — The  standard  advertising 
form  prepared  by  committees  of  the 
.American  Newspaper  Publishers’  Asso¬ 
ciation  and  the  .American  .Association  of 
-Advertising  .Agencies  was  unanimously 
endorsed  and  approved  by  the  convention 
of  the  Inland  Press  .Association  here. 

Brompton  on  7%  Basis 

Toronto,  Oct.  21. — .At  a  meeting  of 
the  directors  of  the  Brompton  Pulp  & 
Paper  Company  in  Montreal,  October  21, 
it  was  decided  to  place  the  stock  of  the 
company  on  a  7  per  cent  per  annum  divi¬ 
dend  basis.  The  first  quarterly  disburse¬ 
ment  of  IH  per  cent  was  ordered. 


(By  Telegraph  to  Editor  &  Publisher) 

Boston,  Mass.,  Oct.  21. — The  widely- 
luralded  first  annual  convention  of  the 
New  England  Association  of  Advertising 
Clubs  opened  officially  at  11  o’clock  this 
morning  at  the  Copley  Plaza.  Over  four 
hundred  delegates  were  registered  at  the 
opening,  with  the  prospect  of  another 
hundred  or  more  making  an  appearance 
before  the  close  of  the  day. 

Officers  of  the  six  clubs  having 
membership  in  the  New  England  asso¬ 
ciation  held  a  private  meeting  and  laid 
plans  for  a  reorganization  of  the  as¬ 
sociation  to  take  in  all  the  adver¬ 
tising  men’s  and  women’s  clubs  in  this 
section  of  the  country.  Those  taking  part 
in  this  conference  included  T.  D.  Faulk¬ 
ner,  Charter  Oak  Club;  W.  B.  Griffin, 
Bridgeport  Advertising  Club;  Albert  D. 
Gary,  Springfield  Publicity  Qub;  Rae  M. 
Spencer,  Worcester  .Advertising  Club; 
Maj.  Charles  T.  Cahill,  Brockton  Old 
Colony  Club;  George  C.  Frolich,  Pilgrim 
Publicity  .Association,  Boston;  Miss 
Frances  Hanson,  Boston  Ad  Women’s 
Club ;  Tilton  S'.  Bell,  Lantern  Club,  Bos¬ 
ton;  H.  S.  Christopher,  Northampton 
.Advertising  Club,  and  Gordon  Schoen- 
farber.  Town  Criers’  Qub,  Providence. 

.At  noon  the  daily  newspaper  publish¬ 
ers  of  Boston  gave  a  buffet  luncheon  in 
honor  of  the  delegates  and  their  friends. 

II.  Wesley  Curtis,  chairman  of  the  ex¬ 
ecutive  committee  of  the  New  England 
association,  presided  at  the  exercises 
after  the  luncheon,  introducing  William 
F.  Rogers,  advertising  manager  of  the 
Boston  Evening  Transcript,  who,  in  turn, 
introduced  Robert  L.  (3’Brien,  of  the 
Boston  Herald.  Mr.  O’Brien  welcomed 
the  visitors  on  behalf  of  the  publisher's 
and  called  attention  to  the  fact  that  while 
the  law  governing  expenditures  by  po¬ 
litical  candidates  had  set  a  limit  sup¬ 
posedly  for  the  benefit  of  candidates  with 
limited  means,  it  had  brought  about  a 
growing  tendency  to  have  the  state 
shoulder  the  heavy  expense  of  financing 
printing  and  distributing  a  great  num¬ 
ber  of  pamphlets  that  prove  uninterest¬ 
ing  and  dull  by  comparison  with  the  old- 
time  political  advertisements. 

.  It  was  shortly  after  2  o’clock  when  the 
first  session  of  the  conference  was  opened 
in  the  ballroom  foyer,  with  Frank  A. 
Black,  .A.  A.  C.  W.,  vice-president  for 
the  .Vew  England  district,  presiding.  Ed¬ 
ward  F.  Qillen.  of  Boston,  president  of 
the  Johnson  Education  Food  Company, 
aroused  enthusiasm  by  his  talk  on  “Sales 
Problems.” 

Mr.  Cullen  followed  the  “National 
Highway  of  Success,”  describing  adver¬ 
tising  in  the  terms  of  speed  known  to 
motorists.  “It  is  necessary  to  make  a 
succe.ss,”  said  Mr.  Cullen,  “to  concentrate 
one’s  attention  on  successful  methods  of 
doing  business  and  be  optimistic. 

“I  believe,”  said  Mr.  Cullen,  “that  ad¬ 
vertising  is  more  necessary  in  these  days 
of  readjustment  after  the  war  than  ever 
before.  It  stiffens  the  backbone  of  the 
sales  force.  It  inspires  the  respect  and 
confidence  of  the  trade.  I  would  no  more 
think  of  stopping  my  advertising  in  time 
of  uncertainty  than  I  would  of  calling  in 
my  sales  force.  The  way  to  get  busi¬ 
ness  is  to  go  out  and  get  it.” 

Another  speaker  of  the  afternoon  ses¬ 
sion  was  Louis  K.  Liggett,  president  of 
the  United  Drug  Company,  of  which  he 
is  the  founder.  Mr.  Liggett  told  of  the 
power  of  advertising  in  building  up  and 
(Continued  on  page  22) 
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WORLD’S  EYES  ON  U.  S., 
FURAY  FINDS 


ForeiKn  Editor  of  United  Free*  Home 
After  20,000-Mile  Trip  —  Keen 
Interest  Abroad  in  Novem¬ 
ber  Election 


J  H.  Furay,  foreign  editor  of  the 
L’nited  Press,  returned  to  New  York 
last  week  on  the  liner  Essequibo,  after 
having  visited  most  of  the  large  cities 
of  Europe  and  South  America  and  hav¬ 
ing  surveyed  the  news  and  cable  situa¬ 
tions  abroad.  Furay  sailed  from  New 
York  on  the  Adriatic  in  March  for 
I.ondon  and  was  absent  from  the  United 
States  for  seven  months.  After  spend¬ 
ing  three  months  in  England,  he  visited 
France,  Italy.  Spain,  Portugal,  Brazil, 
Argentina.  C  hile,  Peru,  the  Canal  Zone 
and  CuIki.  covering,  in  all,  about  20,000 
miles. 

The  i)uriK)se  of  Furay’s  trip  was  the 
study  of  the  European  and  South  .Amer¬ 
ican  services  of  the  United  Press,  the  co¬ 
ordination  of  the  efforts  of  the  European 
and  Soutli  .American  staff  correspondents 
and  the  inauguration  of  improvements 
generally  throughout  the  >ervice. 

“I  found  the  foreign  service  of  the 
I'nitcd  Press  in  excellent  condition,”  he 
said,  “and  the  United  Press  facilities  in 
EurojH;  and  South  America  constantly 
broa<iening  and  increasing.  Wherever 
improvements  were  necessary,  they  were 
instituted  and  many  new  facilities  and 
news  sources  were  brought  into  use.  In 
Souili  .America  a  number  of  new  clients 
liave  Iiegun  the  service. 

Interested  in  News  Service 

“Everywhere  I  found  a  real  interest  on 
the  part  of  foreign  newspapers  in  the 
growth  of  the  United  Press  and  in  the 
strong  position  occupied  by  that  organi¬ 
zation  among  the  world’s  great  news 
agencies.  Nowhere  was  this  interest 
more  marked  and  nowhere  were  the  evi¬ 
dences  of  rapid  grow'th  in  circulation  and 
prestige  more  marked  than  among  the 
newspapers  of  South  .America.  La 
Prensa,  of  Buenos  .Aires,  the  great 
South  .American  newspaper,  which  re¬ 
ceives  from  the  United  Press  the  largest 
day-by-day  cable  service,  sent  by  any 
press  agency  to  a  single  newspaper,  ha's 
maintained  an  amazing  growth  in  pres¬ 
tige  and  influence.  Similar  conditions 
obtain  among  the  newspapers  of  Brazil, 
where  the  United  Press  serves  practically 
every  newspaper  of  importance. 

“Both  in  Europe  and  South  .America,” 
Furay  said,  “there  is  tremendous  interest 
in  American  news  developments.  This 
was  evidenced  particularly  in  the  Repub¬ 
lican  and  Democratic  conventions,  in  the 
progress  of  the  party  campaigns  and  in 
the  outcome  of  the  Presidential  election. 
Neither  in  Europe  nor  South  America, 
however,  did  I  find  any  disposition  on  the 
part  of  the  newspapers  or  public  men  to 
attempt  to  forecast  the  result  of  the  elec¬ 
tion.  The  interest  is  keen  and  the  cam¬ 
paigning  is  followed  very  closely  but 
there  seems  to  l>e  a  disposition  on  the 
part  of  foreign  newspai)ers  to  feel  that 
the  injection  of  the  unknown  quantity 
of  universal  woman  suffrage  in  the 
United  States  makes  it  impossible  for 
foreigners  to  hazard  a  prediction  as  to 
the  election  result.” 

During  his  stay  in  London,  British 
newspaper  publishers  were  considerably 
agitated  regarding  the  newsprint  situa¬ 
tion.  That  the  situation  was  regarded 
seriously  was  indicated  not  only  by  talks 
with  Ix)rd  Northcliffe,  owner  of  the 
London  Daily  Mail  and  London  Times, 
and  Lord  Riddell,  chairman  of  the  News¬ 
paper  Proprietors  Association,  but  also 
by  various  meetings  of  publishers  held 
in  London  during  that  period.  Warnings 


were  repeatedly  sounded  by  the  chiefs  of 
the  Proprietors  Association  that  an 
alarming  state  of  affairs  would  result 
unless  publishers  took  drastic  steps  to 
curtail  the  consumption  of  print  paper. 

Plan  South  American  Forest  Survey 

Similar  difficulties  in  regard  to  print 
pai)er  were  found  by  Furay  in  South 
America,  where  newspapers  have  had 
increasing  trouble  in  getting  an  adequate 
supply.  There  was  some  talk  there  of 


tuted  in  Europe  during  the  war  have  not 
been  rescinded,  especially  with  reference 
to  customs  inspections,  passport  vises  and 
police  permits.  The  problem  of  exchange 
is  also  a  serious  one  for  the  traveler. 
The  day-by-daj-  fluctuations  in  exchange 
rates  necessitates  a  close  watch  on  the 
part  of  the  traveler  if  he  hopes  to  make 
a  favorable  “trade”  for  his  money.  This 
is  particularly  true  in  regard  to  travelers 
who  are  compelleel  to  cross  many  fron¬ 
tiers  and  visit  many  countries. 


OMAHA  PRINTERS  ORDERED  TO  WORK 


The  Omaha  Sunday  Bee 
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Omaha,  Neb. — Printers  on  local  news- 
pai>ers  have  returned  to  duty  after  a 
three-day  strike.  Orders  were  issued  by 
the  International  Typographical  Union 
last  Sunday  that  further  “vacations” 
would  result  in  the  cancellation  of  their 
union  cards  and  they  voted  to  return 
pending  further  negotiations  of  their 


making  a  comprehensive  survey  of  the 
South  American  forests  with  a  view  of 
developing  wood  suitable  for  newsprint 
and  constructing  mills.  This  discussion 
had  not,  however,  reached  a  stage  where 
any  immediate  action  was  in  contem¬ 
plation. 

Progressive  South  .American  news¬ 
papers,  Furay  said,  are  very  active  in 
developing  their  mechanical  facilities. 
This  includes  not  only  their  press  room 
and  composing  room  facilities  but  also 
their  telegraph  facilities.  Similarly, 
there  is  a  great  deal  of  investigation  of 
and  experiment  with  the  wireless,  with 
a  view  of  bringing  out  its  possibilities 
as  an  added  facility  for  newspapers. 

Furay  said  that  traveling  abroad  is 
not  so  simple  a  matter  as  it  was  before 
the  war.  Many  of  the  regulations  insti¬ 


wage  contracts  with  the  local  publishers, 
w’hich  were  under  way  when  the  vacation 
started.  The  Bee  was  hit  hardest  of 
the  Omaha  papers,  none  of  which  missed 
an  edition,  as  it  was  compelled  through 
shortage  of  composing  room  hands  to 
use  photogravure  for  its  front  page  on 
October  17,  a  reproduction  of  which  is 
shown  above. 


Salt  Lake  Wants  N.  E.  A.  in  1922 

St.  Paul,  Minn. — Omaha,  one  of  the 
chief  aspirants  for  the  honor  of  enter¬ 
taining  the  National  Editorial  .Associa¬ 
tion  in  1922,  must  bestir  itself  in  view 
of  the  pace  to  be  set  by  Salt  Lake  City. 
E.  E.  Brodie,  publisher  of  the  Oregon 
City  (Ore.)  Morning  Enterprise  and 
vice-president  of  the  association,  writes 
II.  C.  Hotaling,  executive  and  field  sec¬ 
retary,  that  Utah  is  prepared  to  raise 
an  entertainment  fund  of  $50,000  and 
take  the  editors  on  a  trip  to  the  Grand 
Canon  of  Colorado.  Mr.  Brodie  gives 
as  his  authority  R.  T.  Porte,  Franklin 
Printing  Price  List,  who  will  be  on  hand 
at  the  St.  .Augustine  convention  and  tour 
of  Florida  next  winter  to  “plug”  for  Salt 
l.ake  City. 


paper:  refuses  copy, 

FACES  SUIT 


Hartford  Times  Rejects  Political  Ads 
Quoting  Its  Editorials  of  1864 — G. 
O.  P.  Heads  Say  Action  Should 
Forfeit  Mailing  Rights 


(Special  to  Editor  &  Publisher) 

H.vrtford,  Conn. — Whether  or  not  a 
newspaper  can  be  forced  to  accept  po¬ 
litical  advertisements  in  which  the  news¬ 
paper  itself  is  the  subject  of  attack  may 
be  decided  in  the  courts  here,  if  Repub¬ 
lican  State  Chairman  J.  Henry  Rora- 
back  adheres  to  his  purpose  of  suing  the 
Hartford  Times  for  refusing  to  accept  a 
series  of  advertisements  in  which  an  at¬ 
tempt  was  made  to  discredit  the  Time’s 
campaign  against  United  States  Senator 
Frank  B.  Brandegee  by  reprinting  edi¬ 
torials  from  the  Times  in  1864  against 
the  re-election  of  President  Lincoln. 

The  series  of  five  full-page  advertise¬ 
ments  have  been  printed  in  the  Courant 
and  are  to  be  circulated  in  pamphlet 
form,  according  to  Mr.  Roraback. 

Mr.  Roraback  declares  his  intention  of 
suing  the  Times  under  a  United  States 
statute  which,  it  is  said,  requires  a 
newspaper  to  accept  legitimate  advertis¬ 
ing  upon  pain  of  exclusion  from  the 
mails.  Clifton  L.  Sherman,  managing 
editor,  and  J.  M.  Linton,  advertising 
director  of  the  Times,  are  understood  to 
take  the  ground  that  the  newspaper  has 
the  right  to  refuse  objectionable  adver¬ 
tising. 


Longs  Buy  Philadelphia  Group 

I.AX.sDowNE.  Pa. — Jesse  C.  Long  and 
Wallace  Long,  general  manager  and 
business  manager  respectively  of  the 
Jackson  (Tenn.)  Sun,  has  purchased 
the  Eagle  Printing  House  of  Philad.i- 
phia,  which  specializes  in  the  printing  of 
weekly  newspapers  and  magazines. 
.Among  the  papers  now  being  printed  by 
the  Eagle,  and  which  will  continue  to  be 
printed  at  this  plant  are :  Logan  Times, 
Philadelphia  Sunday  Transcript,  Dela¬ 
ware  County  Times,  Traveling  Elk,  Pa¬ 
triotic  Philadelphia,  and  New  Jersey 
Hotel  Pilot.  J.  C.  Long  purchased  the 
Delaware  County  Times,  a  local  weekly, 
and  has  been  conducting  this  property 
for  the  last  six  months.  He  will  be 
in  an  advisory  capacity  with  the  Jackson 
Sun,  but  his  brother  has  resigned  as 
business  manager  of  that  paper  and  will 
be  succeeded  by  .Albert  A.  Stone,  for¬ 
merly  city  editor. 


Northwest  Press  Will  Advertise 

Minneapolis. — Special  funds  to  ad¬ 
vertise  the  Northwest  Daily  Press  -As¬ 
sociation,  through  the  local  press  and 
other  channels,  and  support  of  the  .Amer¬ 
ican  Newspaper  Publishers’  .Association 
stand  against  commissions  to  direct  ad¬ 
vertisers,  were  the  outstanding  decisions 
made  at  the  meeting  of  the  Northwest 
.Association,  here,  last  week.  President 
Fred  Schilplin,  of  St.  Cloud,  was  in  the 
chair,  with  R.  P.  Palmer,  Minneapolis 
business  manager  of  the  association, 
acting  as  secretary.  Seventeen  news¬ 
papers  have  joined  the  association  dur¬ 
ing  the  past  year,  bringing  the  member¬ 
ship  up  to  33. 


Noblesse  Oblige — smd  Speed 
South  Norwalk,  Conn. — When  a 
storm  had  wrecked  the  telephone  ex¬ 
change  at  New  Canaan,  John  Hersain, 
editor  of  the  New  Canaan  Advertiser, 
carried  copy  on  the  towm  election  results 
to  the  South  Norwalk  Evening  Sentinel 
by  aeroplane.  He  made  the  lO-ntile 
round  trip  in  as  many  minutes. 
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ONE-MAN  NEWSPRINT  COMMITTEE  IS 
INLAND^S  CHOICE 

Old  Board  Abolished  After  Debate — Willard  E.  Carpenter  Is 
Named — Canada  and  Florida  Invite  Publishers  for 
1921 — Next  Meeting  in  February 

(By  Telegraph  to  Editor  &  Publisher) 


Chicago,  Oct.  20.— Consideration  of 
white  paper  situation  consumed  greater 
portion  of  second  day  of  the  convention 
of  the  Inland  Daily  Press  Association, 
which  closed  at  the  Hotel  LaSalle  to¬ 
night. 

The  results  obtained  for  members  by 
the  permanent  paper  committee  led  to  a 
spirited  fight  during  first  day  and  re¬ 
sulted  in  abolition  of  the  committee  by 
a  majority  vote  and  the  passage  of  a 
resolution  appointing  Willard  E.  Car¬ 
penter,  Lincoln,  former  chairman  of  the 
Paper  Committee,  to  act  as  the  associa¬ 
tion’s  print  paper  representative. 

Xext  in  importance  was  an  invitation 
extended  the  association  by  the  Canadian 
Government  through  its  representative, 
J.  Bruce  Walker,  Commissioner  of  Im¬ 
migration,  to  make  a  tour  of  Canada 
next  summer  as  guests  of  Dominion 
Government.  The  purpose  of  the  invi¬ 
tation  as  announced  by  Mr.  Walker  was 
to  cement  the  two  countries  with  a 
mutual  understanding  of  their  problems. 

The  invitation  was  extended  for  July 
and  August,  the  tour  to  start  at  Winni¬ 
peg  and  progress  over  the  Canadian  Na¬ 
tional  Railway  to  Vancouver  and  return 
over  the  Canadian  Pacific  Railway. 

.\  second  invitation  to  journey  to 
Florida  was  extended  by  C.  M.  Hayes, 
of  the  Louisville  &  Nashville  Railway, 
and  George  Hosmer,  of  the  State  of 
Florida  Association.  According  to  this 
plan  association  members  would  leave 
Chicago  on  or  about  the  first  of  March 
for  Florida  and  spend  two  weeks  as 
guests  of  the  State  Association. 

Members  Condemn  Inaction 

Pent  up  anger  of  75  Middle  West 
publishers  at  the  newsprint  situation 
found  expression  in  a  lively  debate  dur¬ 
ing  the  first  day  of  the  conven¬ 
tion.  After  smoldering  several  hours, 
the  storm  broke  when  Secretary  Tufford 
remarked  that  the  permanent  paper 
committee  had  made  no  written  report. 
E.  E.  Burson,  Litchfield  News-Herald, 
arose  to  remark  that  little  or  nothing 
had  been  accomplished  to  relieve  the 
paper  shortage  or  to  protect  publisher 
members  of  the  association.  He  de¬ 
nounced  the  manufacturers  as  profiteers. 

“You  can  call  paper  manufacturers 
robbers,  but  they  are  as  human  as  we 
are,’’  replied  E.  P.  Adler,  Davenport 
Times.  “For  years  the  International 
Paper  Company  was  unable  to  pay  inter¬ 
est  on  its  bonds.  The  same  was  true 
of  other  paper  companies.  Is  it  not 
natural  to  expect  that  they  would  take 
all  legitimate  profits  now?’’ 

“What  we  need  is  more  paper  manu¬ 
facturers  and  in  another  year’s  time  it 
will  be  a  buyers’  market  instead  of  a 
sellers’  market.’’ 

Paul  Foyntcr,  Kokomo  Despatch,  de¬ 
clared  that  paper  manufacturers  make 
immense  profits  on  all  paper  sold  over 
four  cents  a  pound. 

“.\  penny  increase  will  add  one  hun¬ 
dred  millions  a  year  to  publishers’  bills,’’ 
he  continued. 

The  remarks  were  punctuated  by  a 
re(|iiest  from  Mr.  .\(lKr  and  R.  S. 
Chapman,  Rockford  Morning  Star,  that 
their  resignations  from  the  paper  com¬ 
mittee  be  accepted.  This  turned  the 
tide. 

Willard  E.  Carpenter,  chairman  of 
the  paper  committee,  arrived  at  the  con¬ 
vention  to  announce  that  ten  thousand 
tons  of  newsprint  had  been  allocated  to 


the  small  papers  by  the  mills  for  next 
year. 

“The  manufacturers  are  going  to  give 
their  regular  customers  only  eighty  per 
cent  of  their  contracts  and  the  rest  will 
go  to  small  publishers  at  slightly  above 
contract  prices,’’  he  said. 

President  Sundine  declared  that  the 
manufacturers  told  him  the  surplus  over 
long-term  contracts  would  go  to  the 
inland  daily  press  and  the  Kansas  Press 
Association.  The  convention  then  unan¬ 
imously  passed  a  resolution  of  thanks 
and  approval  of  the  permanent  paper 
committee  and  it  was  understood  that 
the  resignations  would  be  withdrawn. 

The  prediction  that  paper  prices  would 
be  higher  next  year  was  made  by  Mr. 
Chapman.  “Four  cars  of  commodities 
roll  into  a  paper  mill  for  every  car  that 
comes  out,’’  said  Chapman.  “This  means 
the  freight  rate  increase  will  fall  upon 
the  manufacturer.  Labor  costs  are  in¬ 
creasing.  Publishers  w’ith  contracts 
for  next  year  w'ill  save  money.’’ 

The  discussion  was  renewed  at  the 
opening  of  second  day’s  meeting  when 
Mr.  Adler  introduced  a  resolution  dis¬ 
solving  paper  committee  and  appointing 
Mr.  Carpenter  to  act  in  its  stead.  The 
explanation  was  that  the  association  had 
been  formed  not  for  profit  and  legal  com¬ 
plications  would  follow  an  attempt  to 
buy  paper  from  manufacturers  and  re¬ 
sell  it  to  members.  The  resolution 
provided  that  Mr.  Carpetiter  is  to  add 
to  the  cost  of  paper  obtained  for  mem¬ 
bers  an  additional  charge  not  to  exceed 
ten  dollars  per  ton  to  cover  his  expenses. 
At  Mr.  Carpenter's  suggestion  Messrs. 
.\dler  and  Chapman  will  act  as  an  ad¬ 
visory  committee  to  aid  him. 

Palmer  Urges  A.  A.  A.  A.  Forms 

L.  B.  Palmer,  manager  of  the  A.  N.  R.  A. 
spoke  on  standardized  advertising  con¬ 
tracts,  suggesting  that  the  publishers  in¬ 
sist  on  the  use  of  the  standard  agency 
form  agreed  upon  by  the  A.  A.  A.  and 
the  A.  N.  P.  A.  to  bring  non-members 
of  these  organizations  to  the  use  of  this 
standard  form. 

The  next  meeting  of  the  association 
will  be  held  in  Chicago,  the  third  Tues¬ 
day  and  Wednesday  of  February. 

.\n  encouraging  picture  of  the  white 
paper  situation  for  next  year  was  pre¬ 
sented  by  W.  J.  Pape,  Waterhury 
(Conn.)  Republican,  representing  the 
Publishers’  Buyers  Corporation,  who  de¬ 
clared  there  w’ill  be  plenty  of  white 
paper  within  the  next  si.x  months. 

“'fhe  white  paper  situation  is  casing 
up,’’  said  Pape,  “fifteen  hundred  tons  a 
month  is  arriving  now  from  Sweden 
and  Germany  and  this  flow  will  soon 
reach  four  thousand  tons  a  month. 

“Germany  is  pushing  her  white  paper 
manufacture  because  there  are  immense 
profits  at  the  present  rate  of  exchange 
and  because  all  of  the  necessary  raw 


products  may  be  found  in  Germany, 
whereas  in  steel  and  cotton  manufacture, 
essentials  must  be  imported  at  con¬ 
siderable  disadvantage.’’ 

Tips  to  classified  advertising  mana¬ 
gers  were  given  by  E.  J.  Boughner  of 
the  Chicago  Daily  News,  president  of 
the  Association  of  Newspaper  Classified 
Advertising  Managers.  He  said  an  in¬ 
crease  in  rates  will  have  no  effect  on 
classified  advertising  business. 

“The  public  does  not  question  classi¬ 
fied  rates,’’  declared  Boughner.  “It  will 
pay  20  to  25  cents  a  line  just  as  readily 
as  15  cents. 

“We  have  found  that  by  having  a 
clerk  call  up  classified  advertisers  we 
get  re-orders  on  50  per  cent  of  the  day’s 
business. 

“A  great  saving  of  white  paper  can 
be  effected  by  the  elimination  of  classi¬ 
fied  advertising  headings  and  cutoff 
rules.  The  Daily  News  used  to  run  300 
headings,  now  it  runs  14  standard  head¬ 
ings  and  we  save  nearly  two  columns  a 
day.” 

Boughner  declared  that  98  per  cent  of 
classified  advertisers  paid  their  bills,  a 
remarkable  showing. 

It  was  announced  that  the  association 
had  added  55  new  members,  a  total  of 
158. 


More  Ads  for  Minnesota 

St.  Paul. — The  Ten  Thousand  Lakes 
of  Minnesota  .Association  will  soon  be¬ 
gin  flooding  the  newspaix-rs  again  with 
advertising  matter  designed  to  attract 
more  tourists  to  the  state  next  year.  The 
association  will  be  supported  in  its  cam¬ 
paign  by'  the  .American  Development  .As¬ 
sociation,  of  which  it  is  a  member.  The 
Development  organization  will  hold  its 
atitttial  meetittg  in  St.  Louis  November 
29-Deccmber  1,  meeting  joititly  with  the 
commuttity  advertising  department  of  the 
.Associated  .Advertising  Clubs  of  the 
World.  Its  secretary-treasurer  is  Ivan 
.A.  Coppe,  secretary  of  the  Ten  Thou¬ 
sand  Lakes  of  Minnesota  .Association. 


Britbane  Goe*  to  Boston 

Boston. — Concurrent  with  its  an- 
notmeement  last  week  of  a  3-cent  daily 
price,  the  Boston  .American  opened  up 
somewhat  'widely  its  news  columns,  and 
.Arthur  Brisbane  came  over  to  Boston, 
presumably,  to  assttme  supervision  of  the 
-American.  It  is  understood  several 
changes  took  place  on  the  staff  of  the 
.American  at  the  same  time.  -A  whole 
page  of  pictures,  a  new  contest  and  one 
or  two  other  ventures  were  .started  in 
this  publication  at  that  time. 

Texas  Roads  Resume  Advertising 

Dai.i.as,  Tex. — .Announcement  was 
made  to  Texas  editors  attending  the 
Pr*ess  Day  celebration  at  the  Texas 
State  Fair  in  Dallas,  that  the  railroads 
of  Texas  will  at  once  resume  news¬ 
paper  advertising  on  a  scale  commen¬ 
surate  with  that  employed  before  the 
war  and  Federal  control  of  railroads. 
Newspaper  advertising  was  discontinued 
when  the  Government  took  charge  of 
the  roads,  and  contracts  for  newspaper 
space  were  not  renewed. 


“SELL  IT  SOUTH,”  NEW 
S.  N.  P.  A.  AD  SLOGAN 


Proof  to  North  and  East  Facing  “Tight 

Money’’  That  Dixie  Doesn’t  De¬ 
pend  on  High  Cotton 
for  Prosperity 

(By  Telegraph  to  Editor  &  Publisher) 

New  Orleans,  Oct.  20. — “Sell  It 
South.”  These  three  words  form  the 
keynote  and  slogan  of  a  $25,000  cam¬ 
paign  to  advertise  Dixie  as  the  place  of 
great  opportunity  for  those  who  face 
the  “tight  money”  situation  in  the  East 
and  the  North.  The  228  members  of 
the  Southern  Newspaper  Publishers’ 
.Association  have  subscribed  the  money 
for  the  campaign. 

.At  a  joint  meeting  of  the  publishers 
and  the  advertising  agents,  the  slogan 
was  chosen.  .A  final  meeting  was  held 
Wednesday  to  lay  the  lines  of  the  cam¬ 
paign  and  to  select  advertising  mediums. 

The  Southern  publishers’  association 
hopes  by  its  campaign  to  dispel  the  im¬ 
pression  prevalent  in  the  North  that 
when  cotton  drops  in  price  the  South 
goes  on  the  rocks  financially.  This  im¬ 
pression  has  been  traditional  in  the 
.North  since  the  early  days  when  cotton 
was  the  South’s  one  staple  and  when 
its  price  fluctuations  were  an  accurate 
chart  of  financial  condition.  ■ 

.A  new  system  of  gathering  and  fur¬ 
nishing  copy  for  the  campaign  will  be 
used.  On  October  25  each  of  the  editors 
of  the  228  newspapers  in  the  organiza¬ 
tion  will  publish  an  editorial  setting 
forth  that  the  financial  condition  of  the 
South  is  better  than  that  of  any  other 
section  of  the  country  and  will  outline 
the  reasons. 

The  best  thought  of  these  228  edi¬ 
torials  will  be  incorporated  in  the  ad¬ 
vertisements  which  are  to  give  vivid 
life  and  meaning  to  the  slogan  “Sell  It 
South.” 

.Members  of  the  publishers'  committee 
are : 

-Arthur  G.  Newmyer.  chairman,  asso¬ 
ciate  publisher  New  Drleans  Item;  C.  D. 
-Atkinson,  business  manager  .Atlanta 
journal ;  and  Charles  F.  Gladfelter, 
luisiness  manager  Chatt.anooga  Times. 

The  committee  of  advertising  agents 
who  will  conduct  the  campaign  includes 
Chairman  Ernest  Dallis,  president  of  the 
Johnson-Dallis  -Advertising  .Agency,  .At¬ 
lanta  ;  W.  R.  Massengale,  Massengale 
-Advertising  .Agency,  .Atlanta ;  Thomas  E. 
Basham.  Basham  .Advertising  .Agency, 
Louisville,  and  Morton  Caldwell,  vice- 
president  Chambers  .Advertising  Agency, 
.New  Orleans. 

Salem  News  40  Years  Old 

.Sai.em,  Mass. — The  Evening  News 
celebrated  its  fortieth  birthday  on  Octo¬ 
ber  16.  announcing  the  event  in  a  two- 
column  front-page  editorial.  No  special 
edition  or  other  “glorification"  was  is- 
Micd,  due  to  the  recent  tragic  death  of 
Robin  Danon.  under  whose  management 
the  .News  gained  a  national  reiuitation 
for  comprehensive  handling  of  news  and 
;id\ ertising,  with  conservation  of  space 
carried  to  the  nth  degree.  General 
.‘'uperinteiident  John  B.  Ti\nan  is  the 
only  member  of  the  New  s’  original  staff 
still  in  the  organization. 

Tarwater  Gets  35  Years 

(lAi.L.sTi.N,  Mo. — .After  a  trial  lasting 
ten  days,  Hugh  A'.  Tarwater  was  found 
guilty  of  murder  for  the  death  of  Wes¬ 
ley  L.  Robertson,  editor  of  the  Gallatin 
Democrat,  and  sentenced  to  35  years  in 
the  penitentiary.  The  killing  occurred 
December  23,  1919.  Tarwater’s  defense 
was  insanity  and  self-defense.  The  trag¬ 
edy  was  the  result  of  a  political  feud. 


r,o  nvm:HES! 

How  ran  we  help  in  the  work  of  arousiiif;  public  interest  in  America's 
forestry  prolilein?”'  is  the  question  that  inaiiy  newspaper  men  have 
asked  EDITOR  &  BCBI  ISHER  during  the  last  few  months. 

“By  publishing  local  interest  news-feature  stories  on  forestry  and  tree 
planting,”  has  been  oiir  reply. 

There  are  a  couple  of  good  forestry  or  tree  planting  stories  that  have 
never  been  told  kicking  around  every  city  and  town  in  .America.  That  is 
why  we  are  printing  .50  hunches  for  forestry  stories  in  - 

EDITOR  &  PI  BLISHER  NEXT  WEEK 
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“NEOSHO  PLAN”  CUTS 
NEWSPAPER  ADS 


PublUhers  of  Middle  West  Say  Circu¬ 
lars  Cost  Mercbsmts  More  and  Sell 
Less  Goods  Than  Space  in 
Papers 

By  John  Talman 
tS fecial  to  Editor  &  Publisher) 

St.  Paul,  Minn. — .Xccording  to  infor¬ 
mation  received  by  H.  C.  Hotaling,  ex¬ 
ecutive  and  field  secretary  of  the  Na¬ 
tional  Editorial  Association,  the  Neosho 
(Mo.)  plan  of  advertising  by  circular 
is  getting  it  in  the  neck  at  all  points  of 
the  compass.  H.  Z.  Mitchell,  proprietor 
of  the  Bemidji  (  Minn.)  Sentinel,  sent 
a  communication  to  newspaper  publish¬ 
ers  in  this  and  other  states  setting  forth 
that  an  effort  is  Ijeing  made  to  secure  a 
man  from  Neosho,  Mo.,  “to  come  to 
Bemidji  in  the  interests  of  a  market-day 
plan  which  we  understand  is  being  op¬ 
erated  in  your  city  as  well.’’ 

The  plan  “appears  to  be  directed  at 
the  very  foundation  of  the  newspaper 
business,’’  Mr.  Mitchell’s  letter  continues, 
“as  it  would  educate  the  merchants  to 
the  belief  that  newspaper  space  was  not 
neces.sary  and  on  the  week  of  the  sale 
it  would  have  a  very  detrimental  effect 
on  advertising  space.”  Mr.  Mitchell  re¬ 
quested  a  statement  as  to  how  the  plan 
operated  when  tried. 

Luding  Roe,  publisher  of  the  Monte¬ 
video  (Minn.)  News,  replied  that  when 
his  bargain-day  idea  started  in  the 
spring  of  1917,  there  were  three  weeklies 
in  Montevideo,  and  the  merchants  for 
the  first  three  months  issued  a  four- 
page  circular.  When  Mr.  Roe  consoli¬ 
dated  the  papers  he  induced  the  mer¬ 
chants  to  abandon  the  circulars  and  run 
a  double-page  spread  in  the  News.  All 
bargain-day  advertising  is  carried  in  the 
News  at  regular  rates,  after  w'hich  the 
type  is  lifted  and  made  up  into  an  eight- 
page  paper,  called  the  Montevideo  Ad¬ 
vertiser  and  published  by  the  Merchants’ 
Association.  Ft  is  sent  out  only  to  non¬ 
subscribers  to  the  News. 

“With  the  double-page  spread,”  says 
Mr.  Roe,  “we  bill  the  association  for  the 
240  inches  of  space,  and  its  secretary 
sells  small  spaces  and  collects  from  in¬ 
dividual  advertisers.”  The  merchants 
pay  $48  a  week  for  the  spread,  get  from 
2,600  to  3,500  copies  of  the  .^dv'ertiser, 
which  costs  them  $92  and  up. 

Mr.  Roe  did  not  speak  kindly  of  the 
Neosho  man’s  proiiosition  to  sell  Be¬ 
midji  a  market-day  idea  for  $150. 

O.  If.  Seifert,  advertising  manager  of 
the  Fairfield  (la.)  Tribune,  describes 
what  he  calls  the  “b'airfield  Plan”  of 
community  advertising.  Twenty-four 
merchants  signed  a  contract  to  advertise 
24  bargains  every  monthly  market-day 
in  a  full-page  collective  advertisement 
in  each  of  the  three  local  papers,  and  a 
half-page  advertisement  in  ten  outside 
weeklies  for  four  months  at  a  cost  not 
to  exceed  $10  a  month  per  member. 

These  thirteen  papers,  with  a  com¬ 
bined  circulation  of  14,000,  covered  Fair- 
field’s  trade  territory  at  a  net  cost  of 
$7.50  per  month  per  member.  The  plan 
was  put  into  effect  last  March  and  con¬ 
tinued  with  excellent  results  until  June 
15,  when  the  merchants  secured  G.  R. 
Lowe,  originator  of  the  Neosho  plan,  to 
come  to  Fairfield  at  a  cost  of  $150,  de¬ 
liver  a  lecture  on  the  plan  and  organize 
the  merchants  under  it. 

“We  have  had  two  sales  days  so  far 
under  the  Neosho  plan,”  says  Mr.  Sei¬ 
fert,  “one  of  them  being  the  first  day  of 
the  county  fair,  and  measured  by  results 
the  plan  has  not  come  up  to  the  ex¬ 
pectations  of  those  who  are  in  the  deal. 
The  circular  plan  fails  to  get  results  be¬ 


cause  our  people  are  educated  to  look 
in  their  newspapers  for  their  bargain 
offers  and  the  circulars  are  often  merely 
glanced  at  and  thrown  aside.  The  plan 
will  be  given  a  further  chance  to  make 
good,  but  if  it  does  not  do  so  soon,  it 
will  be  relegated  to  the  scrap  heap  and 
the  newspaper  advertising  plan  will  be 
restored.” 

Mr.  Seifert  shows  that  the  Neosho 
plan  costs  advertisers  more  than  the 
Fairfield  plan  and  gives  less  satisfactory 
results. 

The  Vincennes  (Ind.)  Commercial, 
through  Allie  A.  Arnold,  assistant  man¬ 
ager,  says  that  the  plan  was  tried  there 
with  very  unsatisfactory  results  and  the 
merchants  have  unanimously  decided  to 
discontinue  it. 

“1  am  sure,”  says  Mr.  Arnold,  “that 
the  promoter  from  Neosho  wdll  use  in 
your  city,  if  permitted,  the  same  plan 
that  was  tried  here.  The  circular,  con¬ 
taining  nothing  but  solid  advertising, 
will  not  attract  any  prospective  buyer. 
If  you  can  stop  the  plan  before  it  is  in¬ 
augurated  there,  so  much  the  better.  I 
am  sure  from  the  experience  we  had 
here  that  if  they  do  try  it  they  will  find 
it  a  failure.” 

(jeorge  W.  Purcell,  managing  editor 
of  the  Vincennes  (Ind.)  Western  Sun, 
writes  that  the  merchants  there  “have 
tried  the  Neosho  plan  for  two  months, 
and  I  am  frank  to  say — any  merchant 
will  tell  you  the  same — that  it  did  not 
work.  ...  Of  course,  the  plan  cuts  out 
newspaper  advertising,  as  they  will  not 
spend  a  cent  in  the  local  newspaper.  .  .  . 
One  of  the  best  advertising  merchants 
here  insisted  that  the  four-page  circular 
be  put  in  the  newspapers  as  an  ‘ad’  and 
that  the  merchants  purchase  10,000  of 
the  papers,  making  it  an  advertising 
proposition  with  the  newspaper  as  well. 
The  other  merchants  did  not  adopt  the 
suggestion.” 


LIVINGSTON  HEADS  BENNETT  BODY 

Old  New  York  Herald  Employes  Or¬ 
ganize  a  Corporation 

Incorporation  of  the  James  Gordon 
Bennett  .\ssociation  was  ratified  at  a 
meeting  of  about  50  members  of  that 
organization  meeting  in  New  York,  Oc¬ 
tober  15.  With  \\ .  A.  Rogers  in  the 
chair  and  Martin  Metry  as  secretary,  by¬ 
laws  for  the  association  were  adopted 
and  the  following  officers  were  elected : 

President,  Robert  E.  Livingston ;  vice- 
president,  .Andrew  W.  Ford;  secretary, 
Martin  Petry;  treasurer,  Martha  E. 
Goman;  directors.  Wellington  Wright, 
Henry  C.  Silver,  G.  W.  Bonte,  and  the 
above  officers. 

Eighty  former  members  of  the  old 
New'  York  Herald  staff  have  joined  the 
association,  it  was  announced  at  the 
meeting. 


St.  Louis  Star  Promotes  Brant 

St.  Louis. — Irving  Brant,  for  the  past 
two  year.s  editorial  writer  and  dramatic 
editor  of  the  Star,  has  been  put  m 
charge  of  the  Star’s  editorial  page  suc¬ 
ceeding  Charles  H.  Huff,  who  returns 
to  his  former  work  as  special  writer  on 
the  news  staff  of  the  Star.  Mr.  Brant 
was  formerly  associate  editor  of  the  Des 
Moines  Register  and  Tribune.  Mr. 
Brant  has  been  a  frequent  contributor  on 
editorial  and  news  department  affairs  to 
Editor  &  Publisher’s  columns. 


8-Column  Page  in  Tarrytown 

Tarrytovvn,  N.  Y. — The  Daily  News 
changed  to  a  12-em  eight-column  page 
with  its  issue  of  October  15.  The  pub¬ 
lishers  are  more  than  satisfied  with  the 
results,  according  to  Wallace  Odell,  vice- 
president. 


M.  &  O.  GETS  TEN-YEAR 
CONTRACT  FOR  PAPER 


PubliBher*  Agree  to  Semi-Annual  Ad¬ 
justment  of  Price  for  3  Years, 
Yearly  Thereafter — 1921  Prices 
to  Be  Set  Later 


(.By  Telegraph  to  Editor  &  Publisher) 

Davenport,  la.,  Oct.  18. — Officials  of 
the  Minnesota  &  Ontario  Paper  Com¬ 
pany  and  newspapers  dependent  on  that 
firm  for  newsprint,  at  a  meeting  in  Inter¬ 
national  Falls,  Minn.,  last  week  dis¬ 
cussed  contract  terms  and  prices  for  1921 
and  succeeding  years,  according  to  an¬ 
nouncement  made  today  by  E.  P.  Adler, 
publisher  of  the  Davenport  Times  and 
chairman  of  the  customers  committee. 
.According  to  Mr.  .Adler,  the  company 
asked  for  a  ten-year  contract  beginning 
January  1,  1921,  and  after  a  thorough 
discussion  all  present  accepted  this  con¬ 
tract,  providing  for  adjustment  of  price 
every  six  months  for  the  first  three  years 
and  yearly  thereafter,  tonnage  to  be  ad¬ 
justed  once  a  year.  The  price  for  the 
first  si.x  months  of  ne.xt  year  is  to  be  de¬ 
termined  later,  the  price  clause  provid¬ 
ing  for  the  average  contract  charge  of 
three  large  eastern  mills. 

Will  Pay  $8  Bonut 

From  Lafaj-ette  A’oung,  Jr.,  publisher 
of  the  Des  Moines  Capital,  and  one  of 
the  M.  &  O.  customers.  Editor  and  Pub¬ 
lisher  learned  that  the  Minnesota  &  On¬ 
tario  Company  will  use  as  a  basis  for  its 
price  the  prices  fixed  by  the  Interna¬ 
tional  Paper  Company,  the  Canadian  Ex¬ 
port  Paper  Company  and  the  George  H. 
Mead  mills,  and  that  the  company  also 
agreed  to  discuss  its  price  with  a  com¬ 
mittee  of  customers. 

“It  was  agreed  by  customers  of  the 
mill  at  a  previous  meeting  in  Chicago,” 
Mr.  Young  added,  “that  the  Minnesota 
&  Ontario  Company  was  entitled  to  a 
differential  of  $5  per  ton  as  a  bonus  for 
giving  full  tonnage  requirements  to  cus¬ 
tomers.  this  $5  to  be  added  to  the  $3  a 
ton  differential  which  the  Minnesota  & 
Ontario  Company  has  always  claimed 
from  its  customers.  This  will  make  its 
price  to  all  customers  $8  a  ton  above  the 
average  price  that  other  mills  will 
charge.”  , 

E.  W.  Backus,  president  of  the  Minne¬ 
sota  &  Ontario  Paper  Company,  when 
asked  by  Editor  &  Publisher  for  com¬ 
ments  on  the  meeting,  telegraphed; 

“The  purpose  of  the  recent  meeting 
with  our  customers  at  International  Falls 
was  to  discuss  the  form  of  contract  for 
next  year,  and  price  was  not  discussed  at 
all.  Our  verbal  agreement  is  now  being 
reduced  to  writing,  but  when  completed, 
it  will  be  of  a  private  nature.  Price 
will  not  he  discussed  until  about  Decem¬ 
ber  1,  and  may  be  announced  publicly 
wl’.en  fixed.” 


WORLD  COMPLETES  MILL  DEAL 


Its  Three  Mills  Now  Have  l,32S-Ton 
Weekly  Capacity. 

The  New  York  World’s  recent  ac¬ 
quirement  of  the  St.  George  Pulp  & 
Paper  Company  wood  pulp  mill  and 
timber  properties  at  St.  George,  N.  B., 
Canada,  is  a  part  of  the  transaction  by 
which  the  World  purchased  the  St. 
George  Paper  Mill,  at  Norwalk,  Conn., 
a  short  time  ago.  The  New  Brunswick 
and  the  Norwalk  mills  were  interlocking 
properties,  the  former  supplying  the 
pulp  from  which  the  newsprint  was 
turned  out  by  the  latter.  It  has  taken 
some  time  to  get  the  Canadian  business 
into  shape  for  the  transfer,  which  is 
now  completed. 

This  purchase  comprises  the  ground 


wood  pulp  mill  at  St.  George,  the  daily 
output  of  which  is  30  tons,  together  with 
50  square  miles  of  freehold  land  and 
about  120  square  miles  of  licensed  lands, 
the  estimated  stand  of  pulp  wood  being 
approximately  one  million  cords.  It  is 
estimated  that  the  annual  growth  on 
these  lands  will  provide  the  raw  mate¬ 
rial  for  a  100  ton  pulp  mill,  all  of 
which  means  that  the  future  growth  of 
the  New  York  World  is  protected  up 
to  at  least  75  tons  a  day  of  news  print 
paper  by  the  enlargement  of  the  St. 
George  Pulp  Mill,  together  with  an  ad¬ 
ditional  paper  machine  at  Norwalk, 
Conn. 

The  World  is  also  in  a  position  to  add 
another  paper  machine  to  its  De  Grasse 
mill  whenever  its  requirements  call  for 
it.  The  three  mills  which  the  New 
York  World  now  owns  and  operates 
have  a  weekly  capacity  of  1,325  tons  of 
news  print  paper. 


McNARY  TO  ADDRESS  N.  E.  A, 


Expected  to  Tell  What  Senate  Dis¬ 
covered  About  Newsprint 

(Special  to  Editor  &  Publisher) 

St.  Paul. — According  to  H.  C.  Hotal¬ 
ing,  executive  secretary  of  the  National 
Editorial  Association,  the  first  speaker 
before  its  next  convention  at  St.  Augus¬ 
tine,  Fla.,  will  be  United  States  Senator 
Qiarles  L.  McNary  of  Oregon,  chairman 
of  the  Senate  Investigation  Committee, 
who  is  expected  to  discuss  some  of  the 
discoveries  of  that  committee  in  connec¬ 
tion  w’ith  the  newsprint  situation. 
Another  speaker  who  will  probably  ac¬ 
cept  an  invitation  to  speak  is  Hon.  F.  W. 
Murphy,  president  of  the  Minnesota 
State  Fair  Association,  who  will  discuss 
publicity  in  connection  with  America’s 
greatest  industry — agriculture.  Mr. 
Murphy  is  the  “hustler”  who  first  prita 
Senator  Harding  from  his  front  porch. 
He  persuaded  the  Senator  to  come  to 
St.  Paul  and  speak  at  the  recent  State 
fair. 


HOTALING  SEES  LOWER  PRICES 


Talks  with  W.  J.  Pape  at  State  Group 
Paper  Buyers’  Meeting 

(Special  to  Editor  &  Publisher) 

St.  Paul,  Minn. — W.  J.  Pape,  presi¬ 
dent  of  the  Publishers’  Buying  Corpora¬ 
tion,  who  came  here  to  meet  officials  of 
the  low'a,  Nebraska  and  South  Dakota 
Editorial  Associations,  at  the  office  of 
Field  Secretary  Hotaling  of  the  National 
Editorial  Association,  in  furtherance  of 
the  state  group  plan  of  buying  news¬ 
print,  incidentally  inspected  the  North¬ 
ern  Minnesota  paper  mills  at  Interna¬ 
tional  Falls  and  Cloquet. 

“Prices  are  decidedly  on  the  down 
grade,”  Mr.  Hotaling  declares.  “-A 
large  number  of  dailies  in  the  North¬ 
west  have  already  been  provided  with 
satisfactory  contracts  for  their  pajier 
supply  for  1921.  One  large  mill  owner 
piakes  the  significant  confession  that 
‘this  is  no  time  to  advance  prices.’  ” 


Taggart  Not  Indianapolis  Newt  Owner 

Indianapolis. — The  Indianapolis  News 
has  flatly  denied  recent  rumors  that 
Thomas  Taggart,  Democratic  candidate 
for  the  United  States  Senate,  has  pur¬ 
chased  the  three-fourths  interest  in  the 
News  held  by  the  estate  of  the  late 
Charles  W.  Fairbanks.  The  Fairbanks 
interest  has  been  talked  of  considerably 
since  the  probation  of  the  late  Vice- 
President’s  will  disclosed  that  he  shared 
possession  of  the  News  with  Delevan 
Smith,  who  had  been  considered  sole 
owner. 
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O.  C.  HARN  LEADS  A.  B.  C.  IN  NEW  ERA  OF 
ADVERTISING  COOPERATION 

Retail  Advertisers  Invited  to  Join  Audit  Bureau  with ‘Low 
Membership  Fees — Little  Debate  on  Actions 
of  Directors 


(By  Telegraph  to  Editor  &  Publisher) 


Chicago,  Oct.  19. — Five  hundred  ad¬ 
vertising  men,  advertisers  and  publish¬ 
ers  have  scattered  to  the  four  corners 
of  the  United  States  feeling  that  “some¬ 
thing"  has  been  accomplished  by  the 
joint  conventions  of  the  Audit  Bureau  of 
t'irculations  and  the  American  Associa¬ 
tion  of  Advertising  Agencies  at  the  Ho¬ 
tel  La  Salle,  last  week. 

That  “something"  is  the  cementing 
together  of  two  of  the  most  important 
organizations  for  the  promulgation  of 
the  published  word  and  the  printed  picS 
ture  in  the  world. 

For,  following  their  individual  conven¬ 
tions,  the  two  bodies  of  men  met  last 
Friday  night  on  the  ballroom  floor  on 
the  common  ground  of  the  dining  table, 
and  pledged  eternal  co-operation  through 
a  series  of  speakers  from  both  bodies. 

The  week  was  a  particularly  impor¬ 
tant  one  for  the  A.  B.  C.,  despite  the 
fact  that  there  was  little  debate  of  the 
actions  taken  or  proposed  by  the  board 
of  directors. 

One  step  of  first  importance — in  fact, 
the  only  resolution  which  came  back 
from  the  board  of  directors,  after  hav¬ 
ing  been  sent  from  the  floor  of  the  as¬ 
sembly — was  that  inaugurating  a  "local 
advertiser”  membership,  with  fee  rang¬ 
ing  downward  from  $15  to  $5,  depend¬ 
ing  upon  the  size  of  the  city,  expected 
to  bring  in  5,000  new  memberships  where 
only  three  exist  now. 

The  membership  is  non-voting,  but  it 
entitles  the  local  advertiser .  to  reports 
upon  any  or  all  newspapers  in  his  city 
and  enables  him  to  find  out  what  he  is 
paying  for. 

Marcellus  Murdock,  of  the  Wichita 
Eagle,  proposed  the  measure,  suggest¬ 
ing  a  straight  $5  membership  fee.  From 
several  points  of  the  floor  it  was  argued 
that  this  small  charge  would  entitle  an 
advertiser  to  an  extremely  valuable 
service  in  a  city  the  size  of  New  York. 
The  opinion  of  Managing  Director 
Stanley  Clague  was  asked. 

“A  $5  fee  would  not  pay  the  cost  of 
physical  production  of  the  reports  in  a 
large  city,”  he  said.  “I  suggest  a  fee 
ranging  from  $15  down.  W’e  want  to 
keep  the  price  low 
to  get  in  as  great  a 
number  of  these 
m  e  m  b  e  r  s  h  i  p  s 
as  possible,  how¬ 
ever.” 

The  suggestion 
met  with  unani¬ 
mous  approval  fi¬ 
nally. 

The  only  hint  of 
debate  was  brought 
in  by  E.  E.  Kobert- 
s  o  n,  advertising 
manager  of  the 
Weekly  Kansas 
City  Star.  He  at¬ 
tempted.  without 
success,  to  get  a 
rigid  ruling  on 
subscriptions  in  ar¬ 
rears. 

“White  paper  has 
gone  up  from  rea¬ 
sonable  to  un¬ 
heard-of  prices,” 
said  Robertson.  "It 
is  time  that  sub¬ 
scriptions  in  ar¬ 


rears  that  are  bolstering  up  the  circu¬ 
lations  of  many  periodicals,  particularly 
farm  papers,  were  eliminated  from  the 
reckoning  or  were  indicated  clearly  on 
the  A.  B.  C.  report. 

“Statistics  from  41  farm  papers,  with 
a  total  circulation  of  11,816,280,  show' 
that  there  were  880,735  subscriptions  in 
arrears,  or  about  11.4  per  cent. 

"In  view  of  the  shortage,  it  is  im¬ 
portant  that  this  circulation  be  cut  off. 
The  effect  in  white  paper  would  soon 
be  shown,  while  1  doubt  that  any  last¬ 
ing  circulation  loss  would  follow'.” 

Repeated  attempts  to  induce  President 
L.  B.  Jones  to  remain  in  oflice  were  con¬ 
strued  as  complimentary  of  the  present 
management  and  directorship  of  the  or¬ 
ganization.  His  successor,  O.  C.  Harn, 
of  the  National  Lead  Company  of  New 
York,  thanked  President  Jones  for  the 
work  of  his  lengthy  term  of  office.  The 
board  of  directors  nominated  by  the  di¬ 
visional  meetings  were  unanimously 
chosen.  They  are : 

New.spapers — A.  C.  Lincoln,  S't.  Louis 
F'ost-Dispatch. 

Magazines— Thomas  H.  Beck,  Crowell 
Publishing  Company. 

Farm  Papers — Marco  Morrow,  Capper 
Publications,  Topeka;  Neff  T.  Laing, 
Pennsylvania  Farmer,  Philadelphia. 

Business  Magazines — Mason  Britten, 
McGraw'-Hill  Company,  New  York. 

Adverti.sers — O.  C.  Harn,  National 
Lead  Company,  New'  York;  George  W. 
Cushing,  Hudson  Motor  Car  Company, 
Detroit;  L.  L.  King,  Goodyear  Tire  & 
Rubber  Company,  Akron ;  Henry  W. 
Schott,  Montgomery  Ward  &  Co.,  Chi¬ 
cago;  W.  W.  Wheeler,  Pompeian  Manu¬ 
facturing  Company,  Cleveland;  H. 
Strong  Smith,  Bauer  &  Black,  Chicago. 

Agencies— Ernest  1.  Mitchell,  Mitchell- 
Faust,  Chicago. 

In  fact,  five  separate  resolutions  of 
commendation  for  the  management  of 
the  bureau,  directed  in  most  cases  par¬ 
ticularly  to  the  efforts  of  Managing  Di¬ 
rector  Clague,  were  passed  by  the  vari¬ 
ous  division  meetings  of  the  bureau.  A 
similar  vote  of  thanks  was  taken  by  the 
entire  convention  and  the  newly-elected 
president  of  the  .\.  .A.  of  .A.  A.,  Jesse 


F.  Matteson,  of  Chicago,  conferred  a 
high  tribute  to  Director  Clague  at  the 
Friday  night  banquet. 

In  the  matter  of  words,  Mr.  Clague 
was  very  much  in  the  background  dur¬ 
ing  the  session.  In  fact  his  only  real 
speech  was  reserved  for  a  score  of  men 
gathered  in  a  private  banquet  Thursday 
night.  He  said : 

“I  have  been  endeavoring  during  the 
past  few  months  to  find  out  who  in¬ 
vented  the  yard-stick  that  measures  your 
wife’s  cotton  cloth,  her  dress  goods  or 
her  yard  of  silk — but  history  is  mute. 

“As  to  who  first  used  a  pair  of  scales 
to  weigh  out  her  pound  of  sugar  or 


pound  of  flour — search  equally  is  vain. 

"We  did  find,  however,  that  two  hun¬ 
dred  years  before  Columbus  landed  in 
America  there  was  established  in  Eng¬ 
land  a  guild  of  gold  and  silver  smiths 
who,  through  pride  of  craft,  established 
a  mark  whereby  when  a  housewife 
bought  her  silverware  and  saw  on  it 
the  word  ‘Sterling,’  she  was  enabled  to 
make  her  purchase  with  absolute  assur¬ 
ance  of  value  received. 

The,  “Sterling”  of  Circulation 

“Five  centuries  have  passed  since  that 
mark  ‘Sterling’  was  establislied,  but  it 
remains  today  the  unerring  guide  in  the 
purchase  of  millions  and  millions  of 
pieces  of  silverware.  Throughout  the 
entire  English-speaking  world,  woe-be- 
tide  the  man  or  firm  who  misuses  this 


mark  ‘Sterling.’  The  police  of  the 
world  stand  back  of  it. 

“Six  years  ago  there  was  established 
in  this  city  of  Chicago,  another  guild 
of  craftsmen — another  body  of  men  with 
pride  of  achievement — the  guild  of  ad¬ 
vertisers,  advertising  agents  and  pub¬ 
lishers. 

“They,  too,  decided  to  adopt  an  in¬ 
signia  to  designate  an  honest  product 
in  the  business  in  which  they  were  cn- 
gaged. 

“Sentiment,  genius  or  instinct  guided 
the  adoption  of  the  three  great  funda¬ 
mental  letters  ‘A.  B.  C.’  as  their  insignia. 

“1^1  one  respect  alone  did  these  two 


great  guilds  of  craftsmen — separated  in 
their  birth  by  over  five  centuries — differ. 
One  determined  the  fineness  and  left  the 
purchaser  to  measure  the  weight.  The 
other  determined  the  weight  and  left  the 
purchaser  to  measure  the  fineness — but 
with  such  information  as  would  enable 
him  to  determine  the  degree  to  which 
that  fineness  applied  to  each  individual 
business. 

“W  ithin  the  membership  of  the  Audit 
Bureau  of  Circulations  alone  there  are 
publishers  who  issued  in  the  365  days  of 
last  year  74,271,107,656  copies  of  the  pub¬ 
lications;  73,149,455,536  of  these  were 
issues  of  daily  papers,  1,121,652,120  were 
weekly,  monthly  or  other  issues  of  mag¬ 
azines,  farm  papers  or  business  publica¬ 
tions.  “It  is  not  fair  to  assume  that  in 
these  74.000,000,000 
separate  and  dis- 
t  i  n  c  t  newspapers, 
magazines  farm 
papers  and  busi-  * 
ness  publications 
there  were  at  least 
on  an  average  of 
one  hundred  adver¬ 
tisements — varying 
from  the  $10,000 
spread  to  the  mod¬ 
est  15-ccnt  want 
ad?  There  were, 
therefore,  printed 
last  year  in  the 
publications  repre¬ 
sented  in  the  A.  B. 
C.  7.300,000,000,000 
impressions  of  ad¬ 
vertisements  which 
were  intended  to 
reach  at  least  one 
member  in  a  home. 

“Advertisers  ex¬ 
pected  that  each  ad¬ 
vertisement  would 
(Coni,  on  Page  22) 


yi  LTHOUGH  the  offer  of  the 
presidency  of  the  A.  B.  C. 
for  the  third  time  was  'unani¬ 
mous  on  the  part  of  the  direc¬ 
tors,  L.  B.  Jones,  at  our  right, 
declined.  Nothing  was  more 
natural  that  the  job  should 
then  seek  O.  C.  Harn.  at  our 
left,  the  nationally  known  ad¬ 
vertising  manager  of  the  Na¬ 
tional  Lead  Company. 


New  Officers  of  the  American  Association  of  Adver¬ 
tising  Agencies  and  of  the  Advertising 
Agencies  Corporation 


AMERICAN  ASSOCIATION  OF  ADVERTISING  AGENCIES 
President,  Jesse  F.  Matteson,  Matteson-Fogarty-Jordan  Company,  Chicago. 
Vice-President,  Walter  R.  Hine^  Frank  Seaman,  Inc^  New  York. 
Secretary,  H.  S.  Gardner,  Gardner  Advertising  Company,  St.  Louis. 
Treasurer,  John  P.  Hallman,  H.  K.  McCann  Company,  New  York. 
General  Manager,  Janies  O'Shaughnessy,  New  York. 

.  Executive  Board,  Members  at  Large 

One-Year  Term — John  Benson,  Benson  Gamble  &  Slaten,  Chicago;  A.  E. 
W.  Erickson,  The  Erickson  Company,  New  York. 

Two-Year  Term — William  H.  Johns,  George  Batten  Company,  Inc.,  New 
York;  Paul  E.  Faust,  Mitchell-Faust  .Advertising  Company,  Chicago. 

Three-Year  Term — Stanley  Recor,  J.  Walter  Thompson  Company,  New 
York;  Harry  Dwight  Smith,  Fuller  &  Smith,  Cleveland. 

Executive  Board,  Representing  Councils 
One-Year  Term — J.  Wesley  Barber,  J.  W.  Barber  Advertising  Agency, 
Boston;  H.  A.  Lehair,  Sherman  &  Lebair,  New  York;  Eugene  McGuckin, 
Eugene  McGuckin  Company,  Philadelphia;  H.  A.  Groth,  William  H.  Rankin 
Company,  Chicago;  H.  E.  Dallis,  Johnson-Dallis  Company,  Atlanta. 

ADVERTISING  AGENCIES  CORPORATION 
President,  Charles  W.  Hoyt,  Hoyt’s  Service,  Inc.,  New  York. 
Vice-President,  John  Benson,  Benson,  Gamble  &  Slaten,  Chicaga. 

General  Manager,  James  O'Shaughnessy,  New  York. 

Other  officers  and  directors  are  those  of  the  A.  A.  of  A.  A. 
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ASK  WAR  BOARD  RULES 
FOR  CALIFORNIA 


Circulation  Managers'  Association 
Calls  for  Continued  Conservation 
and  Higher  Prices — W.  F.  D. 

■  Brown  Named  President 


(By  Telegraph  to  Editor  &  Publisher) 

Sacxamento,  Cal.,  Oct.  19. — Conser¬ 
vation,  not  only  of  white  paper,  but  of 
the  printed  product  was  the  keynote  of 
the  California  Circulation  Managers’ 
Association’s  two  day  annual  session 
here  which  concluded  today,  selecting 
Los  Angeles  as  the  meeting  place  for 
1921  and  electing  the  following  officers: 
President,  W.  F.  D.  Brown,  Oakland 
Tribune;  First  Vice-President,  L.  O. 
Hammond,  Redlands  Facts;  Second 
Vice-President,  A.  L.  Parker,  Los  An¬ 
geles  Times ;  Secretary,  J.  T.  Gray,  San 
Francisco  Call. 

The  meeting  went  on  record  as  op¬ 
posing  any  return  privilege  or  the  mail¬ 
ing  of  any  sample  or  other  free  copies, 
and  placing  the  entire  circulation  on  a 
cash  basis. 

It  also  was  the  consensus  of  opinion 
that  former  rulings  of  the  War  Indus¬ 
tries  Board  should  again  be  invoked. 
The  circulators  are  ready  to  stand  back 
of  the  business  office  in  preventing  any 
wastage. 

Members  in  their  discussions,  favored 
an  increase  in  subscription  rates  in  or¬ 
der  to  meet  the  prevailing  high  costs. 

Friend  W.  Richardson,  president  of 
the  California  Press  Association,  deliv¬ 
ered  the  opening  address  of  the  conven¬ 
tion  after  Governor  William  D.  Stephens 
had  extended  a  welcome.  Richardson 
spoke  on  the  relations  that  should  ex¬ 
ist  between  the  editor  and  the  circula¬ 
tion  manager.  M.  Vargo,  represent¬ 
ing  the  A  B  C,  followed  on  the  value 
of  .•\udit  Bureau  circulation  to  news¬ 
papers. 

Combat  Poor  Train  Service 

In  view  of  the  frequent  complaints  of 
poor  train  delivery  the  subject  of  em¬ 
ploying  automobiles  for  distributing 
dailies  within  a  range  of  one  hundred 
miles  and  under,  proved  interesting. 
The  subject  was  handled  by  R.  S.  Huff¬ 
man  of  the  Fresno  Republican,  which 
has  a  fleet  of  autos  throughout  the  San 
Joaquin  valley. 

H.  Paratt,  of  the  Oakland  Enquirer, 
read  a  paper  on  street  sales  and  their 
relative  value  to  home  circulation. 

The  proposition  of  increasing  sub¬ 
scription  rates  without  loss  of  cir¬ 
culation  on  papers  having  less  than 
2,000  was  discussed  by  O.  F.  Thayer  of 
the  San  Bernardino  Sun.  A.  E.  Craw¬ 
ford  of  the  San  Francisco  Examiner, 
discussed  the  increase  of  rates  on  papers 
having  over  2,000. 

Other  topics  included  “circulation 
within  and  outside  trade  zones,”  by  Ed¬ 
win  L.  Simpkins,  San  Jose  Mercury 
Herald ;  “How  to  Build  R.  F.  D.  Cir¬ 
culation,”  J.  R.  Brown,  Santa  Rosa  Re¬ 
publican;  “Mail  Rates,  Flat  or  Zone,” 
George  Fisher,  San  Francisco  Chronicle ; 
“Conserving  White  Paper,”  W.  L.  Park¬ 
er,  Los  Angeles  Times;  “Independent 
Carriers,”  Harry  Xoe,  San  Francisco 
Bulletin;  “Premiums  and  Contests,” 
John  E.  Grey,  San  Francisco  Call ; 
“Should  Newspapers  Have  Independent 
Carriers,”  L.  O.  Hammond,  Redlands 
Facts ;  “Representation,”  W.  F.  O’Far¬ 
rell,  San  Diego  Union;  “Transportation,” 
R.  J.  Carrigan,  Los  Angeles  Examiner. 

.Among  the  subjects  for  open  discus¬ 
sion  were:  “The  Value  of  Co-operation 
Between  Circulation  Managers  in  Any 
City  or  District.” 

The  opening  forum  on  “Advantages 
of  Paid  in  -Advance  Mail  Subscriptions,” 
was  particularly  interesting,  as  that  was 


in  line  with  the  policy  of  holding  what 
you  have  and  making  everything  a  pro¬ 
ducer.  The  value  of  special  features 
were  touched  upon  by  several  members 
who  generally  favored  such  features  as 
were  recognized  as  circulation  builders. 

Various  entertainments  were  provided 
by  the  committee  headed  by  James  Mc- 
Clatchy,  circulation  manager  of  the 
Sacramento  Bee.  Serving  with  him 
were  J.  B.  Louvan,  Sacramento  Star; 
William  Mervin,  Sacramento  Union, 
and  Harry  Noe,  San  Francisco  Bulletin. 

The  Sacramento  newspaper  men  and 
Chamber  of  Commerce  gave  the  circu¬ 
lators  a  luncheon  Monday.  On  the  sec¬ 
ond  day  they  were  the  guests  of  the 
Sacramento  Ad  Club  at  a  luncheon.  The 
visiting  ladies  were  entertained  by  a 
special  committee. 

At  the  conclusion  of  the  business  ses¬ 
sions  retiring  president  W.  J.  Harrison 
of  the  Los  .Angeles  Herald  expressed 
his  gratification  over  the  representative 
attendance  and  the  many  live  topics  dis¬ 
cussed. 

The  following  board  of  directors  were 
selected :  George  Fisher,  San  Francisco 
Chronicle ;  R.  J.  Carrigan,  Los  Angeles 
Examiner;  James  Putman,  Berkeley 
Times;  H.  L.  Cantrell,  Pasadena  Star; 
J.  M.  McClatchy,  Sacramento  Bee;  W. 
V.  O’Farrell,  San  Diego  Union ;  J.  R. 
Brown,  Santa  Rosa  Republican ;  .A.  E. 
Crawford,  San  Francisco  Examiner,  and 
William  McCay,  Santa  Ana  Register. 


HARDY  HEADS  BADGER  DAILIES 


League  Office  Moved  to  Milwaukee — 
Next  Meeting  in  February 

(By  Telegraph  to  Editor  &  Publisher) 

Kenosha,  Wis.,  Oct.  18. — The  annual 
meeting  of  the  Wisconsin  Daily  League, 
held  here  today  was  attended  by  all  the 
members  except  three,  it  being  the  largest 
attendance  of  any  meeting  of  the  league. 
It  was  decided  to  luuvc  the  secretary’s 
office  from  Janesville  to  Milwaukee, 
where  it  will  be  in  charge  of  J.  W. 
Martin,  the  league’s  Wisconsin  repre¬ 
sentative.  Mr.  Alartin  made  his  first  an¬ 
nual  report  of  the  business  he  had  se¬ 
cured. 

Following  officers  were  elected ;  Presi¬ 
dent,  O.  J.  Hardy,  Oshkosh  North¬ 
western  ;  vice-president,  J.  M.  Hibbard, 
Stoughton  Courier-Hub;  secretary-treas¬ 
urer,  H.  H.  Bliss,  Granvile  Gazette.  The 
next  meeting  is  to  be  held  at  Madison 
in  February. 

.A  straw  vote  for  President  resulted 
in  24  for  Harding  and  3  for  Cox. 

Resolutions  thanking  the  Kenosha 
News  Company  for  its  hospitality,  and 
retiring  President  J.  L.  Sturtevant  for 
his  services  during  the  past  four  years, 
were  unanimously  adopted. 


Boston  Newsgirls  Want  Raise 

Boston. — .A  controversy  is  being  car¬ 
ried  on  between  the  Hotel  &  Railroad 
News  Company  of  Boston,  distributors 
of  thousands  of  Boston  dailies,  and  their 
news-stand  employes.  Forty-seven  girls 
formerly  on  news-stands  of  this  concern 
have  been  discharged,  according  to  the 
Hotel  &  Railroad  News  Company,  for 
failing  to  register  properly.  It  is  feared 
the  Boston  Street  Carmen’s  Union  may 
become  involved  through  the  handling  of 
the  papers  on  various  cars.  Union  but¬ 
tons  were  manufactured  this  week  and 
the  union  girls  at  the  news-stands  will 
wear  them.  The  girls  demand  higher 
wages,  endeavoring  to  secure  a  maxi¬ 
mum  wage  of  $21  after  five  years.  The 
present  maximum  is  $18. 

Dakota  College  Editor*  Meet 

Brookings,  S.  D. — The  South  Dakota 
College  Press  Association  will  meet  at 
State  College  as  guests  of  the  collegian 
staff,  Octolier  29  and 


NEXT  THREE-I  MEETING 
AT  INDIANAPOLIS 

Honect  Circulation  General  Theme  of 
Semi-Annual  Convention  in  Chi¬ 
cago — Nine  New  Member* 
Added  to  Li*t 


(By  Telegraph  to  Editor  &  Publisher) 

Chicago,  Oct.  19. — Indianapolis  gets 
the  annual  convention  of  the  Three-I 
Newspaper  Circulators’  Association  in 
June,  it  was  decided  here  to-night  at 
the  semi-annual  meeting  of  the  organ¬ 
ization  to  discuss  the  circulation  man’s 
problems.  .A  paper  on  honest  circulation 
methods  by  L.  H.  Danley,  Fort  Madi¬ 
son  Democrat,  was  vitally  interesting. 

“The  circulation  of  a  newspaper  is  not 
something  that  is  sold,  used  for  a  short 
time  and  then  thrown  away,  but  a  stand¬ 
ard  article  that,  if  satisfactory,  remains 
a  household  necessity,”  said  Danley. 
“Let  a  solicitor  misrepresent  the  policy 
of  that  paper,  its  methods  of  doing  busi¬ 
ness  or  one  small  act  in  order  to  gain 
a  new  subscriber  and  at  the  expiration 
of  that  subscription  he  has  lost  a  sub¬ 
scriber  that  the  devil  himself  could  never 
induce  to  take  the  paper. 

“One  of  the  most  common  methods 
of  dishonest  circulation  work  and  one 
that  the  increasing  cost  of  print  paper 
and  the  audit  bureau  have  a  tendency 
to  decrease  is  the  method  of  boosting 
circulation  by  padding. 

“Graveyard”  Circulation 

“A  certain  publisher  who  made  up  a 
list  from  a  city  directory  as  regular  paid 
subscribers  and  used  this  to  convince 
advertisers  he  had  a  large  circulation, 
was  shown  up  after  he  sold  the  paper  by 
a  check  which  indicated  he  had  only  700 
real  subscribers.  This  man  tried  to  start 
another  paper  and  the  business  men 
would  have  nothing  to  do  with  him. 

“It  is  impossible  to  fool  the  public  by 
dishonest  methods,  for  sooner  or  later 
you  are  caught  and  your  publication  has 
lost  that  which  it  is  striving  to  gain. 
The  newspaper  that  insists  on  honest 
circulation  methods  is  the  paper  that 
eventually  carries  the  confidence  and 
support  of  its  subscribers.” 

M.  C.  Hunter,  Quincy  Journal,  sched¬ 
uled  to  speak  on  substitute  carriers, 
caused  a  laugh  )vhen  he  said  they  were 
unknown  in  Quincy,  where  it  was  a  dif¬ 
ficult  task  to  get  regular  carriers. 

Nine  new  memberships  were  an¬ 
nounced.  They  are  Frank  O.  Evans, 
Kokomo  Dispatch ;  R.  H.  Clark,  Ander¬ 
son  Bulletin ;  Charles  Simmonds,  Ander¬ 
son  Herald ;  John  L.  Davis,  Muncie 
Press;  Charles  Payne,  Indianapolis  Star; 
Fred  .A.  Reinhardt,  Indianapolis  Star; 
D.  V.  Ring,  Indianapolis  Times;  G.  R. 
Miller,  Rockford  Morning  Star;  and  a 
representative  of  the  Richmond,  Indiana, 
Palladium  to  be  named. 

“It  was  the  most  successful  meeting 
in  our  history,”  said  G.  S.  Galloway, 
Rockford  Register-Gazette,  secretary. 

AD  WOMEN  OPEN  SEASON 


Rowe  Stewart  Tell*  A.  A.  C.  W.  Aim* 
at  New  York  Meeting 

Enthusia.sm  aplenty  characterized  the 
opening  meeting  of  the  1920-1921  season 
of  the  League  of  .Advertising  Women 
of  New  York  at  the  Advertising  Club 
on  October  19.  The  guests  of  honor 
were  Rowe  Stewart,  president  of  the 
-Associated  Advertising  Clubs  of  the 
\\  orld ;  E.  P.  Howard,  president  of  the 
New  York  Press  Qub,  and  Miss  Theo¬ 
dora  Stansbury,  advertising  manager  of 
the  Royal  Insurance  Company,  Atlanta. 

Mr.  Stewart  spoke  briefly  on  the  ac¬ 
complishments  for  the  next  year  hoped 
for  by  the  .A.  A.  C.  W.,  and  Mr.  Howard 


advocated  advertising  as  the  solution  of  j 

the  problems  which  confront  the  United  I 

States,  including  that  of  capital  and 
labor. 

Miss  Christine  Frederick,  household 
efficiency  expert  and  director  of  the  Ap- 
plecroft  Experiment  Station,  derided 
“Woman  as  Bait  in  Advertising  Copy,” 
alleging  that  the  use  of  a  girl  who  is 
merely  pretty,  with  nothing  else  to  rec¬ 
ommend  her,  in  all  kinds  of  advertising,  | 
was  ridiculous  and  was  rapidly  declining, 
and  that  she  would  never  have  been  so 
used  unless  the  copy  had  been  written 
by  men  who  greatly  over-rated  her  ap¬ 
peal.  Mrs.  Frederick  ridiculed  and 
poked  fun  at  the  simpering  girlish  fig¬ 
ure  frequently  seen  in  advertising  copy 
dressed  in  evening  clothes  and  running 
a  washing  machine. 

Dr.  Holmes  W.  Merton,  dean  of  the 
Merton  Institute  of  New  York,  spoke 
on  the  “Personal  Equation  in  Advertis¬ 
ing.”  Dr.  Merton  declared  that  the  suc¬ 
cessful  advertising  writer  must  have  ver¬ 
bal  agility,  a  sense  of  the  value  of  terms, 
intuition,  keen  observation,  imagination, 
analytical  and  sympathetic  judgment 
and  a  sense  of  color.  The  advertising 
manager  must  add  to  this  executive 
ability. 

After  his  address  he  analyzed  feom 
facial  appearance  the  character  of  sev¬ 
eral  members  who  were  unknown  to  him 
and  that  of  Miss  Jane  J.  Martin,  presi¬ 
dent  of  the  league,  who  was  chairman 
of  the  meeting. 

BERRYS  BUY  CASSELL  &  CO. 

Brother*  Add  to  Their  String  of  Briti*h 
Publuhing  Firm* 

(Special  to  Editor  &  Publisher) 

London. — The  activities  of  W.  E.  Ber¬ 
ry  and  his  brother,  J.  Gomer  Berry,  in 
the  British  publishing  world  are  gradu¬ 
ally  placing  them  among  the  very  biggest 
houses  in  Great  Britain.  Their  latest 
acquisition  is  the  old-established  publish¬ 
ing  business  of  Cassell  &  Co.,  Ltd.,  a 
pioneer  concern  in  the  business  that  was 
responsible  for  one  of  the  earliest  of  the 
London  evening  papers,  the  Echo,  now 
defunct. 

Messrs.  Berry  already  own  the  Sunday 
Times,  two  sports  publications,  and  the 
huge  business  of  the  Graphic,  Bystander, 
Daily  Graphic,  Fragments,  and  other 
publications. 


Denni*  Reward*  Fa*t  Schooner* 

Halifax,  N.  S. — Crack  schooners  of 
the  Nova  Scotia  fishing  fleet  competed 
this  week  off  Halifax  harbor  for  the 
championship  of  the  port  and  a  hand¬ 
some  trophy  offered  by  the  Herald  and 
Evening  Mail  to  the  winning  boat.  The 
trophy  must  be  won  three  times  by  the 
same  captain  to  become  his  property. 
Negotiations  are  now  in  progress  be¬ 
tween  the  Herald  and  Evening  Mail  and 
Gloucester  fishermen  for  a  race  between 
the  Nova  Scotia  champion  and  the  pick 
of  the  Gloucester  fleet  and  W.  H.  Den¬ 
nis,  publisher  of  the  Halifax  papers,  has 
promised  to  donate  a  second  trophy  for 
the  international  race. 


O’Neale  Prize  at  Columbia 

-A  prize  of  $50  to  be  awarded  yearly 
to  the  undergraduate  student  of  Columbia 
College  writing  the  best  poem  or  collec¬ 
tion  of  poems  for  a  Columbia  under¬ 
graduate  publication,  has  been  instituted 
by  five  former  students  now  in  news¬ 
paper  work  in  memory  of  James  S. 
O’Neale,  Jr.,  Columbia  graduate  and 
member  of  the  New  York  Tribune  staff 
who  was  killed  while  serving  as  a  lieu¬ 
tenant  with  the  306th  Infantry  in  France. 
Donors  of  the  prize  are  Otis  P.  Swift, 
William  Hillman,  C.  P.  Ivins,  Morrie 
Ryskind  and  W.  S.  Knickerbocker. 
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COCKERILL  IS  ELECTED 
N.  Y.  PRESIDENT 


Burleson  Called  Chief  Obstacle  to  Mail 
Improvement — Higher  Prices  Pre¬ 
dicted — McCabe  Talks  on 
Classified 


(By  Telegraph  to  Editor  &  Pdblishbr'* 
Rochester,  N.  Y.,  Oct.  21. — “What 
can  we  do  to  bring  about  further  im¬ 
provements  in  the  United  States  Mail 
Service?”  was  one  of  the  chief  topics 
for  discussion  at  the  third  annual  con¬ 
vention  of  the  Xew  York  State  Circula¬ 
tion  Managers’  Association,  which  took 
place  here  Tuesday  and  Wednesday  of 
this  week. 

In  substance,  the  answer  to  the  ques¬ 
tion,  as  gleaned  from  the  words  of  all 
who  discussed  it,  is:  “Get  rid  of  Bur¬ 
leson.” 

The  convention  opened  at  9:30  o’clock 
Tuesday  morning,  President  M.  J. 
Burke,  Brooklyn  Daily  Eagle,  presiding. 
City  Assessor  Charles  E.  Ogden  made 
the  address  of  welcome  on  behalf  of 
Mayor  Edgerton. 

Praiie  Clattified  Ads 

The  principal  address  of  the  conven¬ 
tion  was  made  by  Frank  McCabe,  mana¬ 
ger  of  classified  advertising  for  the  New 
York  World.  He  spoke  on  the  relation 
of  newspaper  circulation  to  classified 
advertising. 

“I  feel  that  I  am  safe  in  saying  that 
with  the  possible  exception  of  medicine, 
there  is  no  profession  which  demands  a 
greater  degree  of  learning,  judgment, 
quick  thinking  study  and  technical  skill 
than  does  the  filling  of  a  position  of 
responsibility  of  a  modern  newspaper,” 
said  Mr.  McCabe.  The  nature  of  the 
work  of  circulation  and  advertising 
managers,  editors  and  publishers,  and 
superintendents  of  the  various  mechani¬ 
cal  departments  differs  as  widely  and  is 
as  separate  and  distinct  in  scope  and 
chayicter  as  are  the  labors  of  lawyers, 
preachers,  engineer  or  architects. 

“Those  newspapers  where  inexperi¬ 
enced  and  incapable  men  are  employed 
in  positions  of  responsibility,  advertise 
the  fact  with  each  issue  of  their  publi¬ 
cations.  James  Gordon  Bennett  ruined 
the  old  New  York  Herald  because  he 
loaded  the  paper  with  incompetents  and 
refusted  to  listen  to  or  take  advice  from 
those  who  knew. 

“Classified  advertising — the  little  'want 
advertisements,’  so  appropriately  named 
—bespeaks  life  and  service  and  teems 
with  human  interest.  They  represent 
the  human  element  in  advertising,  which 
accounts  for  their  popularity.  Each  one 
of  them  has  a  real  live  purpose  and  from 
them  wet  get  an  excellent  idea  of  what 
is  passing  through  the  mind  and  hearts 
of  the  people.  These  advertisements 
contain  all  the  human  emotions  and 
breathe  the  essence  of  everything  that 
goes  to  make  up  life.  There  is  hardly 
any  phase  of  life  that  the  classified  ad- 
certisements  do  not  reflect  in  some  way 
or  other.  Anyone  with  the  love  for 
human  interest  often  gets  from  the  want 
ads  more  sensation  of  the  shadow  and 
sunshine,  joy  and  sorrow  of  the  world 
than  from  reading  the  news  columns. 

Help  Circulation 

“Nothing  so  stablizes  the  circulation 
as  the  ‘Want  Ads.’  ” 

Mr.  McCabe  told  his  hearers  that  in 
round  numbers  New  York  City  news¬ 
papers  printed  5,000,000  classified  ad¬ 
vertisements  last  year,  and  he  said  that 
the  total  value  of  such  advertisements 
this  year  will  reach  $11,000,000. 

“Classified  advertisers  have  an  attach¬ 
ment  for  their  favorite  newspaper  which 
amounts  to  personal  affection,”  said  Mr. 
McCabe.  “This  high  regard  is  generally 


based  on  solid  reasoning.  We  esteem 
very  highly  those  to  whom  we  are  in¬ 
debted  for  help  and  favors,  and  if  the 
poor  washerwoman,  the  seamstress,  and 
the  laborer  can  secure  _  work  through 
the  situation  wanted  advertisements, 
should  they  not  reverence  the  newspaper 
that  enables  them  to  secure  work  and  to 
live. 

“The  modern  newspaper  covers  every 
field  of  though  and  industry.  It  is  read 
by  all  classes  and  races,  by  rich  and  by 
poor.  It  goes  into  every  home.  Never 
before  have  the  newspapers  commanded 
so  much  respect  and  admiration,  never 
before  has  their  usefulness  been  more 
universally  recognized,  and  it  is  for  us 
to  continue  to  do  our  part  in  making 
them  popular  and  indispensible.” 

•Among  the  more  interesting  discus¬ 
sions  was  one  concerning  the  best 
method  to  get  and  keep  newsboys,  and 
the  generally  accepted  opinion  was  that 
welfare  organizations  and  work  among 
parents  to  convince  them  that  newsboys 
are  learning  as  well  as  earning,  and 
are  acquiring  a  great  deal  of  practical 
knowledge  of  salesmanship,  business 
methods  and  human  nature  which  no 
school  can  give  them,  are  essential  in 
this  relation. 

As  a  means  of  conserving  paper  and 
reducing  costs  it  was  •  urged  upon  the 
convention  that  spoiled  papers  be  used 
as  checking  copies  for  advertisers  and 
advertising  agencies,  by  simply  remov¬ 
ing  from  them  the  sheet  or  sheets  de¬ 
sired  and  mailing  these,  instead  of  the 
whole  paper,  to  those  concerned. 

One  of  the  most  interesting  papers  was 
that  on  “Building  up  and  handling  city 
circulation,  by  an  afternoon  paper 
through  branches,”  by  E.  F.  McIntyre, 
of  the  Syracuse  Herald.  Others  who 
presented  papers  and  their  topics,  were : 

“Ways  that  the  circulation  and  news 
departments  can  co-operate  to  their 
mutual  advantage.”  Daniel  W.  Tanner, 
Utica  Herald-Dispatch;  “Should  the 
smaller  dailies  use  premiums  or  allow 
returns  to  increase  circulation?”  W.  B. 
Sutherland,  Auburn  .Advertiser-Journal : 
“Should  newspapers  sell  subscriptions 
by  mail  at  a  lower  rate  than  papers  go¬ 
ing  to  city  readers?”  X.  R.  Bowers, 
W’atertown  Standard;  “How  to  handle 
mail  subscriptions : — the  best  method  of 
advertising  complaints,  and  what  should 
be  done  to  satisfactorily  adjust  com¬ 
plaints  which  do  arise,”  M.  J.  Blakeslee, 
Rochester  Herald ;  “Can  we  expect  to 
hold  our  present  rural  list  and  acquire 
new  business  without  making  an  occa¬ 
sional  canvass  either  personal  or  by  cir¬ 
cular  letter?”  W.  G.  Russell,  Olean 
Herald ;  “.After  securing  circulation  in 
small  towns,  what  are  excellent  methods 
of  holding  the  readers  and  retaining  the 


subscription  list?”  Frank  A.  McDuff, 
.Albany  Times-Union. 

The  delegates  were  guests  of  the 
Rochester  publishers  at  a  dinner  in  the 
Genesee  V’alley  Club  Tuesday  evening. 
Vice-President  Cockerill  acted  as  toast¬ 
master  in  the  absence  of  James  McKer- 
nan  of  the  New  York  World,  who,  with 
other  members  of  the  New  York  delega¬ 
tion,  was  prevented  from  attending  the 
convention  by  labor  difficulties  in  New 
York  involving  the  delivery  of  papers. 

Prominent  Speakers 

.\mong  those  who  spoke  at  the  dinner 
were  I'rank  E.  Gennett,  editor-in-chief 
and  part  owner  of  the  Rochester  Times- 
Union  ;  Erwin  R.  Davenport,  one  of  the 
owners  of  the  same  paper;  M.  Bruce 
Potter,  vice-president  and  treasurer  of 
the  Rochester  Herald  Company;  Roy  C 
Kates,  managing  editor  of  the  Rochester 
Times-Union ;  William  Pfaff,  assistant 
advertising  manager  of  the  Rochester 
Herald ;  David  Meyers,  superintendent 
of  carriers  of  the  Rochester  Democrat 
&  Chronicle,  and  International  President 
William  .Argue,  of  Toronto. 

Mr.  Davenport  urged  circulation  man¬ 
agers  to  go  after  what  he  termed  “Lo¬ 
cation  circulation”  rather  than  quantity 
circulation,  saying  that  intensive  cultiva¬ 
tion  of  circulation  in  localities  where  it 
was  most  needed  is  more  desirable  than 
hit-and-miss  general  circulation  cam¬ 
paigns. 

Election  of  officers  and  a  tour  of  the 
city,  ending  with  a  trip  of  inspection 
through  the  Kodak  Park  Plant  of  the 
Kastman  Kodak  Company,  brought  the 
convention  to  its  close.  The  following 
officers  were  chosen : 

President,  A.  W.  Cockerill,  Utica 
Press ;  first  vicepresident,  W.  C.  Hixson, 
.Syracuse  Post-Standard ;  second  vice- 
president.  F.  S.  Levy,  Xew  York  Even¬ 
ing  Mall;  secretary-treasurer,  J.  W. 
O'Connor  .Albany  Knickerbocker  Press 
( re-elected )  ;  directors,  F.  A.  Roberts, 
Rochester  Tiiues-l’nion ;  M.  D.  Treble, 
Buffalo  Tiii’.es;  M.  J.  Burke,  Brooklyn 
1  )aily  Eagle ;  G.  S.  England,  Gloversville 
Leader,  and  C.  E.  Blewer,  Binghamton 
1  ress. 

Choice  of  a  meeting  place  for  the  next 
session  was  left  to  the  board  of  directors. 

Two  intyesting  papers  were  read  at 
the  final  business  session  Wednesday 
luorning,  one  by  M.  J.  Burke,  of  The 
Brooklyn  Daily  Eagle,  retiring  president 
of  the  association,  on  “Increasing  cost 
of  production.  How  will  it  effect  future 
wholesale  and  retail  Selling  prices  of 
newspapers?”  and  the  other  by  R.  H. 
tlurley.  of  The  Schenectady  Gazette,  on 
“The  advantages  or  advisability  of 

{Continued  on  page  14) 
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Introducing  the  New  Leader*  of  New  York  State  Qrculation  Manager* — left  to  right, 
J.  W.  O'Connor,  •ecretary-treasurer;  W.  C.  Hixaon,  first  vice-president;  A.  W.  Cockerill, 

president. 


KINARD  AGAIN  HEADS 
TEXAS  CIRCULATORS 


Subscription  Prices  Mutt  Advance  Fur¬ 
ther  If  Distribution  Cost  Is  to  Be 
Met,  General  View  —  Name 
New  Advisory  Board 


(By  Telegraph  to  Editor  &  Publisher) 

D.\llas,  Tex.,  Oct.  19. — The  Texas 
Circulation  Managers’  Association  met 
in  fifth  annual  convention  in  Dallas  to¬ 
day,  and  held  informal  round-table  con¬ 
ferences  at  the  Chamber  of  Commerce. 
The  increased  cost  of  circulation  opera¬ 
tions  of  newspapers  caused  by  the  sharp 
advance  in  the  cost  of  newsprint,  high¬ 
er  postage  rates  and  higher  cost  of  labor, 
and  the  possible  effect  of  these  on  sub¬ 
scription  rates  were  the  chief  subjects 
discussed. 

Other  problems  touched  upon  included 
mailing  room  troubles,  carriers,  mail  de¬ 
liveries,  collections,  etc. 

“The  effect  of  the  high  cost  of  news¬ 
print  is  felt  throughout  the  newspaper 
plant,  and  touches  the  circulation  de¬ 
partment  as  well  as  other  departments,” 
Rolla  B.  Kinard  of  the  Houston  Fost, 
and  president  of  the  Association,  said. 
“The  general  tendency  throughout  the 
country  is  to  increase  the  subscription 
rates  to  cover  this  increased  cost  of 
paper,  and  most  of  the  metropolitan 
dailies  have  already  posted  sharp  ad¬ 
vances  in  the  prices  of  their  publications. 

“Some  Texas  dailies  have  already 
been  compelled  to  advance  their  rates  to 
keep  step  with  the  rapidly  advancing 
cost  of  newsprint  as  well  as  other  mate¬ 
rials,  labor,  increased  express  rates  and 
other  items  that  enter  into  the  making 
and  circulation  of  a  newspaper.  It  has 
been  shown  generally  that  newspapers 
are  curtailing  expenses  in  many  ways, 
such  as  the  foregoing,  dropping  elabor¬ 
ate  circulation  building  campaigns  and 
eliminating  waste  in  the  return  of  unsold 
copies  and  circulation  of  free  copies. 
Still  sharper  curtailment  in  circulation 
waste  may  be  expected. 

“The  postage  schedule  is  due  for  an¬ 
other  boost  next  July  and  has  already 
increased  from  200  to  400  per  cent  in 
the  last  five  years,  indicating  that  cir¬ 
culating  expenses  will  increase  accord¬ 
ingly.” 

•All  these  conditions  were  discussed  at 
the  round  table  conferences,  and  the 
opinion  of  the  circulation  managers  pres¬ 
ent  was  that  action  looking  to  stringent 
curtailment  of  the  cost  of  the  circulation 
departments  of  Texas  newspapers  must 
be  taken.  The  opituon  was  also  ex¬ 
pressed  that  practically  all  papers  in 
Texas  would  be  compelled  to  increase 
their  subscription  rates  more  than  has 
already  been  done  if  the  income,  from 
the  subscriptions  is  to  cover  the  cost  of 
distributipn.” 

Officers  to  serve  for  the  ensuing  year 
were  elected  at  the  afternoon  session: 
Rolla  B.  Kinard,  Houston  Post,  presi¬ 
dent  ;  R.  Steele,  San  .Antonio  Light,  vice- 
president  ;  Horbert  Peters,  Wichita  Falls 
Tribune,  secretary-treasurer. 

A  committee  was  appointed,  consist¬ 
ing  of  the  president,  vice-president  and 
secretary-treasurer,  Harold  Hough  of 
the  Fort  Worth  Star-Telegram  and 
J.  E.  Nuiin  of  the  Houston  Chronicle, 
to  be  known  as  the  advisory  committee 
to  which  all  matters  pertaining  to  the 
organization  are  to  be  referred  before 
appearing  before  the  general  assembly. 

Visiting  newspaper  men  Tuesday 
evening  were  guests  of  the  local  circu¬ 
lation  managers,  including  the  Dallas 
Morning  News,  Dallas  Journal,  Dallas 
Times-Herald  and  Dallas  Dispatch,  at  a 
dinner  at  the  City  Club.  The  dinner 
was  preceded  by  an  automobile  tour  of 
the  city. 
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Editor  <&•  Publisher  for  October  23,  1920 


“COLLECTION”  TOPIC  IN 
CAROUNAS 


Circulmtion  Manager*  Di*cu**  Variou* 

Systenri*  at  Semi-Annual  Meeting 
in  Raleigh  —  Columbia  Get* 
Annual  Se**ion  in  April 

(By  Telegraph  to  Editor  &  Publisher) 

Raleigh,  N.  C.,  Oct.  20. — The  Caro¬ 
lina  Circulation  Manaper.s’  Associa¬ 
tion,  including  in  its  membership 
circulation  men  from  the  leading 
newspapers  of  North  and  South  Caro¬ 
lina,  began  its  semi-annual  conference 
here  Tuesday  morning,  spent  the 
afternoon  on  a  sight-seeing  trip  about 
Raleigh,  dined  as  guests  of  the  Raleigh 
publishers  at  the  Woman’s  Club,  and 
last  night  enjoyed  the  various  enter¬ 
tainment  that  Raleigh  afforded.  Be¬ 
sides  the  dinner  at  the  Woman’s  Club 
last  night,  the  visiting  newspaper  men 
will  be  guests  of  the  State  Fair  while 
they  are  here  by  way  of  entertainment 
and  have  been  invited  to  visit  the 
various  movie  houses  and  other  places 
of  amusement  in  Raleigh. 

Slow  Pay  Mean*  Many  “Stop*” 

Col.  Fred  A.  Olds  conducted  the  news¬ 
paper  men  to  the  state  hospital,  the  state 
prison,  and  through  the  Museum  and 
Hall  of  History.  Mayor  T.  B.  Eldridge 
welcomed  the  visitors  to  Raleigh  in  the 
Commerce  Hall  yesterday  morning. 

Josephus  Daniels,  Jr.,  of  the  News 
and  Observer,  and  John  A.  Park,  of 
the  Raleigh  Times,  spoke  briefly,  Mr. 
Daniels  representing  the  Nfirth  Caro¬ 
lina  association  of  dailies  and  Mr. 
Park  the  Southern  Newspaper  Pub¬ 
lishers’  Association. 

H.  L.  Strickland.  Charlotte  Ob¬ 
server,  discussed  the  proper  basis  for 
the  salaries  of  city  carriers. 

“Get  the  Money,  Boys,”  was  the  en¬ 
gaging  title  selected  for  his  paper  by 
•  C.  Council,  vice-president  and  secre¬ 
tary  of  the  Durham  Morning  Herald. 
He  told  the  association  that  its  members 
would  find  their  services  better  re¬ 
warded  if  they  could  show  substantial 
increases  in  the  money  turned  over  to 
their  publishers  as  circulation  revenue, 
and  stressed  the  importance  for  close 
follow-up  of  collections.  He  said: 

“A  careful  perusal  of  your  reci  rds  will 
prove  that  nine  out  of  teu  stops  are  subscribers 
who  have  been  las  in  payiny.  Practically 
every  daily  in  the  country  has  its  entire  mail 
list  paid  in  advance.  Since  we  made  up  our 
minds  to  Ret  the  money  on  the  mail  we  have 
been  Retting  it;  in  many  instances  collecting 
15  per  cent  more  money  for  the  same  numlier 
of  papers,  with  a  hundred  times  as  much  satis¬ 
faction. 

"Try  your  carriers  on  an  independent  basis, 
too.  Once  a  carrier  realizes  that  he  must  give 
proper  service  or  lose  money  and  that  uncol¬ 
lected  money  is  his  personal  lo.ss,  he  is  alert 
to  ^ive  service  and  make  collections.  The 
earner  assumes  the  worry  and  you  get  the 
money  for  every  paper  carried  out,” 

L.  A.  Morris,  circulation  manager  of 
the  Raleigh  News  &  Observer,  gave  an 
instructive  talk  on  “How  to  stop  waste 
in  press-room  and  mail-room  discrepan¬ 
cies.”  Pressmen,  he  said,  must  strip 
rolls  as  little  as  possible  and  run  cores 
to  the  lowest  limit,  keeping  an  accurate 
count  of  spoils.  By  keeping  track  of 
the  counter,  on  breaks  in  the  web  and  of 
other  spoils  he  can  supply  the  mail  room 
the  required  number  of  papers  and  no 
*  more.  Orders  should  be  given  to  the 
pressmen  for  the  day’s  run  after  all 
changes  in  city,  out-of-town  carriers  and 
mailing  lists  are  made. 

John  I...  Parks,  circulation  manager  of 
the  Greenville  News,  was  a  strong  pro¬ 
tagonist  of  bonuses  as  means  of  city 
circulation  promotion  and  collection. 
He  said  his  experience  on  morning  pa¬ 
pers  convinced  him  that  it  was  best  to 
have  carriers  collect  for  weekly  sub¬ 
scriptions  and  a  paid  collector  to  collect 


those  that  run  over  a  week.  He  would 
give  a  salary  and  commi.ision  to  the  col¬ 
lector  with  a  Iwnus  for  each  month  that 
he  secured  100  per  cent  renewals. 

Personal  attention  was  given  as  the 
best  remedy  for  complaints  of  poor  de¬ 
livery  by  C.  R.  Goodrich,  circulation 
manager  of  the  Park  Publications,  Ra¬ 
leigh,  N.  C.  fie  said : 

“\Vr  phone  subscribers  the  next  day  to  see 
it  they  receive  their  pafters,  after  they  com¬ 
plain.  We  fine  the  carrier  10  cents  for  each 
coin]>laiiit,  and  if  conii»Iaitits  are  too  numerous. 
wc  yet  atifther  boy.  Our  office  is  oj>cn  each 
evening  until  8  o’clock  to  receive  comttlaints. 
I  fintl  that  in  phoning  subscril>ers,  they  feel  we 
are  taking  a  personal  interest  in  them  and  we 
are  endeavoring  to  render  them  good  service 
and  they  feel  we  appreciate  their  patronage. 
With  fhtis  simple  system  we  have  cut  our  com¬ 
plaints  down  to  about  two  a  day.” 

.\.  F.  Ballcntinc,  circulation  manager 
of  the  Greenville  Piedmont,  pointed  out 
the  results  to  be  achieved  by  “honor 
roll”  contests  among  carriers,  with  mer¬ 
it  iMiints  based  on  deliveries,  collections 
and  new  subscriptions  secured.  He 
urged  that  boys  be  kept  posted  each 
week  as  to  their  standing  among  their 
fellows,  in  order  that  interest  be  kept  up, 
and  continued: 

“I'aithful  servicr  deserves  to  be  rewarded, 
and  newspapers  can  well  afford  to  give  a  bonus 
to  the  hoys  who  render  it  exceptional  service. 
Traveling  men  who  go  ‘i  ver  the  top’  are  paid 
for  their  extra  sales.  Why  not  give  the  car¬ 
rier  boys  the  recompense  for  extra  efforts 
which  serve  to  increase  the  circulation  of  the 
pa|>ers?  It  is  nothing  but  justice  and  the  out¬ 
lay  canne  t  be  counted  a  loss  for  the  paper. 
The  hoys,  by  exceptionally  good  service,  are 
n.  t  only  helping  to  make  the  paper  grow;,  hut 
they  are  increasing  people’s  confidence  in  it, 
which  is  f.ar-reaching  for  the  paper  in  ultimate 
results.” 

The  dinner  for  the  circulation  men 
and  their  wives  last  night  was  at¬ 
tended  by  J.  .\.  Park,  Raleigh  Times; 
E.  T.  Burriss,  Anderson  Daily  Mail: 
().  11.  Wilson,  Columbia  State;  Wal¬ 
ter  Geiger,  .\sheville  Citizen;  .S.  L. 
Strickland,  Charlotte  Observer;  Will¬ 
iam  T.  Corbin,  Greensboro  Daily 
News;  Josephus  Daniels,  Jr.,  Raleigh 
News  and  Observer;  A.  F.  Ballentine. 
Greenville  Pietimont:  John  L.  Parks, 
Greenville  News;  N.  B.  Jones,  Jr., 
Fayetteville  Observer;  J.  B.  Fisher, 
Greenville  News:  Paul  S.  Brown, 
Columbia  Record;  .\.  F.  Carrerre, 
Charleston  News  and  Courier;  Mr. 
and  Mrs.  C.  R.  Goodrich.  Raleigh 
Times;  Mr.  and  Mrs.  C.  C.  Council, 
Durham  Herald;  Mr.  and  Mrs.  L.  A. 
Morris,  Raleigh  News  and  Observer, 
Will  X.  Coley,  Raleigh  News  and 
Observer,  ;  Frank  Smethurst,  Raleigh 
News  and  Observer. 

A  welfare  committee  was  appointed 
composed  of  W.  R.  Geiger,  Asheville 
Citizen;  H.  L.  Strickland,  Charlotte 
Observer:  A.  F.  Ballentine,  Green¬ 
ville  Piedmont. 

W.  R.  Geiger,  .\sheville  Citizen,  was 
elected  a  director  to  succeed  E.  C. 
Keeling,  Charlotte. 

The  next  meeting  place  will  be 
Columbia,  S.  C.,  ,^pril  1,  1921. 


COCKERILL  IS  ELECTED 


(Continued  from  page  13) 


changing  from  office-owned  delivery 
routes  to  the  independent  system.” 

President  M.  J.  Burke,  Brooklyn 
Eagle,  in  his  address  at  the  opening  ses¬ 
sion,  urged  publishers  to  every  man  in 
the  circulation,  delivery  and  mailing  de¬ 
partments  as  possible  circulation  mana¬ 
gers,  to  build  an  organization  so  that 
one  man  can  fit  into  another’s  w’ork,  and 
pointing  out  several  prominent  members 
of  the  association  who  worked  their  way 
through  the  ranks  of  the  circulation  and 
mailing  departments,  as  answ’ers  to  the 


question  "Where  do  circulation  mana¬ 
gers  come  from  ?” 

Mr.  Burke  reimrted  the  treasury  in 
better  condition  than  ever  before — with 
$176.0f)  and  a  $50  Liberty  bond  on  hand. 
Eight  new  members  have  been  added 
during  the  year,  he  said,  bringing  the 
total  to  sixty  active  members,  with  five 
honorary.  He  expressed  the  deep  ap¬ 
preciation  of  the  officers  for  the  valu¬ 
able  publicity  given  the  association  in 
the  columns  of  Editor  &  Publisher. 

President  Burke,  in  addition  to  his  re¬ 
port  noted  above,  also  addressed  the 
convention  on  “Cost  of  production  and 
future  price  of  newspapers.”  He  re- 
,  viewed  the  changes  that  have  been 
cau.sed  in  the  circulation  of  New  York 
City  newspapers  which  have  raised  the 
prices  since  1917,  showing  that  total 
circulations  of  these  papers  are  17.8 
per  cent  less  today  than  they  were  three 
years  ago,  aijd  stated  that  if  the  selling 
price  of  a  newspaper  were  figured  on 
the  cost  of  producing  it,  circulation 
would  fall  as  if  before  a  landslide. 

Call*  3  Cent*  Safe*t  Price 

"Xo  less  an  authority  than  Frank  Munsey, 
perhaps  the  biggest  publisher  in  the  United 
States,”  Mr.  Hurke  continued,  “testified  to  a 
Congressional  committee  that  the  price  of  news¬ 
papers  would  go  to  10  cents  a  copy,  while 
Henry  Stoildard,  editor  of  the  Evening  Mail, 
has  said  that  the  five-cent  newspaper  is  not 
far  off. 

"Prices  are  falling  in  many  industries.  This 
means  that  wages  will  follow.  Eventually  this 
wave  will  hit  the  publishing  business,  for  all 
these  other  industries  will  be  curtailing  ex¬ 
penses.  including  advertising.  This  in  turn 
will  reduce  the  income  of  newspapers,  which  in 
turn  will  be  forced  to  reduce  expenses,  another 
name  for  costs. 

“Ex|>enses  since  1917  have  increased,  we 
may  safely  say,  100  per  cent.  The  selling 
price  of  most  newspapers  has  increased  200  per 
rent;  expenses  are  higher,  but  sales  are  lower. 
1-roni  this  we  may  judge  that  if  expenses  go 
higher,  the  selling  price  of  the  paper  will  be 
raiseil  and  circulation  will  drop.  If  the  sell¬ 
ing  price  remains  the  same,  circulation  will 
remain  the  same,  or  jierhaps  increase,  and  the 
extra  expense  will  have  to  be  made  up  by 
increasing  other  income.  If  it  is  true  that  the 
peak  of  high  prices  has  been  reached,  the  sell¬ 
ing  tirire  of  all  papers  should  he  3  cents; 
when  the  big  slump  in  business  comes  the 
revenue  from  circulation  .it  3  cetit.s  will  be  a 
hig  help  in  tiding  publications,  especially  classi¬ 
fied  advertising  mediums,  over  the  crisis.  With 
alt  lapers  at  3  cents,  sales  will  rem.iin  the 
same  as  they  arc  now  and  papers  will  sell  on 
their  merit,  which,  after  all,  is  the  only  real 
ri  ason  for  selling." 

Those  attciifliiiR  the  convention  in¬ 
cluded  : 

M,  J.  Burke,  Brooklyn  Daily  Eagle; 
.\.  \V.  Cockerill,  Utica  Press ;  W.  C. 
Hixson,  .Syracu.*e  Post-.Standard ;  J.  \V. 
f'l'Connor,  .Mbany  Knickcrliocker  Press; 
M.  J.  Blakeslee,  Rochester  Herald; 
Charles  H.  Congdon,  Watertown  Times; 

G.  S.  England,  Gloversville  Leader;  R. 

H.  Hurley,  Schenectady  Gazette;  A.  R. 
Kessinger,  Rome  Sentinel ;  E.  F.  McIn¬ 
tyre  Syracuse  Herald;  M.  A.  Miner,  I’ti- 
ca  Observer;  W.  G.  Rus.sell,  Olean  Her¬ 
ald  ;  F.  .\.  Roberts,  Rochester  Times- 
I’nion;  W.  B.  Sutherland,  .\uburn  Ad¬ 
vertiser-Journal;  D.  W.  Tenner,  Utica 
Herald-Dispatch ;  N.  R.  Bowers,  Water- 
town  .Standard;  George  Aumann,  Can¬ 
andaigua  Mes.senger;  H.  E.  Pettengill, 
Glens  Falls  Post-Star;  W.  B.  Bastian, 
Rochester  Democrat  &  Chronicle;  H.  C. 
Jebo,  Watertown  Times;  A.  Musmacher, 
Rochester  .Miendpost;  M.  D.  Treble, 
Buffalo  Times. 

.\mong  the  guests  were  William 
.•\rgue,  of  The  Toronto  Star,  president 
of  The  International  Circulation  Mana¬ 
gers’  Association,  and  Edward  Gans, 
publisher  of  the  Eall  River  (Mass.) 
Herald,  and  formerly  with  Editor  & 
Publisher. 


U.  P.  Bureau  More*  to  Briilgeport 

Bridgeport,  Conn. — State  headquarters 
of  the  United  Press  has  been  removed 
from  the  offices  of  the  old  Hartford  Post 
to  those  of  the  Bridgeport  Star,  with 
Thomas  Horgan  as  manager.  The  printer 
service  will  be  operated  from  the  Bridge¬ 
port  location. 


NEAFIE  CHIEF  OF  OHIO 
CIRCULATION  MEN 


Seventh  Semi-Annual  Meeting  at  Col- 

umbu*  Stre**e*  Importance  of 
Market  New*  in  Uniting  City 
and  Country 

(Special  to  Editor  &  Publisher) 

Vou.N’GSTOWN,  Ohio.  —  The  seventh 
semi-annual  convention  of  the  Ohio  Cir¬ 
culation  Managers’  .Xs.sociation  was  held 
in  Columbus,  Oct.  13,  with  representa¬ 
tives  of  the  various  newspapers  through¬ 
out  the  state.  Much  time  was  given  to 
the  discussion  of  the  advantage  of 
carrying  market  reports  and  the  general 
trend  or  the  outlook  of  the  markets,  all 
of  which  interests  the  farmer,  who  mar¬ 
kets  his  crops  in  the  city  markets  and 
which  has  a  tendency  to  bring  the 
farmer  and  the  city  man  closer,  the  re¬ 
sult  of  which  will  be  that  the  farmer 
will  get  more  for  his  produce  and  the 
city  man  will  pay  less. 

Other  subjects  brought  before  the  as¬ 
sembly  were : 

“Is  there  anything  to  be  said  in  favor 
of  paid  carriers  rather  than  having  car¬ 
riers  buy  their  ow'n  papers  and  the 
business?” 

“What  promotion  work  are  you  carry¬ 
ing  on  among  your  newsboys?” 

“Shortage  of  state  agents  and  car¬ 
riers.” 

“What  success  have  the  members  had 
in  keeping  down  freight  rates?” 

“\\  hat  is  a  good  plan  to  increase  cir¬ 
culation  on  a  small  newspaper?” 

“Does  it  pay  to  use  magazine  Clubs 
for  R.  F.  D.  or  city  subscribers?” 

Officers  elected  were :  Leslie  E. 
Neafie,  Toledo  Blade,  president;  M. 
Dorgan,  Mt.  Vernon  Banner,  vice-presi¬ 
dent;  B.  J.  I'llman,  Youngstown  Vindi¬ 
cator.  secretary-treasurer.  Directors — 
('.  W.  Wilson,  Columbus  'Dispatch; 
Hugh  .\iken,  Columbus  Citizen;  D. 
Victor  .\dlcr,  Portsmouth  Times;  T.  S. 
Moorehc.'ul,  Cambridge  Jeffersonian* 


TEXAS  DAILY  LEAGUE  MEETS 


Will  Hold  Semi-Annual  Se**ion  at  Fort 
Worth,  January  14 

(Special  to  Editor  &  Publisher.* 

D.\li..\.s,  Tex. — The  directors  of  the 
Daily  Press  League  of  Texas,  recently 
organized  for  cooperation  in  the  pur¬ 
chase  of  newsprint  paper,  in  handling 
foreign  advertising  and  by  other  means, 
held  its  third  meeting  in  Dallas  October 
IS.  It  was  decided  to  hold  the  regular 
semi-annual  meeting  of  the  league  in 
Fort  Worth  January  14,  1921,  when  the 
entire  memliership  of  the  league  is  ex¬ 
pected  to  attend.  Plans  will  be  consid¬ 
ered  for  an  intensive  advertising  cam¬ 
paign  to  put  the  merits  of  the  league 
before  the  newspapers  in  Texas.  It  is 
also  planned  to  elect  a  permanent  paid 
secretary  at  the  Fort  Worth  meeting. 

Directors  will  meet  in  Dallas  again 
early  in  December  to  make  final  arrange¬ 
ments  for  the  league  meeting.  W.  C. 
Edwards,  editor  and  publisher  of  the 
Denton  Record-Chronicle,  is  president 
of  the  league  and  presided  at  the  meet¬ 
ing  of  the  directors. 


McAllen  Get*  Texa*  Meeting 

D.allas,  Tex.,  Oct.  19. — The  Texas 
Press  Association  will  hold  its  next 
annual  convention  in  McAllen  on  June 
10-12,  1921,  it  was  decided  hy  the  pro¬ 
gram  committee  of  the  association  at  its 
meeting  in  Dallas  ye.sterday. 

Mc.Mlen’s  representatives  promised  to 
place  at  the  disposal  of  the  Texas  edi¬ 
tors  a  solid  train  of  Pullman  cars, 
through  courtesy  of  the  W.  E.  Stewart 
Land  Company  of  Mc.Mlen. 
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bankers  know  value 

OF  ADVERTISING 


Predictions  at  A.  B.  A.  Convention  in 
Capital  That  $250,000,000  a  Year 
Will  Soon  Be  Spent  for  Better 
Public  Relations 


(Special  Ut  Editor  &  Publisher) 

Washington. — American  hankers  have 
learned  in  just  one  year  that  adver¬ 
tising  and  publicity  are  as  essential  to 
their  welfare  and  progress  of  their  busi¬ 
ness  as  vaults  and  receiving  tellers.  As 
individuals  they  have  been  increasing 
their  advertising  for  some  years,  but 
collectively  they  have  just  realized  how 
important  a  factor  their  committee  on 
public  relations  is  in  the  national  or¬ 
ganization  work  of  the  American 
Bankers  Association.  Such  is  the  ver¬ 
dict  of  the  forty-sixth  annual  conference 
of  the  association  being  held  in  the  na¬ 
tional  capital  this  week. 

In  every  address  bearing  upon  the 
advancement  of  banking  institutions,  in 
every  discussion  of  relations  with  the 
public,  in  every  reference  to  proven 
efficiency  methods,  advertising  and  pub¬ 
licity  have  been  urged,  whether  the 
speaker  happened  to  be  a  big  banker 
from  the  East  or  a  small  banker  from 
the  Southwest. 

Collective  advertising  by  members  of 
the  Trust  Company  section  of  the  asso¬ 
ciation  with  an  initial  appropriation  of 
$60,000;  joint  effort  by  local  banks  in 
hundreds  of  communities  and  predictions 
that  within  a  few  years  the  activities  of 
the  public  relations  committee  will  be 
so  necessary  to  the  financial  interests  of 
the  nation  that  an  annual  appropriation 
of  $250.0(X),000  will  be  approved,  were 
among  the  concrete  testimonials  of  the 
bankers’  conversion  to  advertising.  The 
Savings  Bank  section  is  working  on  a 
comprehensive  advertising  campaign  to 
promote  national  thrift. 

Of  the  score  of  papers  touching  upon 
bank  advertising,  heard  during  the  con¬ 
vention,  the  addresses  by  Fred  W.  Ells,- 
worth,  vice-president  of  the  Hibernia 
Bank  &  Trust  Company,  of  New 
Orleans,  and  a  member  of  the  Public 
Relations  Committee,  and  Herbert  S. 
Houston,  of  Doubleday,  Page  &  Com¬ 
pany,  covered  the  subject  in  greater 
detail. 

New  Orleans  Dailies  Used 

"I  want  to  say  just  one  or  two  words 
in  regard  to  what  I  think  this  adver¬ 
tising  movement  among  the  bankers  of 
.America  portends,”  Mr.  Houston  said, 
“.^nd  I  believe  the  bankers  of  America, 
through  this  great  new  power  of  ad¬ 
vertising’ which  they  have  di.scovercd  all 
too  late,  I  believe  that  through  that  ap¬ 
peal  to  the  intelligence  of  those  in  this 
great  reading  democracy,  the  wealth  of 
America  is  going  to  be  mobilized,  and 
all  the  legitimate  and  proper  demands 
upon  that  wealth  will  be  made.” 

Mr.  Ellsworth,  after  dwelling  at  length 
upon  the  importance  of  banking  adver¬ 
tising,  outlined  what  had  been  done  by 
certain  groups  of  bankers  acting  individ¬ 
ually  and  collectively,  and  suggested 
how  such  method  of  contact  with  the 
public  should  be  broadened.  He  said : 

“-\s  a  concrete  illustration  of  what 
may  be  termed  as  community  advertis¬ 
ing,  let  me  refer  to  the  New  Orleans 
hanks  who,  for  some  time,  have  been 
conducting  a  continuous  advertising 
campaign  in  the  New  Orleans  dailies, 
emphasizing  those  functions  which  are 
common  to  all  of  the  banks — savings 
and  trust  business.  In  addition  to  these 
two  subjects  ‘blue  sky’  investments  have 
also  licen  featured.  This  advertising  is 
handled  by  a  committee  consisting  of  one 


representative  from  each  bank.  This 
committee  meets  regularly  once  a  week 
at  lunch  and  discusses  advertising  copy, 
and  also  incidentally  handles  without 
gloves  all  applications  that  have  come 
to  the  various  banks  during  the  week 
for  undesirable  ‘complimentary’  adver¬ 
tising. 

“By  means  of  this  collective  effort,  the 
banks  of  New  Orleans  are  able  to  tell 
tbeir  story  to  the  New  Orleans  pttblic,  in 
a  big  way,  every  business  day  in  the  year. 
.\nd  this  of  course  is  supplemetited  and 
strengthened  by  individual  advertisitig  of 
the  several  institutions.” 


PAPERS  DENY  COX  CHARGE 


Portland  Pre(s  Gave  Full  Publicity  to 
Candidate’*  Speech  I*  Answer 

(Special  to  Editor  &  Publisher) 

Portland,  Ore. — Newspapers  along  the 
Pacific  Coast,  quite  aside  from  political 
considerations,  are  presenting  statements 
made  by  Governor  Cox  that  he  was  not 
fairly  treated  by  the  press  while  touring 
the  cities  of  this  part  of  the  country. 
News  dispatches  repeatedly  have  quoted 
Mr.  Cox  with  making  the  statements 
since  he  left  the  Pacific  Coast  on  his  re¬ 
turn  journey.  ^ 

Newspaper  men  who  have  investigated 
the  matter  declare  that  the  most  com- 
Iilete  reports  possible  were  made  of  the 
Cox  meetings  in  the  cities  of  Oregon, 
Washington  and  Califernia.  They  say 
that  no  candidate  ever  received  such  ex¬ 
tensive  publicity  while  on  a  Pacific  Coast 
tour. 

In  Kansas  City  Governor  Cox  is 
quoted  as  specifically  mentioning  the 
I’ortland  papers  as  printing  inadequate 
accounts  of  his  meeting  in  this  city. 
Newspapers  here  have  taken  pains  to 
point  out  that  this  is  an  error,  not  so 
nutch  on  partisan  grounds  as  in  defense 
of  newspaper  integrity.  Governor  Cox 
addressed  two  Portland  meetings. 

.Mthoiigh  his  main  address  was  iin- 
ttsnally  long  a  complete  stenographic  ac¬ 
count  of  it  appeared  both  in  the  largest 
Reiuiblican  paper,  the  Oregonian,  and  in 
the  principal  Democratic  paper,  the  Jour¬ 
nal.  The  Telegram  (Rep.)  also  devoted 
many  columns  to  the  Cox  meetings.  All 
Portland  newspapers  made  extended  an¬ 
nouncements  of  his  visit,  the  hours  of 
bis  meetings,  etc.,  many  days  in  advance 
and  repeatedly  printed  them  conspicu¬ 
ously  up  to  and  including  the  two  days 
that  he  spent  here. 


In  Memory  of  E.  H.  Butler,  Sr. 

BuffaijO. — In  memory  of  their  father, 
the  late  Edward  H.  Butler,  owner  and 
publisher  of  the  Buffalo  Evening  News, 
I’dward  H.  Butler  and  Mrs.  Koscoe  R. 
Mitchell  have  endowed  a  chair  of  Eng¬ 
lish  at  the  new  University  of  Buffalo. 
Mr.  Butler  and  Mrs.  Mitchell  each  con¬ 
tributed  $50,000  for  this  purpose  toward 
the  $5,000,000  endowment  campaign  of 
the  university. 


Riordon  Pay*  Million  for  Wood 

Montreal. — It  is  understood  that  the 
Riordon  Pulp  &  Paper  Compatty  has 
purchased  the  M.  J.  O’Brien  pulp  limit 
at  Des  Quinz,  Que.,  the  price  being  iti 
excess  of  $1,000,000.  The  limit  is  said  to 
be  the  largest  in  Canada,  consisting  of 
1,1000  square  miles. 


Special  Radio  for  League  New* 

Berne. — The  Swmss  Government  has 
contracted  with  the  Marcotii  Company 
for  the  establishment  of  a  wireless  sta¬ 
tion  in  Geneva  during  the  meeting  of 
the  Leagtie  of  Nations  there  in  Novem¬ 
ber,  to  tratismit  news  for  .American  and 
British  newspapers. 


PAPER  BOURSE  FEARS 
EUROPEAN  IMPORTS 

Montreal  Stock  Exchange  See*  Fall  of 
2  to  3  Point*  on  International  and 
Other* — Finland  Join*  in 
Sale*  Here 


(P.v  Tele^rapl:  to  Editor  &  Publisher) 

Ti  ronto,  Oct.  20. — Reports  that  Swed¬ 
ish  and  German  new’sprint  manufacturers 
arc  ready  to  ship  3,oi)0  to  4,000  tons  of 
paper  to  the  United  States  at  a  price  as 
low  as  6  cents  a  pound  have  aroused 
wide  interest  in  Canada.  The  Montreal 
Stock  Exchange  today  showed  immedi¬ 
ately  a  sharp  setback  to  paper  company 
stocks.  The  information  from  the  States 
occasioned  considerable  selling  of  Inter¬ 
national  Paper,  which  broke  from  73  to 
below  70.  This  had  its  reflex  in  the 
selling  of  Canadian  paper  stocks,  result¬ 
ing  in  reactions  of  from  2  to  2J4  points 
in  Bromptou  and  Spanish  River  and  a 
general  weakness  throughout  the  list. 

Finland  is  also  about  to  become  a  com¬ 
petitor  in  the  .American  print  paper  mar¬ 
ket.  Hjalmar  Gronvik,  managing  direc¬ 
tor  of  the  I'innish  Paper  Mill  Union,  and 
Walter  Grassbeck,  managing  director  of 
the  Finnish  Cellulose  .Association,  made 
that  fact  known  yesterday  upon  arrival 
on  board  of  the  steamship  Stockholm  of 
the  Swedish-.American  line  from  Goth- 
ensburg.  Sweden.  They  said  that  about 
210.000  tons  of  paper  'will  be  put  on  the 
■American  market,  and  that  the  foreign 
manufacturers  will  be  prepared  to  meet 
all  competitions.  I'inland’s  paper  makers, 
according  to  the  two  visitors,  realize  the 
crisis  in  the  newsprint  situation  in  the 
United  States,  and  are  prepared  to  make 
the  most  of  the  oiiportunity.  “Finland’s 
main  industry  is  the  making  of  wood 
l>nlp  and  paper,’’  Mr.  Grassbeck  said : 
"She  now  produces  350.0(X)  tons  of  chem¬ 
ical  pulp,  which  goes  into  all  grades, 
e.ipecially  the  highest  grades  of  paper, 
and  30  per  cent  is  coming  to  the  Ihiited 
States.” 


LOW  WATER  HURT  PRODUCTION 


Newiprint  Mills  Made  172,644  Tons 
and  Shipped  174,492 

The  44  companies  reporting  to  the 
Newsprint  Service  Bureau  produced  172,- 
f44  tons  and  shipped  174,492  tons  during 
September.  Shipments  exceeded  produc¬ 
tion  by  1,848  tons,  or  about  1  per  cent. 
Production  figures  include  3.330  tons  of 
hanging,  of  which  1,173  tons  were  made 
in  Canada. 

The  average  daily  production  of  news¬ 
print  paper  by  the  mills  reporting  for 
September  amounted  to  99.2  per  cent,  of 
the  average  daily  output  during  the  three 
months  of  greatest  production  in  1919. 
The  slight  falling  off  in  production  dur¬ 
ing  September  over  the  previous  month 
was  due  principally  to  shut-downs  at  a 
number  of  the  smaller  mills  on  account 
of  repairs,  low  water,  etc. 

Production  by  the  United  States  re¬ 
porting  mills  during  the  first  nine  months 
of  1920  was  51,864  tons,  or  nearly  6  per 
cent,  greater  than  during  the  same 
months  in  1919.  Production  by  the  Can¬ 
adian  mills  during  this  period  was  72,- 
707  tons,  or  12  per  cent,  greater  than 
during  the  same  nine  months  in  1919. 
This  made  total  production  by  the  44  re¬ 
porting  companies  124,571  tons,  or  8  per 
cent,  more  for  the  first  nine  months  of 
1920  than  during  the  same  period  in 
1919. 

Stocks  during  September  decreased  240 
tons  at  United  States  mill  points  and 
1,557  tons  at  Canadian  points.  The  de¬ 
crease  at  Canadian  mills  was  mostly  on 
account  of  increased  water  .shipments  by 
the  two  British  Columbia  mills.  Total 


stocks  at  all  reporting  mills  amounted 
to  1,797  tons  less  on  September  30  than 
on  August  31.  The  total  of  28,036  tons 
on  hand  September  30  amounted  to  about 
4  days’  production. 


PUTS  RESPONSIBILITY  ON  WRITER 


We*tmin*ter  Gazette  Doe*  Not  Color 
New*  to  Suit  Editorial  Policy 

(By  Telegraph  to  Editor  &  Publisher) 

Toronto,  Oct.  20. — Harry  Whitehorn, 
special  correspondent  of  the  London 
Westminster  Gazette,  declared  before 
the  Canadian  Club  October  19  that  in 
twenty  years  of  writing  for  that  news¬ 
paper,  never  on  any  occasion  was  any  of 
his  material  altered  to  conform  to  edi¬ 
torial  views,  even  in  the  head  lines.  His 
subject  was  “The  Spirit  of  the  British 
Press”. 

Mr.  Whitehorn  quoted  extensively 
from  the  address  of  his  editor,  J.  A. 
■Spender,  before  the  First  World  Bro¬ 
therhood  Congress  in  Englapd  on  the 
subject  of  “Brotherhood  and  the  Press”, 
laying  special  emphasis  on  the  follow¬ 
ing: 

“I  would  have  the  law  altered,  if  it 
needs  to  lie  altered,  so  as  to  bring  home 
to  every  'writer  full  responsibility  for 
what  he  himself  has  written,  and  to 
di.sablc  him  from  pleading  that  it  was 
written  anonymously,  or  on  the  instruc¬ 
tions  of  editor  or  propriteor.” 


New  Poli*li  Daily  in  Buffalo 

BtiFFAio. — The  first  issue  of  the  Tele¬ 
gram,  the  new  Polish  daily  which  suc¬ 
ceeds  the  Polish  Daily  News,  contained 
40  pages.  John  Przyprawa  will  have 
charge  of  the  publication  atul  John  D. 
Wells,  formerly  managing  editor  of  the 
Buffalo  Evening  News,  will  contribute 
special  editorials  for  translation,  this  be¬ 
ing  a  regular  feature.  Officers  of  the 
new  publishing  company  are  George 
Urban,  president;  Dr.  S.  N.  Morowiak 
and  bTank  .Andrzejew.ski,  vice-presi¬ 
dents:  .Anthony  J.  Walkowiak,  treas¬ 
urer:  Karol  E.  Zawadski,  secretary.  The 
Polish  Daily  News  had  been  in  circula¬ 
tion  35  years. 

Robert*  Back  from  England 

Ci.EVEi.AND. — E.  .Arthur  Roberts,  spe¬ 
cial  writer  for  the  Plain  Dealer,  has 
returned  from  a  four  months’  trip  to 
F.urope  and  England.  He  was  accom¬ 
panied  by  Mrs.  Roberts  and  their  little 
son.  Mr.  Roberts  was  formerly  'A:on- 
nected  with  I^ndon  dailies  and  is  a  close 
friend  of  Lord  Northcliffe,  having 
worked  with  him  in  London.  He  has 
resumed  special  writing  for  the  Plain 
Dealer. 


Dr.  Johnson  N.  Y.  U.  Lecturer 

The  graduate  school  of  New  York 
I’niversity  has  completed  arrangements 
with  Dr.  Willis  Metcher  Johnson  of  the 
New  A’ork  Tribune  editorial  staff  to  con¬ 
duct  a  weekly  lecture  course  for  ad¬ 
vanced  students  on  the  development  of 
.American  diplomacy  with  especial  refer¬ 
ence  to  the  problem  of  America’s  rela¬ 
tion  to  the  present  international  system. 


Editor  Win*  Libel  Suit 

Freeport,  Tex. — The  suit  for  libel, 
asking  damages  of  $22,000,  filed  against 
C.  P.  Kendall,  editor  and  publisher  of 
the  Freeport  Facts,  and  R.  Miner,  by  R. 
L.  Bruce  and  W.  B.  Speed,  has  been  dis- 
mis.sed  at  cost  of  plaintiffs. 


New  Pre**  in  ExceUior  Spring* 

Excei.sior  Springs,  Mo. — The  Excel¬ 
sior  .Springs  Daily  Standard  has  or¬ 
dered  a  new  Duplex  perfecting  press 
which  is  expected  to  be  installed  early 
in  October. 
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THE  AMERICAN  JOURNALISTS’  FORUM 


A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN  JOURNALISTS’  ASSOCIATION 

Editorial  Board— Richard  L.  Stokes,  507  Commercial  Building,  St.  Louis,  Mo.,  representing  the  American  Jonmalitts' 
Association;  Paul  Y.  Anderson,  editorial  department,  the  Post-Dispatch,  St.  Louis,  Mo.,  representing  the  St.  L«nis 
Association  of  Journalists;  Arthur  R.  Friedman,  editorial  department,  the  Sun,  Pittsburgh,  Pa.,  representing  the  Pitts¬ 
burgh  Newswriters’  Association;  and  Walter  Williams,  dean  of  the  School  of  Journalism,  Universitj  of  Missouri, 
Columbia,  Mo.,  representing  the  schools  of  journalism. 


ONE  ANSWER  TO  THE  COPYREADER  PROBLEM 

By  L.  A.  HOSKINS 


64 W/  HERE  are  the  copyreaders  of 
^  tomorrow?”  asked  Irving  Brant 
in  an  able  article  in  Editor  &  Publisher. 
We  of  the  Houston  Post  have  answered 
that  question  to  our  entire  satisfaction. 
What  is  more,  we  believe  that  our  solu¬ 
tion  will  finally  be  the  solution  in  other 
sections  of  the  country.  Certainly  it 
will  be  wh^i  the  subject  is  considered 
without  prejudice — when  managing  edi- 
tor.s  generally  approach  the  problem 
from  the  viewpoint  of  the  work  to  be 
d<me  and  the  capability  of  the  material 
offered  to  do  it. 

In  Houston  we  have  abandoned  the 
use  of  men  entirely  in  the  preparation 
of  copy  for  the  printer  and  in  the  writ¬ 
ing  of  head  lines.  That  is,  we  have 
abandoned  the  use  of  men  with  two  ex¬ 
ceptions — the  head  of  the  desk  and  the 
night  editor.  We  are  using  women — 
and  are  finding  them  more  satisfactory 
than  any  of  the  men  we  have  been  able 
to  employ  for  at  least  a  year  past. 

Satisfactory  male  copy  readers  have 
been  growing  constantly  scarcer  for 
years,  as  Mr.  Brant  points  out.  Down 
here  in  the  South  where  oil  millionaires 
are  made  over  night,  the  situation  has 
been  more  acute  than  in  other  parts  of 
the  country.  This  has  been  due  largely 
to  the  fact  that  each  and  every  oil  mil¬ 
lionaire  and  many  thousands  of  pros¬ 
pective  plutocrats  have  required  press 
agents.  Te.xas  newspaper  copydesks 
have  supplied  the  press  agent  demand. 

In  common  with  newspaper  makers 
in  all  parts  of  the  country,  we  have 
been  turning  the  problem  over  and  over, 
looking  for  a  solution.  Four  resigna¬ 
tions  within  as  many  days,  two  of  them 
jumps  without  notice,  left  a  six-man 
desk  locjking  pretty  sick.  In  fact  it 
necessitated  copy  reading  by  myself 
and  the  night  editor,  Frank  Roberts. 
Both  of  us  had  worked  in  the  North¬ 
west  during  the  war  iicriod.  We  had 
had  to  work  women  on  all  parts  of  the 
staff  there.  >A'e  debated  the  feasibility 
of  working  women  on  the  copy  desk. 
We  concluded  tliat  it  could  be  done  and 
that  a  plentiful  supply  of  competent 
women  were  to  be  had — outside  of  the 
newspaper  business. 

We  arrived  at  our  conclusions  by  a 
very  simple  process.  We  canvassed  the 
net  requirements  for  copyreading.  We 
are  working  on  the  universal  desk  basis. 
.\s  a  consequence,  our  copy,  especially 
local,  reaches  the  copy  reader  marked 
as  to  length,  character  of  display,  style 
of  head  and  so  forth.  It  has  been  writ¬ 
ten  so  as  to  feature  the  facts  and  in¬ 
cidents  as  the  city  desk,  familiar  with 
editorial  policy  and  the  circumstantial 
detail  of  getting  the  story,  has  deter¬ 
mined  upon.  If  from  the  telegraph 
wire,  selection  has  been  made  by  those 
in  authority  and  indication  made  as  to 
the  length  the  story  is  to  run  and  the 
manner  of  its  display. 

The  copy  reader’s  task  then  is  what? 
Making  the  copy  ready  for  the  printer — 
checking  as  to  errors  of  spelling,  gram¬ 
mar  and  punctuation  that  may  have  got¬ 
ten  by  the  city  desk  or  the  telegraph 
operator — sub-heading,  and  head  lining 


as  the  news  editor  or  the  head  of  the 
desk  may  direct. 

We  ignored  the  buncombe  that  it  is 
only  by  learning  to  write  a  story  that 
a  man  learns  what  to  put  into  the  head 
lines.  Every  managing  editor  in  the 
country  knows  this  is  not  true — that 
his  best  copyreaders  arc  his  rottenest 
reporters  and  that  his  star  reporters 
coulfln't  write  an  acceptable  head  on  a 
dog  fight.  The  thing  resolved  itself  into 
finding  women  with  the  necessary  edu¬ 
cational  qualifications — women  with 
more  education  than  the  average  cub 
reporter;  women  trained  to  watchfulness 
for  errors  in  writing  and  diction. 

The  answer  was  school  teachers. 
And  w’e  found  that  there  were  some¬ 
thing  more  than  1000  from  which  to  se¬ 
lect,  all  more  or  less  anxious  to  get  into 
a  profession  that  offered  more  pleasant 
working  conditions  and  far  better  pay. 

More  mystery  and  bunk  has  grown 
up  around  the  copydesk  than  about  any 
other  part  of  the  newspaper.  Even 
“old  heads”  on  the  reportorial  staff  fre¬ 
quently  stand  in  awe  of  the  copy  reader. 
We  faced  the  thing  in  a  practical  way — 
and  every  practical  managing  editor 
knows  that  there  is  no  mystery  about 
editing  copy,  punctuating  copy,  cutting 
copy ;  that  such  work  follows  well  de¬ 
fined  rules,  easily  learned.  These  rules, 
in  fact,  are  far  simpler  than  the  account¬ 
ing  sy.stcms  sales  girls  in  department 
stores  must  master.  Only  the  question 
as  to  the  ability  of  the  women  to 
achieve  nimbleness,  terseness  and  bright¬ 
ness  in  headwriting  was  left.  We  con¬ 
cluded  that  that  was  largely  a  matter 
of  education  once  they  were  set  to  the 
task  and  that  there  was  no  reason  why 
they,  school  teachers  particularly,  should 
not  be  quite  as  apt  in  this  capacity  as 
any  men  we  might  employ. 

One  advantage  the  women  offered 
which  could  not  be  had  at  all  with  men, 
was  a  knowledge  of  the  city,  an  ac¬ 
quaintance  with  streets,  public  places 
and  the  correct  spelling  of  the  names 
of  most  if  not  all  of  the  prominent  men 
and  women.  We  concluded  to  give  them 


a  trial.  They  have  more  than  made 
good.  Mr.  Roberts  slipped  his  two  re¬ 
maining  male  copyreaders  around  on 
the  rim  of  the  desk  and  took  on  the 
women  in  pairs  about  a  week  apart.  In 
the  first  pair  was  one  woman  who  had 
gone  out  of  country  newspaper  work 
into  city  school  teaching.  She  was  easy 
to  teach,  as  she  had  already  had  some 
experience  in  preparation  of  copy  (coun¬ 
try  style,  it  is  true)  and  in  writing 
heads.  She  made  it  easy  for  the  second 
woman  to  ask  questions. 

Of  the  second  pair,  only  one  remained, 
the  other  gave  it  up  in  less  than  a 
week.  In  fairness,  however,  it  should 
be  stated  that  she  was  young  and  had 
had  little  experience  even  as  a  school 
teacher.  The  third  pair  made  good. 
One  had  had  two  years  at  the  State 
University  school  of  journalism.  It 
helped  a  lot  because  she  was  young 
enough  to  forget  everything  but  the  rules 
for  editing  copy. 

We  have  had  the  five  for  more  than 
two  months,  which  is  seven  weeks 
longer  than  we  have  had  a  full  and 
unchanged  desk  in  more  than  two  years. 
We  have  other  women  w'aiting  when 
we  need  others.  We  are  satisfied.  We 
are  getting  better  headlines — look  our 
paper  over,  if  you  are  a  doubting 
Thomas — than  the  average  run  of  news- 
I>apcrs  and  our  copy  is  going  to  the 
composing  room  actually  RE.\D.  There 
is  no  longer  scanning  for  the  purposes 
of  headlines  and  taking  a  chance  on  the 
correctness  of  names,  words  or  punc¬ 
tuation.  The  copy  is  carefully,  pains¬ 
takingly  gone  through  from  Ixiginning 
to  end. 

The  women  have  made  good.  They 
are  doing  much  better  work  than  can 
be  had  from  the  average  itinerant  copy- 
reader  or  cub  reporter.  They  are  bet¬ 
ter  educated  than  the  average  “experi¬ 
enced”  reporter — more  familiar  with 
^llelling.  with  the  use  of  words,  with  the 
comma,  the  pericKl  and  the  quotation 
mark.  They  have  proven  that  they  are 
quite  the  equal  of  men  in  finding  the 
meat  in  the  story  and  in  stating  it,  with¬ 
in  the  limits  of  types,  quite  as  tersely, 
quite  as  acceptably. 

The  only  reason  women  have  not  been 
more  generally  used  in  newspaper  mak¬ 
ing  has  been  prejudice.  It  is  well  known 


that  they  make  fast  and  accurate  lino¬ 
type  operators.  Frequently  they  have 
come  into  prominence  for  reportorial 
ability.  As  accountants  in  the  business 
offices  they  have  beaten  men.  In  every 
department  where  they  have  been  given 
an  opportunity  they  have  made  good. 

If  the  copy  desk  situation  is  faced  as 
all  business  men  should  face  business 
problems,  it  is  logical  that  women  should 
replace  men  in  that  department.  The 
work  is  inside  work,  it  is  easy  work, 
requires  no  muscular  effort.  It  is  pure¬ 
ly  a  matter  of  mental  equipment — and 
no  one  can  deny  the  ability  of  the 
woman  to  compete  with  the  man  on  a 
par  in  mental  occupations. 

So  far  as  the  Post  is  concerned,  the 
women  will  do  the  copyreading.  If 
they  can  excel  men  in  other  depart¬ 
ments  as  they  have  on  the  copy  desk, 
they  will  replace  them  there  also. 


EASY  TALK 

By  Philip  R.  Dillon 


The  New  York  Herald  in  the  U.  S. 
Navy. — I  remember  well,  w'hen  I  was 
one  of  the  ship’s  company  of  the  U.  S.  S. 
Lancaster,  flagship  of  the  European  sta¬ 
tion  from  1881  to  1885— what  was  I  do¬ 
ing  there?  I  was  one  of  Commodore 
Stephen  B.  Luce’s  apprentice  boys,  full 
of  Captain  Marryatt’s  sea  stories  (espe¬ 
cially  “Midshipman  Easy”),  and  ben* 
upon  becoming  an  admiral  in  the  U.  S. 
Navy — but  that  is  neither  here  nor  there. 
1  am  thinking  of  the  New  York  Herald. 

I  take  it  that  not  many  of  the  present 
generation  know  what  it  is  to  be  abroad 
in  a  foreign  station,  remaining  there  for 
three  years,  and  get  an  American  news¬ 
paper  only  now  and  then,  and  seldom  a 
bit  of  .American  news  in  the  foreign 
papers.  I  don’t  class  the  British  papers 
as  “foreign,”  but  precious  little  -Ameri¬ 
can  news  did  they  print  in  the  ’80’s. 

Looking  back  now  through  the  long 
glass  at  the  purplish  years  of  that  dec¬ 
ade  of  the  ’80’s,  I  see  standing  out  the 
titles  of  the  chief  pieces  of  reading  mat¬ 
ter  aboard  ship — aboard  such  a  sliip  as 
the  old  Lancaster,  and  they  come  in  this 
order :  “Moody  and  Sankey  Hymn 

Book,”  “Bowditch’s  Navigation,”  Pond’s 
“Naval  Songs,”  “Luce’s  Seamanship,” 
New  York  Herald.  To  be  sure  there 
were  other  books  and  papers,  and  other 
navy  men  might  remember  better  some 
other  books  than  these  in  my  list.  Rut 
I  feel  sure  that  no  officer  nor  bluejacket 
of  the  old  days  would  leave  the  New 
York  Herald  out  of  any  list  of  the  five 
most  essential  units  of  reading  matter 
aboard  a  man  o’  war,  even  when  he  in¬ 
cluded  the  Bible. 

Friends  and  relatives  in  the  United 
States  would  send  copies  of  the  particu¬ 
lar  home  paper  to  members  of  the  crew, 
and  these  papers  would  be  read  inten¬ 
sively,  but  only  by  the  persons  to  whom 
they  were  sent.  The  New  York  Herald 
was  different;  it  was  universal.  No  man 
could  receive  a  Herald  and  regard  it  as 
private  property.  It  belonged  to  the  ship. 
The  man  who  received  it  merely  had  the 
privilege  of  reading  it  first. 

In  the  European  squadron  we  used  to 
get  the  Paris  edition  of  the  Herald  quite 
regularly.  It  never  amounted  to  much 
among  the  bluejackets;  it  was  a  poor 
(Continued  on  page  24) 


“Can  we  write  heads,"  repeata  Mias  Louise  Harris  plainly  showinc  doubt  that  she 
has  heard  right,  “Why  don’t  you  rand  the  Houston  Post."  Continuing  asYMind  the 
copy  desk,  from  left  to  right,  we  have  Miss  Dewey  Harris,  Mrs.  S.  A.  Thompson,  Mrs. 
E.  P.  Williama  and  Mrs.  R.  M.  Wilson.  The  man  with  the  eyeshade  is  Milton  Hall, 
head  of  the  copy-desk,  and  standing  is  Night  E<fitor  Frank  E.  Roberts. 
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MORE  THAN  40.000  IN  USE 


I  il  I  I'  M  '  I  1 


9  TRADE 


LINOTYPE 


II  n  I  1  I  '  '  I  I  ;;  Min  .1  hli 


THE  MACHINE  THAT  LASTS 


MARKO 


Progressive  Thought 

Every  development  of  the  Linotype  is  for  an  assured 
betterment  of  the  printing  business  —  to  lessen 
labor,  improve  quality,  and  increase  economy. 

THE  FIRST  SINGLE-MAGAZINE  MACHINE 
THE  FIRST  TWO-LETTER  MACHINE 
THE  FIRST  MULTIPLE-DISTRIBUTOR  MACHINE 
THE  FIRST  AUXILIARY-MAGAZINE  MACHINE 
THE  FIRST  DISPLAY  machine 
THE  FIRST  TEXT-AND-DISPLAY  MACHINE 
all  served  for  the  progressive  profit  of  users.  From 
the  days  of  the  earhest  machines,  the  Mergenthaler 
Linotype  Company’s  constant  thought  has  been  to 
enhance  the  value  of  the  Linotype-user’s  investment. 
The  economy  that  he  gains  from  his  Linotype  does 
not  end  with  the  composition.  The  slug  makes  a  con¬ 
tinuing  economy  throughout  the  print-shop.  The 
economy  and  ease  of  handling  slugs,  as  compared 
with  one  type  at  a  time,  would  alone  be  a  sufficient 
reason  for  preferring  the  Linotype. 

- — — 

MERGENTHALER  LINOTYPE  COMPANY 

29  Ryerson  Street,  Brooklyn,  N,  Y. 


Thi*  Advertu€m*nt,  Including  Border  Ornaments,  it  Composed  Entirely  of  Linotype  Material 
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RATES  CHANGED  BY  53  NEWSPAPERS 
LAST  WEEK 

Newspapers  of  Smaller  Cities,  Comprising  190,295  Circulation, 
Increase  Advertising  Charges, 

23.89  Per  Cent 

pT  OK  the  week  ending  October  16,  1920,  new  sheets  were  issued  covering  rate 
increases  and  other  information  of  53  daily  newspapers.  Of  tfiese,  34  were 
Ranges  in  general  display  rates,  and  19  were  changes  in  other  than  general  rates. 
On  the  changes  in  general  rates  of  the  34  papers ;  ' 

The  new  minimum  agate  line  rate  is  $1,006 
The  old  minimum  agate  line  rate  was  .812 


-194  per  agate  line,  or 

23.89  per  cent  of  the  previous  minimum  rate. 

These  changes  affect  a  total  net  paid  weekday  circulation  of  190,295. 


City  and  Parer 
Arkansas —  t 


Net  Paid  New  Kate 
Circulation  Effective 


Minimum 
Ag.  Li.  R. 


Rogers  I’ost  ..A . (AC) 

900 

10/1/20 

.0142858* 

Cahfornja — 

Chico  Record  . 

2,128 

10/1/20 

.0178572 

Imperial  Enterprise  . 

560 

10/1/20 

.0142858 

Riverside  Enterprise  . 

3,742 

10/1/20 

.025* 

Stockton  Record  . 

tl5,174 

1/1/21 

.06* 

Turlock  Journal  . 

Ventura  Free  Press. ...  (est) 

1,640 

9/1/20 

.0285715* 

880 

10/1/20 

.02* 

Coloradt  — 

Denver  Record-Stockman  (est) 

15,000 

9/1/20 

.0642.«58* 

F'lorence  Citizen  . 

750 

10/1/20 

.0142858* 

Mortrosc  Enterprise  . 

1 1.7.50 

10/6/20 

.02* 

(.  cnnecticnt — 

New  Haven  Times-I.eader 

(AC) 

16,124 

11/1/20 

06 

Illinois — 

C'cntralia  Sentinel  . 

4.550 

10/1/20 

.035* 

(’harleston  Courier . 

2,964 

9/15/20 

.02* 

Charleston  News  . (est) 

1,675 

10/12/20 

.0178572* 

iMt.  Vernr-n  KcRister-News. 

10/1/20 

.025* 

Kansas — 

Ottawa  Herald  . 

14,202 

12/1/20 

.025* 

Louisiana — 

Alexandria  Town  Talk..  (AC) 

3,961 

10/1/20 

025* 

Tennings  Times-Record. .  (est) 

232 

10/8/20 

.0142858* 

Minnesota —  • 

Mankato  Free  Press .  1 5,723 

Nevada — 

Keno  Gazette  .  1 5,280 

New  Jerrey-- 

Elizabeth  Time.s  .  8,94t 

Sunday  Edition  . 

New  York — 

Poughkeepsie  Sunday  Courier  13,572 
North  Carclina  — 

Wilson  Times  . (est)  1,900 

Ohio— 

Greenville  Tribune  . (est)  1,400 

Martins  E'erry  Times .  t6,707 

Oregon — 

Eugene  Register  .  4,311 

I.a  Grande  Observer.  ...  (est)  1,900 
Pennsylvania — 

Lancaster  Examiner  &  Daily 

New  Era  . .  J  17,808 

Lebanon  News  . .  t8.511 

I.ewistown  Sentinel  .  4,901 

South  Dakota — 

Deadwood  Pioneer-Times. . . .  11,375 

Virginia — 

Richmond  Times-Dispatch. .  .  .  22.063 

Sunday  Edition  .  41,022 

Wisconsin — 

Milwaukee  I.eader  .  145,106 

Wyoming — 

I.ander  Post  . 

190,295 


1/1/21 

1/1/21 


6/1/20 

6/1/20 


11/1/20 

10/1/20 


10/14/20 

1/1/21 


9/1/20 

10/1/20 


12/1/20 

10/15/20 

10/1/20 


10/8/20  .025» 


No  change 
10/1/20  .11 


8/15/20 

10/1/20 


Last  Kale 
Effective 


Last  Min. 
Ag.  Li.  R. 


Increase 
Per  Line 


10/1/19  .0107143*  .0035715 


10/1/19  ■ 
9/1/19 
5/1/20. 
1/1/20 
1/1/20 
1/1/20 

4/19/20 

1/1/20 

4/2/20 


1/1/20 

11/1/19 

1/1/20 


.04 

.04 


.0178572* 

,03* 


.0214285* 

.025* 


.06 

.035* 

.02* 


4/1/20 

4/25/20 


7/1/20 

1/1/20 


9/15/19 

3/1/20 


5/1/20 

9/23/18 


1/15/20 

7/1/20 


10/1/19 

11/18/18 


4/12/20 

4/1/20 

1/1/20 


.0142858 

.0107143 

.0214286 

.05* 

.0214286* 

.0142858* 

.0535715* 

.0107143* 

.015* 


7/1/20  .05 


.02* 

.015 

.0142858* 

.0321429* 


1/1/20  .02* 


.02* 

.0107143* 


.03 

.035 


.0107143* 
.025*  • 


.0178572* 

.0178572* 


.0035715 

.0035715 

.0035715 

.01 

.0071429 

.0057143 

.0107143 

.0035715 

.005 


.01 

.005 

.005 

.0035715 

.00714291 

.005 

.005  ‘ 
.0035715 

.01 

.005 

.01 

.005 

.01 

.0071429 

.0071429 

.005 

.0035715 

.0071429 


.05 

.03 

.0128572* 


.01 

.005 

.0071429 


12/22/19  .0178572*  .0071429 


in  dailv  rate. 
■/.'l/.'O 


3/15/20 

10/1/19 


.01 

.02 

.0035715 

.1942806 


Regi! 


(AO— Adjustable  contract,  (est)— Estimate.  Flat-  fLess.  ....  -n' 

tMount  Vernon  (Ill.)  Register  purchased  the  News  and  paper  is  now  published  as  the 
^vgi^e^News  (evening  except  Sunday).  The  former  circulations  totaled  4,714  and  the 
former  minimum  agate  line  rates  totaled  .0321429*  per  agate  line.  The  rate  for  the  con 
solidation  is  .025*  per  agate  line,  showing  a  decrease  of  .0071429  per  agate  line  from  the 

*”"tCirc'ul*"iori°'^figures  *<^ver  the  six  months  ending  September  30,  1920;  other  circulation 
fififurcs  cover  6  months  ending  March  31,  1920. 


E.  L.  CLIFFORD  DEAD 
IN  MINNEAPOLIS 

Biuiness  Manager  of  New  York  Ameri¬ 
can  Succumbs  to  Growth  in  Chest 
— Had  Long  Career  in 
Northwest 


{Special  to  Editor  &  Publisher) 

MiNNEAPftLis.  —  Elmer  L.  Clifford, 
former  Minneapolis  newspaperman  and 
more  recently  business  manager  of  the 
New  York  .American,  died  here  October 
15,  following  a  long  period  of  suffering 
due  to  a  growth  in  his  chest. 

Mr.  Clifford  in  July  went  to  the  Co¬ 
lonial  Hospital  at  Rochester,  Minn.,  for 
examination,  but  physicians  at  that  time 
decided  it  best  not  to  operate  and  rec¬ 
ommended  radium  treatments.  For  that 
purpose  he  came  to  Minneapolis  in 
August. 

In  1902  Mr.  Qifford  became  asso¬ 
ciated  with  the  Minneapolis  Journal  and 
remained  until  1908,  when  he  became 
advertising  manager  of  the  Daily  News 


here.  Later  he  went  to  the  St.  Paul 
Dispatch,  coming  back  to  the  Journal  in 
1912  as  advertising  manager.  On  June 
1,  1919,  he  went  to  New  York  City  to 
become  business  manager  of  the  New 
York  American. 

He  was  born  on  June  17,  1874,  at 
Maiden  Rock,  Wis.  He  was  a  graduate 
of  the  University  of  Minnesota  in  the 
class  of  1895,  and  then  began  his  news¬ 
paper  career  with  the  LaCrosse  (Wis.) 
Chronicle.  Later  he  was  sporting  edi¬ 
tor  of  the  Minneapolis  Times.  Mr. 
Clifford  is  survived  by  his  widow  and 
two  children,  Jack,  17  years  old,  and 
Katherine,  14.  He  was  a  member  of 
the  Lafayette,  Interlachen,  .Athletic  and 
Rotary  clubs  and  the  Elks. 


JOHN  REED  DEAD  IN  RUSSIA 


Had  Brilliant  Career  in  U.  S.,  Mexico 
and  European  War 

John  Reed,  newspaper  correspondent, 
magazine  writer  and  playwright,  who 
died  in  Moscow,  Russia,  a  few  days  ago 
of  typhus  fever,  had  had  a  brilliant  career 
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as  an  .American  reporter  of  domestic 
and  foreign  events  until  his  acceptance 
of  a  post  under  the  Bolshevist  Govern¬ 
ment  of  Russia.  Graduated  from  Har¬ 
vard  ten  years  ago,  when  23  years  old, 
his  writings  quickly  attracted  notice  and 
after  a  brief  apprenticeship  in  New-  York, 
his  W'ork  took  him  to  foreign  fields. 
Mc.xico,  the  West  Front  and  finally 
Russia  were  the  scenes  of  his  adventures. 
Always  a  liberal,  he  became  an  enthusi¬ 
astic  supporter  of  Lenin  and  Trotsky 
and  was  appointed  Bolshevist  consul 
general  in  New  York.  This  appoint¬ 
ment  was  revoked,  but  he  came  to  New 
York  as  a  freelance  missionary  of  the 
red  regime  and  for  his  work  on  the 
Mas.ses,  a  New  York  radical  publication, 
he  was  indicted  and  forced  to  fiec  the 
country. 


Obituary 

F.  M.  Minor,  aged  53,  president  of  the 
Louisiana  (Mo  )  Times  Printing  Com¬ 
pany,  senior  editor  of  the  twicc-a-week 
Times  and  correspondent  for  a  number 
of  metropolitan  newspapers,  died  in  that 
city  recently.  Minor  was  the  son  of  the 
late  Col.  N.  P.  Minor,  probate  judge  of 
Pike  County,  Mo.,  and  editor  of  the 
Democratic  Banner  in  1848.  He  leaves 
a  wife  and  three  children. 

James  Kain,  father  of  Clarence  L. 
Kain,  a  member  of  the  Austin  (Tex.) 


.American  staff,  died  in  New  York  last 
week,  aged  87  years. 

Otis  B.  Weaver,  former  well-known 
newspaper  man  of  Oklahoma,  died  sud¬ 
denly  on  the  streets  of  Shawnee,  last 
Saturday.  Mr.  Weaver  was  born  in 
Texas,  but  moved  to  Ada,  Okla.,  where 
he  engaged  in  the  newspaper  business. 
Later  he  moved  to  Shawnee  and  became 
editor  and  publisher  for  a  time  of  the 
Xew’S-Herald. 

Archibald  Fleming,  aged  71,  for 
many  years  a  Niagara  Falls  newspaper 
man,  and  correspondent  for  newspapers 
throughout  the  United  States  and  (Can¬ 
ada.  died  at  the  Home  for  Incurables  in 
Toronto,  after  a  long  illness. 

Nat  P.  Jackson,  aged  69,  died  in 
Paris,  Tex.,  October  16.  He  was  well 
known  throughout  Texas  as  a  news¬ 
paper  man.  Mr.  Jackson  was  editor  and 
publisher  of  the  Paris  (Tex.)  Advocate, 
which  suspended  publication  at  the  time 
of  the  fire  in  Paris  several  years  ago. 

Ralph  J.  Wright,  formerly  with  the 
old  (Thicago  Record-Herald  and  Chicago 
Inter-Ocean,  was  buried  in  Chicago  a 
few  days  ago.  He  died  in  France  in 
1918  while  serving  with  the  2d  Pioneer 
Infantry. 

Mrs.  Fannie  Hecht,  mother  of  Sam¬ 
uel  Hecht,  of  the  advertising  department 
of  the  New  York  American,  died  Octo¬ 
ber  17  at  the  home  of  her  son,  Joseph 
Hecht  in  New  York.  Mrs.  Hecht  was 
cighty-three  years  of  age. 


CHARLES  R.  SANDERSON 

When  Charlie  Sanderson 
graduated  from  Cornell 
University  he  immediately 
entered  the  publishing  busi¬ 
ness.  F'or  some  years  he 
was  with  the  Brooklyn 
Eagle  and  the  Frank  Mun- 
sey  papers,  and  for  a  num¬ 
ber  of  years  now  he  has 
been  a  valued  member  of 
my  organization.  The  fact 
that  he  married  a  Publish¬ 
er’s  daughter  (the  only 
child  of  my  old  friend 
Harry  Brooks,  who 
“brought  me  up”  on  the 
Elmira  Telegram)  is,  per¬ 
haps,  partly  responsible  for 
the  fine  success  he  has 
made. 


Jamestown 

Post 

Not  only  is  THE  POST 
the  best  newspaper  in  its 
territory,  but  it  also  car¬ 
ries  the  largest  volume 
of  advertising.  It’s  cir¬ 
culation  is  more  than 
30%  greater  than  its 
next  nearest  competitor. 
Needless  to  say  it 
“blankets”  the  James¬ 
town  territory. 

Many  advertisers  use  it 
exclusively,  to  cover  the 
southwestern  New  York 
territory. 


Serial  Adv.  No.  19. 


Putting  Across 
the  ‘‘Big  Fellow’ 
Via  Newspapers 

•  Big  Fellow 


for  a  complete  distribution  of  the  new 
razor,  but  moving  the  Big  Fellow  off  the 
dealers*  shelves  was  the  job  of  News¬ 
paper  Advertising. 

Beating  records  is  possible,  but  when 
sales  also  beat  predictions  born  of 
enthusiasm,  it  is  safe  to  concede 
that  the  media  used  were  selected 
because  of  their  known  worth. 

Newspapers  produce  sales  in  quicker 
time  and  greater  volume  than  any 
othej  medium. 

Are  you  interested  in  sales? 


a  new  style 
F  Gillette  Safety  Razor  Set  «built 
for  the  big-fisted  man — was  intro¬ 
duced  to  the  public  through  the 
medium  of  newspapers  in  May,  1920. 

Evidently  a  large  percentage  of 
Americans  are  ‘big-fisted,’'  for  within 
three  months,  sales  of  the  newGillette 
Set  had  far  exceeded,  not  only  pre¬ 
dictions,  but  the  records  of  the  first 
three  month’s  sales  of  any  other 
Gillette  Set. 

Unique  sales  plans  were  responsible 

Invest  in  Newspaper  Advertising 

E*  Katz  Special  Advertising  Agency 

Ettablished  1888 

Publishers’  Representatives 

NEW  YORK  CHICAGO  ATLANTA  KANSAS  CITY  SAN  FRANCISCO 


Serial  oAdvertisement  ^o.  2 


Contributed  for  the  better  appre¬ 
ciation  of  Newspaper  advertising, 


Have  you  a  story  we  may  publish? 
Specific  facts  only,  please. 


Send  data  to  E.  Katz  Special  Advertising  Agency,  15  East  26th  Street,  New  York 
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ROSS  NEW  PRESIDENT 
OF  CANADIAN  DAIUES 

First  Annual  Convention  Will  Urge 
Standardization  of  Newspapers’ 
Agency  Relations — Next  Meet¬ 
ing  in  April. 


(By  Telegraph  to  Editok  &  Publishes) 

Toronto,  Oct.  22. — The  first  annual 
meeting  of  the  Canadian  Daily  News¬ 
papers  .Association  opened  this  morn¬ 
ing  at  King  Edward  Hotel  with  repre¬ 
sentative  attendance  daily  publishers 
from  all  parts  of  Canada.  The  day’s 
proceedings  will  be  devoted  to  discus¬ 
sion  of  reports  of  standing  committees, 
change  in  constitution,  election  of  offi¬ 
cers,  and  conference  with  the  .Associa¬ 
tion  of  .Advertising  Agencies. 

M.  R.  Jennings  of  the  Edmonton 
Journal,  retires  from  the  presidency  and 
will  be  succeeded  by  P.  D.  Ross,  of 
the  Ottawa  Journal. 

The  manager’s  report  shows  a  mem¬ 
bership  of  91  out  of  110  dailies  in  the 
country  and  indicates  that  the  finances 
are  in  satisfactory  state.  The  advertis¬ 
ing  policy  committee  will  bring  in  the 
draft  of  an  agreement  with  the  associa¬ 
tion  of  Advertising  Agencies  to  stand¬ 
ardize  daily  newspaper  practice  in  re¬ 
regard  to  general  advertising  and  rela¬ 
tions  with  agencies.  This  explains  a  new 
liasis  of  recognition  to  agencies  worked 
out  during  the  year  which  marks  at  de¬ 
parture  from  former  practices  and  is 
destined  to  further  promotion  work. 

The  advertising  promotion  committee 
will  report  on  the  successful  inaugura¬ 
tion  of  monthly  bulletins  to  British  and 
United  States  advertisers  and  agencies, 
thereby  awakening  interest  in  the  Cana¬ 
dian  field. 

The  cost  and  records  committee  re- 
jiorts  increases  during  the  year  in  for¬ 
eign  advertising  rates  by  63  papers  and 
in  subscription  rates  by  40  papers. 

Sixty-three  papers  now  charge  3  cents 
or  more  tier  copy.  The  report  declares 
further  substantial  increases  in  subscrip¬ 
tion  rates  are  necessary,  particularly 
should  a  slump  in  advertising  develop. 
The  committee  recommends  the  use  of 
forms  for  keeping  accurate  record  of 
paper  received,  used,  and  of  waste. 

The  paper  committee  states  every 
daily  now  receives  regular  supplies  of 
newsprint  and  is  assured  a  continuance 
of  these  supplies  at  prices  not  higher 
than  current  contract  export  prices. 
Differences  between  manufacturers  and 
publishers  have  been  composed  on  a 
satisfactory  basis.  Considerable  new 
new  tonnage  is  in  prospect,  during  the 
last  five  months  of  this  year  190  tons 
have  been  added  to  production  in 
Canada.  Next  year,  it  is  said,  580  new 
tons  will  be  added.  By  1922  Canadian 
production  will  be  up  to  3,600  tons. 
Manufacturing  conditions  are  steadily 
improving  it  is  reported. 

Principal  changes  jn  the  constitution 
proposed  relate  to  the  date  of  the  an¬ 
nual  meeting  and  the  number  of  mem- 
l>ers  to  be  appointed  to  the  standing 
committees.  The  meeting  will  be  im¬ 
mediately  before  or  immediately  after 
the  annual  meeting  of  the  American 
Newspaper  Publishers’  Association. 


RACE  PICTURE  A  SCOOP 


Toronto  Telegram  Man  “Shot”  Man-o- 
War  Despite  Griffith  Detectives 

(Special  to  Editor  &  Publisher) 
Toronto. — The  race  last  week  at  the 
Kenilworth  track  at  Windsor,  when 
Man-o-War  beat  Sir  Barton,  was  the 
occasion  of  a  “scoop”  by  the  Toronto 
Telegram’s  photographer.  Jack  Ryan. 
D.  W.  Griffith,  the  motion  picture  pro¬ 


ducer,  who  had  purchased  the  “movie” 
rights  for  $10,000,  had  barred  all  out¬ 
side  photographers.  Their  cameras 
were  confiscated  as  they  entered  the 
grounds  and  it  is  said  that  40  detectives 
were  stationed  around  the  track  to  see 
that  no  pictures  were  taken. 

.According  to  the  Telegram’s  story, 
however,  Ryan  had  a  small  camera  as 
well  as  the  large  machine  that  was  taken 
from  him,  and  from  a  difficult  position 
in  a  ditch,  he  managed  to  snap  the  horses 
as  they  turned  into  the  stretch  and 
straightened  away  for  the  finish. 


Ontario  May  Own  a  Pulp  Mill 

Montreal,  Que. — The  Government  of 
the  Province  of  Ontario  is  giving  serious 
and  favorable  consideration  to  the  ad¬ 
visability  of  establishing  a  Government 
owned  and  operated  pulp  mill  in  the 
Nipigon  region  of  Ontario.  Power 
would  be  taken  from  the  Hydro-Electric 
Commission  plant  in  that  vicinity.  As 
is  generally  known,  the  Hydro-Electric 
Power  Company  of  Ontario  is  owned  by 
the  people  of  Ontario,  and  operated  by  a 
commission  duly  appointed  for  the  pur¬ 
pose. 


Stanley  Clague,  managing  director  of 
the  Audit  Bureau  of  Circulations,  was 
unable  to  be  present,  but  telegraphed  his 
regrets  and  well  wishes  for  the  success 
of  the  convention. 

.Another  resolution  protested  to  the 
Canadian  National  Exhibition  against  al¬ 
lowing  any  single  or  combination  of  ad¬ 
vertisers  to  buy  up  as  much  space  as 
certain  ones  have  been  in  the  habit  of 
doing  during  the  exhibition  and  holding 
it  to  the  exclusion  of  competitors.  It 
was  pointed  out  that  in  some  cases  pur¬ 
chased  space  had  been  left  entirely  blank. 

Another  resolution  suggested  to  the 
.Audit  Bureau  of  Circulation  that  it  com¬ 
mence  immediately  an  advertising  cam¬ 
paign  in  Canada  to  sell  the  A.  B.  C. 
idea  to  trade  publications  and  advertisers 
who  are  not  already  members. 


AD  FEDERATION  PLAN 
IN  NEW  ENGLAND 

(Continued  from  Page  7) 


Britain  Buys  U.  S.  Cable 

Toronto,  Oct.  21. — The  British  govern¬ 
ment’s  offer  of  £570,000  for  cables  and 
equipment  of  the  Direct  United  States 
Cable  Company  was  accepted  by  stock¬ 
holders  of  the  latter  October  20,  accord¬ 
ing  to  information  from  London.  The 
sale  transfers  the  company  from  Ameri¬ 
can  to  British  control  at  about  £6  per 
share. 


This  evening  at  6;30  o’clock  a  banquet 
was  given  in  the  ballroom  of  the  Cop¬ 
ley  Plaza  by  the  Pilgrim  Publicity  As¬ 
sociation,  the  .Advertising  Women’s  Club 
and  the  Lantern  Club,  all  of  Boston,  in 
honor  of  the  visitors.  The  keynote  of 
the  affair  was  “Better  Business  for  New 
England,”  and  the  speakers  were  Presi¬ 
dent  Rowe  Stewart  and  Richard  H.  Lee, 
of  New  York. 


HARN  A.  B.  C.  PRESIDENT 


(Continued  from  Page  11) 


holding  business,  relating  his  own  ex¬ 
periences  in  this  respect. 

Paul  T.  Cherington,  of  Boston,  secre¬ 
tary  and  treasurer  of  the  National  As¬ 
sociation  of  Wool  Manufacturers  and 
formerly  a  teacher  of  advertising  at  the 
Graduate  School  of  Business  Adminis¬ 
tration  at  Harvard  University,  and  Rowe 
Stewart,  president  of  the  Associated  Ad¬ 
vertising  Clubs  of  the  World,  were  the 
other  speakers. 


reach  a  purchaser  of  each  publication 
who  would,  as  evidence  of  his  apprecia¬ 
tion  of  that  publication,  lie  willing  to  pay 
at  least  one-half  the  advertised  price  of 
such  publication.  He  expected  that  the 
subscriber  would  not  be  unduly  in¬ 
fluenced  in  such  purchase  by  the  offer  of 
tawdry  gifts  or  other  inducements  cal¬ 
culated  to  make  the  gift  or  other  induce¬ 
ment  the  potent  factor  rather  than  the 
appeal  of  the  publication  itself.  He  ex¬ 
pected  when  each  advertisement  met 
your  eye  and  mine,  it  would  have  behind 
it  a  confidence  inspired  by  faith  in  the 
publication  in  which  it  was  printed. 

“It  was  to  determine  these  things  that 
this  modern  guild  of  craftsmen  was 
formed — it  was  to  give  the  assurance  of 
an  honest  dollar’s  return  for  a  dollar 
spent  in  advertising.” 


what  makes  a  great  newspaper? 


PROTEST  HIGH  AD  RATES 

(Continued  from  Page  7) 


money  began  to  move  freely  from  west 
to  east  as  a  result  of  the  abnormal  crops 
which  have  been  harvested. 

Altogether  it  may  be  said  that  the  feel¬ 
ing  which  pervaded  the  convention  re¬ 
garding  future  business  was  one  of  calm 
optimism  rather  than  one  of  dark  pes¬ 
simism.  Perhaps  the  best  indication  of 
this  state  of  mind  is  to  be  found  in  the 
fact  that  in  all  the  discussions  which 
took  place  not  one  sound  or  hint  was 
heard  about  cutting  down  advertising 
appropriations.  This  statement  was  made 
quite  emphatically  to  Editor  &  Pub¬ 
lisher  in  an  interview  with  a  prominent 
member  of  the  association. 


The  Atlanta  Journal 

ATLANTA,  GA. 

Advertising  in 
The  Journal 
Sells  the  Goods 


The  Journal  Covers 
Dixie  Like  the  Dew 


Gaar  Williams  has  been  a  member  of  the  famous 
“Idle  Ward”  of  The  News  for  years 


A  good  medium  must  be 
a  good  newspaper  ^rst 

The  cartoon  tells  the  story  where  the  reporter  fails  to  register. 
The  interpretation  of  events  of  unusual  interest  in  the  daily  car¬ 
toon  of  Idle  News,  probably  reproduced  as  often  as  that  of  any 
other  j)aj)er  in  the  country-,  is  an  index  to  the  editorial  excellence 
of  the  paper.  The  hold  of  The  News  on  the  people  of  Indiana 
is  realized  when  one  studies  the  paper  as  a  newspaper 
and  not  as  an  advertising  medium. 

The  Indianapolis  News 

First  in  dNationdl  ^Advertising  in  Six  •‘Day  Evening  Field 

New  York  Office  FRANK  T.  C.ARROLL  Chicago  Office 

DAN  A.  CARKOI.L.  Advertising  Maiuger  J.  K.  LUTZ 

1  ribune  Builrting  I'irst  National  Bank  Bldg. 


USE  NEWSPAPERS  ON  A  THREE  -  YEAR  BASIS 


The  T  imes  Picayune 


Founded  Eighty-seven  Years  Ago 
But  Youthful  In  Its  Lusty  Growth 
Its  Vigorous  Policies.  Its  Bright  Outlook 


Now  Installed  In 
Its  New  Building 


Five  Stories  And  Basement.  A  Block  Wide 
Half  A  Block  Deep — Built  Ruggedly  As  Of 
An  Older  Time,  Yet  Planned  Far  Ahead. 

The  Biggest,  Best  Newspaper  Plant  In  The  South 

ON  NORTH  STREET 
Facing  Lafayette  Square 
^  NEW,  ORLEANS 

\  South's  Greatest  Newspaper. 


Foreign  Representatives 
CONE  &  WOODMAN 

New  York,  Chicago 
Detroit  and  Atlanta 
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EASY  TALK 


(Continued  from  Page  16) 


substitute  for  the  real  thing,  the  paper 
that  was  printed  in  New  York,  and  had 
the  sailorizing  news  of  the  whole  world, 
and  all  the  other  news  and  advertising 
that  an  American  man  o’  warsman 
wanted  to  read. 

It  so  happened,  in  1885,  that  the  Navy 
Department,  acting  its  part  in  a  strange 
story  of  official  intrigue  and  petticoat 
influence  that  is  still  told  at  wardroom 
mess  tables,  sent  the  Lancaster  and  Ad¬ 
miral  Earl  English  to  the  West  Coast 
of  Africa  on  a  wild  goose  expedition. 
Of  all  parts  of  the  world  in  those  days, 
the  African  West  Coast  was  the  most 
dreaded  by  sailor  men.  We  left  the  gay- 
life  of  Nice  (in  France)  at  the  closing 
of  winter,  and  made  out  through  the 
Straits  of  Gibraltar,  and  then  down 
that  African  coast,  stopping  at  every 
known  town — Monrovia,  Free  Town, 
Cape  Palmas,  Cape  Coast  Castle,  Goree 
and  a  number  of  collections  of  savage 
huts  not  named  in  the  geographies,  and 
dropped  anchor  in  the  mouth  of  the  Con¬ 
go  River  after  three  months.  In  all  the 
time  since  leaving  Gibraltar,  the  entire 
ship’s  company,  excepting  the  admiral, 
had  no  mail  from  .America,  nor  any¬ 
where  else,  so  far  as  I  knew.  We  were 
literally  starving  for  news. 

One  day  an  English  steamship  came  in 
and  touched  at  the  God-forsaken  place 
where-  we  were  lying,  a  place  called 
Liberville,  if  I  remember  rightly,  and 
dropped  a  bag  of  mail  for  us.  The  so- 
called  vice  consul  immediately  brought 
it  on  board  the  Lancaster,  and  there  was 
a  tremendous  excitement. 

After  a  little  the  news  spread  forward 
of  the  quarter  deck  that  one  of  the  offi¬ 
cers  had  received  a  copy  of  the  New 
York  Herald,  and,  when  he  and  the  other 
officers  had  read  it,  it  would  come  for¬ 
ward  to  the  men.  .\fter  several  days  it 
appeared  in  the  starboard  gangway,  the 
chief  boatswain’s  mate  reading  it,  sitting 
upon  his  locker.  A  crowd  gathered 
about  him  in  a  jiffy,  “.^fter  you  on  the 
paper?”  “After  you?”  “.^fter  you?”  a 
rapid  fire  of  requests,  each  man  asking 
the  one  ahead  of  him  on  the  list  for  the 
privilege  of  holding  the  paper  in  hand 
and  reading  it. 

So,  in  time,  I  said  to  Thurston :  “After 
you  on  the  Herald?”  He  informed  me 
— “I  promised  it  to  McConnell.”  I  went 
to  McConnell ;  “After  you  on  the  Her¬ 
ald?” 

“Promised  to  Massey.” 

But  Massey  had  promised  to  Meyer, 
and  Meyer  to  Riley,  and  Riley  to  Rand, 
and  Rand  to  Toner,  and  s')  <  n  tor 
twenty  promises,  until  1  came  to  iie  ma-.i 
who  was  at  the  end  of  the  grow  ug  list. 

.\fter  me  came  many  others. 

Obviously,  it  was  well  for  an  early  pos¬ 
sessor  of  the  paper  to  read  it  aloud,  and, 
indeed  this  was  done,  but  the  process  was 
not  completely  satisfactory.  Each  man 
had  a  craving  to  hold  it  in  his  hands, 
and  devour  it  silently.  Every  day  for 
two  weeks  it  was  a  sight  to  see.  a  man 
seated  upon  his  ditty  box  on  the  gpin 
deck,  reading  the  Herald,  and  a  circle  of 
men  around  watching  him  impatiently 
and  often  urging  him  with  a  “Hurry 
up!”  If,  in  his  hurry,  he  roughly  han¬ 
dled  the  paper,  or  by  woeful  accident 
tore  it  ever  so  slightly,  a  chorus  growl 
warned  him — “Careful  with  that  paper !” 
And  when  the  boatswain’s  mate  piped 
“turn  to”  by  day  or  the  bugler  sounded 
“taps”  at  night,  the  custodian  of  the 
paper  would  fold  it  and  lay  it  in  his 
ditty  box  as  a  precious  treasure.  When 
it  had  passed  through  the  hands  of  the 


crew  in  this  manner,  after  about  three 
weeks,  it  was  a  limp  and  well  worn  sheet, 
as  you  may  w-ell  imagine. 

In  general,  this  was  the  order  of  news 
values — the  order  in  which  the  average 
man  read  the  printing: 

1st,  nautical  news;  merchant  and  navy. 
2nd,  Navy  Department  and  “Army”  De¬ 
partment.  3rd,  theatrical  news,  includ- 
‘ing  the  advertisements  of  plays.  4th, 
sensational  police  news.  5th,  foreign 
news.  6th,  miscellaneous,  and  this  in¬ 
cluded  political  news.  7th,  the  adver¬ 
tisements  beginning  with  A.  T.  Stewart’s 
or  Macy’s  department  stores. 

.\fter  a  time,  the  Lancaster  steamed 
farther  south,  to  St.  Paul  de  Loanda,  to 
Cape  Town,  to  Madagascar,  and  then 
across  to  South  .\merica,  and  whenever 
the  mail  bag  came  aboard  a  question 
breezed  through  the  ship — “Who  got  a 
Herald?” 

W’hen  Mr.  Bennett  died,  a  wave  of 
worriment  went  through  the  Navy. 
Would  the  Herald  go  on?  When  Mr. 
Munsey  brought  out  the  title  “Sun  and 
New  York  Herald,”  the  Old  Navy  men 
watched  it  with  a  sort  of  half  depres¬ 
sion,  half  disappointment ;  still,  they  said, 
the  paper  isn’t  dead.  When  Mr.  Muu- 
sey  restored  the  paper  and  its  undivided 
name  and  promised  to  assign  it  perma¬ 
nently  to  its  old  station,  the  personnel 
of  the  Navy  was  glad.  No  doubt  what¬ 
ever — genuinely  glad. 

For  the  officers  and  men  of  the  United 
States  Navy  feel  they  have  a  vested  in¬ 
terest  in  the  New  York  Herald. 


NEWSSTAND  DECISION  UPHELD 

Appellate  Court  of  N.  Y.  Says  Deci¬ 
sions  Barring  Them  Must  Stand 

(SCerial  to  Editos  &  Publishes) 
Bi'ff.mx). — The  appellate  division  at 
Rochester  has  denied  the  application  of 
the  city  of  Buffalo  for  permission  to  ap¬ 
peal  to  the  court  of  appeals  from  the  ap¬ 
pellate  division’s  decision  in  the  city 
news  stand  case.  The  appellate  division 
confirmed  a  lower  court  ruling  that  Buf¬ 
falo  news  stands  are  illegal  obstructions 
and  must  be  removed  from  the  streets. 

Thus  by  three  decisions  the  removal 
of  the  stands  has  been  directed.  Action 
to  compel  removal  was  begun  by  the 
Buffalo  Commercial  when  newsboys  re¬ 
fused  to  sell  the  paper  after  it  had 
dropped  to  one  cent.  No  action  to  re¬ 
move  the  stands  will  be  taken,  it  is  un¬ 
derstood,  until  the  return  to  his  office 
of  Mayor  George  Buck,  who  has  been 
ill  for  three  months. 


CALEXICO 

on  the.  border  between  Mexicali, 
Mexico,  and  U.  S.  It  is  the  gate¬ 
way  to  1S(,0W  acres  in  Imperial 
Valley  in  Mexico  as  well  as  hav¬ 
ing  tributary  a  large  section  in 
the  U.  S. 

The  combined  population  at  Calex¬ 
ico  and  Mexicali  is  over  20,M0. 
Imports  of  $12,4SI,<M,  greater  than 
all  southern  California  ports  com¬ 
bined.  Leads  entire  Valley  in  bank 
resources  and  volunte  of  business. 
Its  only  newspaper  is  the 

CHRONICLE 

evening  daily  with  Associated  Press 
and  N.  E.  A.  service,  is  a  cash-in- 
advMice  paper  and  completely  cov¬ 
ers  the  richest  field  in  Imperial 
Valley. 


CARS  HAVE  COME  BACK 
TO  CANADA 


Dominion  Railroads  Now  Have  95  Per 
Cent  of  Their  Cars  on  Canadian 
Reils — 10,492  Cars  Have  Been 
Returned  or  on  Way. 


Complaints  which  continue  to  be  made 
by  Canadian  railway  officials  that  delay 
in  paper  shipments  to  the  States  is  un¬ 
avoidable  because  a  large  balance  of 
Canadian  freight  cars  is  held  on  this 
side  of  the  line  are  without  foundation 
in  fact,  according  to  statements  made  to 
Editor  &  Publisher  by  officials  of  the 
U.  S.  Interstate  Commerce  Commission 
and  the  American  Railroad  Association. 
Figures  show  a  steady  increase  in  the 
return  of  freight  and  particularly  box 
cars  to  Canadian  lines. 

On  September  15  the  Canadian  roads 
had  approximately  95  per  cent  of  their 
freight  cars  in  their  possession,  which 
is  a  very  high  proportion,  considering 
that  Canada  is  a  producing  and  export¬ 
ing  country  and  the  larger  part  of  the 
mileage  in  delivery  of  her  cargoes  is  on 
this  side  of  the  line.  Of  gondola  cars, 
which  are  chiefly  American  owned  and 
sent  into  Canada  with  coal,  Canada  had 
in  hand  on  the  same  date  52  per  cent 
more  than  she  owned. 


Official  figures  furnished  to  Editor  i 
Publisher  by  E.  H.  DeGroot,  Assistant 
Director  of  Service,  Interstate  Com¬ 
merce  Commision,  show  the  percentage 
of  box  cars  on  Canadian  lines  to  total 
owned  by  Canadian  roads,  month  by 
month,  as  follows:  June  1,  1920,  83; 
July,  ^.1;  August  1,  84.2;  September  1, 
87.4;  September  IS,  88.9. 

Of  gondolas  the  percentage  on  Cana¬ 
dian  lines  to  total  owned  was:  June, 
146.6;  July,  159.1;  August,  160.2;  Sep¬ 
tember  1,  156.1;  September  15,  152.1. 

Of  all  freight  cars  the  percentage 
was:  June,  89.6;  July,  91.1;  August, 
92.3;  September  1,  94;  September  15, 
95.2. 

Canadian-Owned  Car*  Fewer 

Orders  issued  by  the  American  Rail¬ 
road  Association  between  May  25  and 
September  15  of  this  year  provided  for 
the  return  of  10,553  cars  to  Canada.  Of 
these  10,492  had  been  receipted  for  up 
to  October  11  and  61  were  en  route. 
Orders  are  now  outstanding  for  the  re¬ 
turn  of  4,500  more. 

The  Canadian  roads  owned  591  less 
freight  cars  on  September  1  than  on 
June  1. 

W.  L.  Barnes,  executive  manager  of 
the  car  service  division  of  the  American 
Railroad  Association,  asserted  that  the 
Canadian  roads  are  now  in  better  situa¬ 
tion  as  to  cars  on  lines  than  are  the 
roads  of  the  United  States. 


The  Power  to 

PULL 

There  are  a  few  news¬ 
papers  dotted  here  and  there 
throughout  the  country  whose 
influence  is  out  of  all  propor¬ 
tion  to  their  numbers  from  a 
news,  editorial  and  particu¬ 
larly  an  advertising  stand¬ 
point.  Ask  any  group  of  ad¬ 
vertising  men  familiar  with 
Philadelphia,  which  newspa¬ 
per  in  Philadelphia  fits  that 
description,  and  nine  out  of 
ten  will  say 

THE  PHILADELPHIA 

RECORD 

and  when  asked  for  the  reason, 
they  will  answer — 

** Always  Reliable** 
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That’s  What  I  Call  Real  Printing 


WHEN  advertisers  express 
their  enthusiasm  like  that 
you  can  be  sure  that  One-Set  Rollers 
playedan  important  part  in  getting 
the  fine  printing  results. 

If  you  knew  what  your  adver¬ 
tisers  were  thinking  about — if  you 
could  “listen  in’^  on  the  comments 
made  in  the  offices  of  Sales  Man- 
agers,  you  would  know  that  it  pays 
to  give  your  advertisers  good  print¬ 
ing.  And  when  you  consider  good 
printing  you  immediately  think  of 
One-Set  Rollers — the  new,  modern 
roller  that  runsallyear ’round  with¬ 


out  change.  One-Set  Rollers  are 
now  used  by  over  one  hundred  and 
fifty  leading  newspapers. 

Send  forfull information.  Specify 
core  diameter,  finished  diameter 
and  length  of  printing  surface 
(meas'ure  from  the  outside  edge  of 
the  one  outside  plate  to  the  edge 
of  the  otheroutsideplate,including 
the  width  of  any  cylinder  rings  and 
plate  clips  that  may  be  involved), 
when  requesting  prices.  Also  send 
sketch  indicating  positions  in  which 
rollers  function  in  relation  to  ink 
drums  and  plate  cylinders. 


THE  B.  F.  GOODRICH  RUBBER  COMPANY 

tAl^ron^  Ohio 


One-Set 

Rollers 
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ANALYSIS  OF  SEPTEMBER  ADVERTISING 

IN  NEW  YORK  DAIUES 

^L.ASSIFIED  analysis  of  advertising  carried  during  September  by  New  York 

V^newspat)ers,  the  totals  of  which  were  n 

cently  announced  in 

Editor  &  Publisher, 

were  given  out  this  w 
They  follow ; 

cek  by  the  Statistical  Bureau  of  the  New  York  Evening  Post. 

Morning 

Ea  cning 

Supnday 

Total 

rol.il 

T  otal 

1920 

1919 

1920 

1919 

1920 

1919 

Total  spare..  ✓. . 

6,544,790 

6,620,638 

6,388,304 

5,998,181 

2,964,796 

3,081,172 

Amusements  . . 

263,524 

210,498 

248,324 

177,405 

1 52,628 

114,326 

Art  . 

4,712 

8,552 

538 

624 

4,320 

7,670 

.Auction  Sales . 

68.732 

116,582 

4,748 

7.324 

12,568 

22,090 

Automobile  Display . 

252,390 

319,544 

232.215 

2.50,040 

1 72,802 

223,594 

.Automobile  Undisplay. . 

42,392 

57,158 

108,281 

99,936 

24,484 

24,196 

Hoots  and  Shoes . 

52,514 

55,658 

85.4.50 

93,002 

18,292 

19,148 

Ttuilding  Material  . 

12,514 

32 

776 

246 

Candv  and  Gum . 

18,436 

33,794 

52,500 

65,881 

8,424 

11,887 

fharity  and  Religious... 

17,970 

21,204 

22,2«6 

27,252 

1,320 

162 

Dancing  . 

8,755 

10,388 

4,448 

6,948 

2.736 

5,006 

Deaths,  etc . 

51,362 

45,660 

19,448 

21,460 

13,862 

15,268 

Drugmst  Prep . 

Dry  Goods . 

109,980 

67,516 

1 03,604 

66,116 

61,528 

45,004 

1,046,134 

1,048,230 

2,137,878 

1,925,167 

792,116 

801,860 

Financial  . 

428,760 

586.266 

262,110 

383,109 

40,588 

92,485 

Food  Stuffs . 

80,740 

81,034 

174,809 

206,278 

29,532 

21.782 

Furniture  . 

150,792 

130,286 

155,734 

117,466 

158.724 

140,886 

Hotels  and  Restaurants. 

34,574 

44,762 

55.942 

75,286 

15,470 

21,744 

Jewelry . 

15,862 

38,865 

20,128 

42,432 

215,822 

22,566 

33.5.232 

258,168 

19,306 

131.658 

274,444 

5,676 

9,154 

•Men's  Furnishings . 

293,573 

17.354 

21,388 

Musical  Instruction . 

2,728 

2,758 

7,640 

6,672 

2,770 

3.204 

.Musical  Instruments. . . . 

78,516 

71,118 

148,008 

104,924 

57,976 

66,250 

Miscellaneous  Display.. 

392,936 

341.077 

481,455 

261.102 

161,234 

141.322 

Miscellaneous  Undisplay 

287,819 

247,832 

312,943 

255,375 

123,778 

118,654 

Newspapers  . 

8,310 

30,866 

4.494 

52,148 

788 

Office  Appliances . 

11,660 

35,130 

900 

1,226 

1,560 

Prop,  Medicine . 

42,296 

36,806 

99,854 

101,408 

18,830 

22,966 

Public  Service . 

26,346 

25,526 

37.802 

52,136 

5,480 

6,070 

Periodical  (Mag.) . 

20,048 

100,020 

8.462 

73.748 

7,420 

Publishers  . 

42,574 

60.032 

1.8,126 

16,094 

36,478 

46,092 

Railroads  . 

12,668 

3,700 

1.5.474 

3,640 

120 

Real  Estate  . 

741,450 

514,278 

.532,486 

326,414 

426,600 

349.968 

Resorts  . 

36,730 

48,284 

24.676 

35,978 

16,850 

17,316 

S.  S.  and  Travel . 

320,394 

214,243 

94,290 

69.640 

30,200 

29,576 

Schools  and  Colleges _ 

96,768 

115,208 

59,697 

53,938 

62,670 

69,356 

Tobacco  . 

98,110 

109,070 

10.5,516 

163,610 

460 

3,046 

Wants  . 

Wines  and  Liquors. . . . 
Xon-intoxicating  beverage 
Women’s  Spec.  Shops. . 

1,127,646 

1,330,872 

168..382 

216,824 

324.628 

415,880 

8,218 

9,790 

13,126 

13,744 

1.236 

1,506 

196,992 

208,482 

251,916 

260,612 

163,062 

182,548 

Foreign  Adv . 

1,392,418 

1,516,966 

1.332,968 

1,508,218 

511,824 

539,178 

Local  Display . 

3,308,670 

3,166,872 

3,897,932 

3,571,143 

1,770,194 

1,822,430 

l.ocal  Undisplay . 

1 ,843,702 
1,684 
173,424 

1,923,448 

3,326 

1.157,404 

918,820 

682.778 

514 

711.208 

8(; 

RrorVlvn  . 

168,370 

178.162 

1 70.670 

171.604 

168.648 

Harlem  &  Bronx . 

13,708 

39,134 

29.690 

8.434 

54.828 

39,494 

New  Jersey . 

7,226 

5.996 

2,050 

7,226 

5,996 

I'ndipplav  Adv . 

1,843,702 

1,928,448 

1.1.57.404 

918.820 

682,778 

711,208 

Di.iplay  Adv . 

4,701.088 

4,683,838 

5,230,900 

5,079,361 

2.282.018 

2,361, (.08 

Graphic  Section . 

163,298 

178,062 

23.430 

171,292 

178,062 

‘\ffiliatcd  Adv . 

2,488 

8,120 

10.718 

20,070 

2,368 

6.540 

Office  Adv . 

49.6,50 

64,286 

.  29,162 

34.667 

13.400 

25,280 

Petal  pages . 

5,664 

6,136 

5.-592 

5,360 

2,438 

2,824 

CLUB  GETS  HOPKINS’  PICTURE 


Oil  Punting  of  President  Hangs  in  New 
York  Advertising  Quarters. 

Presentation  of  an  oil  painting  of 
President  George  W.  Hopkins  to  the 
New  York  Advertising  Club  was  the 
feature  of  that  organization’s  meeting  on 
October  20.  Lawrence  Harris,  well- 
known  artist  and  member  of  the  club, 
was  the  painter  and  the  presentation  was 
made  by  Frank  E.  Fehlman.  The  por¬ 
trait  was  veiled  with  an  American  flag 
and  hung  behind  the  speakers’  table. 

Membership  badges  were  worn  at  the 
meeting  for  the  first  time  and  Secretary 
Clarke  is  satisfied  with  their  operation. 

At  the  speakers’  table  were  Cyrus 
H.  K.  Curtis,  of  Philadelphia;  F.  E. 
Morrison,  Lawrence  Harris,  B.  C. 
Forbes,  H.  H.  Charles,  Hugh  Burke,  A. 
Van  Gytenbeek,  H.  K.  Stroud,  Frank 
Presbrey,  S.  E.  Leith,  O.  B.  Merrill, 
Frank  E.  Fehlman  and  President  Hop¬ 
kins. 


Suydam  to  Teacb  Journalism 

Henry  W.  Suydam,  formerly  a  war 
correspondent  for  the  Brooklyn  Eagle 
and  other  newspapers,  has  been  ap¬ 
pointed  assistant  supervisor  and  lecturer 
in  the  evening  journalism  school  con¬ 
ducted  by  the  College  of  the  City  of 
New  York  at  a  Brooklyn  high  school. 
Since  his  return  from  Europe,  Mr.  Suy¬ 
dam  has  been  associated  in  an  advisory- 
capacity  with  the  Dutch  Legation  at 
Washington. 

Toronto  Globe  Staff  Changes 

Toronto. — Several  changes  have  been 
made  on  the  editorial  staff  of  the  Globe. 
Andrew  Qarke,  formerly  in  charge  of 
the  Retail  Merchants’  Globe,  has  been 


made  city  editor.  E.  C.  Mcars  has  been 
appointed  day  editor,  an  office  which  has 
been  vacant  for  some  time.  Lloyd 
Moore  succeeds  Mr.  Clarke  on  the  Re¬ 
tail  Merchants’  Globe. 


Elected  to  A.  N.  P.  A. 

The  Hackensack  (N.  J.)  Evening 
Record  has  been  elected  to  active  mem¬ 
bership  in  the  .American  Newspaper 
Publishers’  .Association. 


MCOINCjlBW 


DWIG^  OPHEUA 

ATTHETOP  rOR  FirTLEM  YFARS 

IX  Clurt  Newipapir  Syn^icbte 
^  373  fourth  K^Torl^ 


THE  “WRITE-UP”  GAME  AGAIN 


Publishers  Near  New  York  and  Adver¬ 
tisers  Victimized  by  Woman 

Publishers  of  suburban  weeklies  in  the 
vicinity  of  New  York  have  recently  been 
the  victims  of  an  advertising  “shark” 
who  negotiated  with  them  on  a  small 
margin  of  percentage  for  the  insertion 
of  a  supplement  of  write-ups  that  ap¬ 
pears  under  the  heading  of  the  paper 
thus  landed.  Operating  this  scheme  was 
a  woman,  who  made  herself  known  to 
the  publisher  of  a  Westfield  (N.  J.) 
weekly  last  week,  as  coming  from  an 
agency  in  Newark,  N.  J.  Upon  later 
investigation,  it  was  learned  that  the  ad¬ 
dress  was  one  of  Newark’s  leading  ho¬ 
tels. 

The  publisher  was  induced  to  sign  a 
contract  agreeing  that  he  would  insert 
the  supplement  this  solicitor  would  issue 
and  print  elsewhere,  using  the  heading 
of  the  paper  she  was  doing  business  with, 
making  those  “written-up”  believe  the 
paper  was  interested  in  what  was  hap¬ 
pening.  For  this  the  publisher  was  to 
receive  10  per  cent  of  the  total  receipts. 

The  young  lady  then  telephoned  mer¬ 
chants  in  surrounding  towns,  reading  a 


stereotyped  “write-up,”  which  was  claimed 
she  and  the  publisher  of  the  paper  had 
carefully  prepared  for  the  merchant’s 
special  benefit  and  stating  that  this  ar¬ 
ticle  would  be  published  in  the  paper  for 
$10,  $15,  or  up  to  $25,  according  to  how 
easy  the  merchant  might  be. 


Ad  Art  Exhibit  in  Chicago 

Chicago. — An  advertising  art  exhibit 
collected  by  the  Society  of  Art  Directors 
has  been  opened  in  the  Art  Institute 
here.  It  includes  rough  s,ketches,  de¬ 
signs,  layouts,  advertising  dummies, 
paintings,  progressive  color  proofs  and 
explanation  of  the  making  of  halftones. 
Particularly  of  interest  to  advertising 
men  is  an  exhibit  by  Montgomery  Ward 
&  Co.,  including  the  firm’s  first  cata¬ 
logue  published  in  1872. 


Michigan  A.  P.  Editor*  Meet 

Ann  Arbor,  Mich. — .Associated  Press 
editors  of  Michigan  are  meeting  here 
today  at  the  call  of  Arthur  W.  Stace, 
managing  editor  of  the  Grand  Rapids 
Press.  All  Michigan  papers,  with  the 
exception  of  those  in  Detroit,  served  by 
the  Associated  Press,  are  represented. 


LUDLOW  FOR  DISPLAY  TYPE  I 

— - - - —  i 

i  _  I 

i  Availability  Is  Essential  | 

I  To  Economic  Production  j 

}  • 

{  That’s  why  hundreds  of  Ludlow  users  will  tell  I 

{  you  that  it  is  easier  and  less  costly  to  handle  display  | 

t  type  lines  by  using  the  Ludlow.  | 

»  The  Ludlow  is  instantly  available  for  producing  j 
•  display  type  lines  from  12  to  60  point,  without  a  | 

{  single  machine  change.  This  is  a  remarkable  claim.  j 

j  It’s  true.  We  can  prove  it.  { 

j  The  Washington  Staf,  Newark  Evening  News,  } 
}  Philadelphia  Bulletin,  Baltimore  American,  Prov-  } 

{  idence  Journal,  Asbury  Park  Press,  Atlantic  City  { 

;  Press,  Portchester  Item,  Niagara  Falls  Gazette,  { 

Lynn  Item,  Allentown  Call,  East  Stroudsburg  { 
Press,  know  by  experience.  Ask  them.  There  { 

are  hundreds  of  other  Ludlow  users  that  can  tell  { 

you  why  the  Ludlow  system  is  the  best  and  most  | 
available  system  for  display  type  production.  • 

The  Ludlow  system  for  display  type  is  good  for  | 

either  small  or  large  newspapers,  as  proven  by  I 

papers  mentioned  above.  Some  of  them  run  at  I 
times,  as  few  as  eight  pages,  while  others  run  as  I 
many  as  48  pages  in  daily  issues  and  up  to  96  pages  I 
on  Sunday.  I 

The  Ludlow  is  a  veritable  type  foundry  in  your  I 
composing  room  — and  is  always  available.  | 

The  Ludlow  requires  no  outside  experts — ^just  I 

your  ow’n  compositors.  I 

Saving  in  Floor  Space  and  Metal  Are  Other  Ludlow  Economies  | 

Ludlow  Typograph  Co.  ! 

• 

606  World  Building  2032  Clybourn  Avenue  { 

NEW  YORK  CITY  CHICAGO,  ILLINOIS  } 

I 

I 
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An  Ideal  Market  Area 


These  paper 

vmi 

s  will  introduce 

rinrht  nannia 

1  MASSACHUSETTS— Population.  3,605.522. 

IV/ 

Circu-  2,500 

10,000 

lation  lines 

lines 

*Attleboro  Sun  . 

(E) 

4,878  .0275 

.0175 

Bolton  Sunday  Advertiier . . 

.(S) 

397,414  .55 

.55 

Boston  American  . 

(E) 

301,595  .50 

.50 

1  ^Boston  Globe  . (K&E) 

286,886  .40 

.40 

ttBoiton  Globe  . 

.(S) 

347,149  .45 

.45 

Boston  Post  . 

(M) 

422,631  .60 

.60 

Boston  Post  . 

.(S) 

380,461  .55 

.55 

Boston  Record  . 

(E) 

43,258  .20 

.20 

Boston  Transcript  . 

(E) 

83,211  .20 

.20 

'Fall  Biver  Herald  . 

(E) 

10,898  .035 

.035 

Fitchburs  Sentinel  . 

(E) 

8,817  .05 

.035 

t^Haverhill  Gaxette  . 

(E) 

14,596  .055 

.04 

Lynn  Item  . 

(E) 

15,196  .055 

.04 

t^Lynn  Telegram-News  ..(E&S) 

15,677  .05 

.05 

Lowell  Courier-Citixen  ..(MAE) 

17,853  .045 

.045 

New  Bedford  Standard  Mercury 

(M&E) 

28,938  .07 

.07 

1  Salem  News  . 

(E) 

19,687  .09 

.07 

1  'Worcester  Telegram  . 

(M) 

85,511  .18 

.10 

1  'Worcester  Telegram  . 

(S) 

40,031  .15 

.12 

1  MAINE— Population,  762,787. 

1  Bangror  Daily  Commercial... 

(E) 

14,395  .0425:t 

.035 

1  *Portland  Daily  Press. ...  (MAS) 

15,629  .04 

.04 

1  "Portland  Express  . 

(E) 

23,715  .09 

.07 

1  "Portland  Telegram  . 

(S) 

22,952  .09 

.07 

1  NEW  HAMPSHIRE— Population,  500,510. 

1  ••Concord  Daily  Patriot.  .(MAE) 

3,518  .025 

.015 

1  Keene  Sentinel  . 

(E) 

3.131  .03 

.02 

1  *Manchester  Union-Leader. (MAE) 

25,564  .08:1: 

.06 

1  RHODE  ISLAND— Population,  652,335. 

1  Newport  Daily  News . 

(E) 

6,155  .03357 

.02928 

1  'Pawtucket  Times  . 

(E) 

23,303  .06 

.05 

I  ttPnwtuzet  Valley  Daily  Times 

1  (Arctic)  . 

(E) 

2,130  .021429 

.021429 

1  'Providence  Bulletin . 

(E) 

56.416  .135 

.135 

1  *Provid6nc3  Journal . (M-S) 

31,885  .08-.12 

.08-.  12 

1  ttPtevidence  Tribune  . 

(E) 

26,729  .09 

.08 

1  Westerly  Sun  . 

(E) 

4,529  .025 

.025 

1  Woonsocket  Call  . 

(E) 

13,201  .04 

.04 

1  VERMONT— Population,  361,205. 

1  'Barre  Times  . 

(E) 

6,862  .025 

.02 

1  Burlington  Daily  News . 

(E) 

7,010  .04 

.03 

1  'Burlington  Free  Press . 

M) 

10,328  .05 

.05 

1  'Rutland  Herald  . (M) 

8,366  .04 

.04 

1  St.  Johnsbury  Caledonian 

and 

1  Newport  Record  . 

(E) 

2,790  .013 

.013 

1  CONNECTICUT- 

-Population,  1,188,036. 

1  Bridgeport  Post-Telegram . .  ( EAM ) 

52,188  .115 

.11 

1  Bridgeport  Post  . 

(S) 

16,653  .065 

.06 

1  ••Hartford  Courant  . (MAS) 

29,393  .07-.09t 

.07-.09 

1  Hartford  Times  . 

(E) 

38,11?  .10 

.10 

1  New  Haven  Register . (EAS) 

29,861 

New  London  Day . 

E) 

10,468  .06 

.045 

t^Norwich  Evening  Record.. 

(E) 

3,350  .025 

.015 

Norwalk  Hour  . 

(E) 

3,426  .025 

.025 

Stamford  Advocate  . 

(E) 

7,705  .0375 

.08 

1  Waterbury  Republican  . (M) 

12,158  .05 

.04 

1  Waterbury  Republican  . 

(8) 

12,801  .05 

.04 

1  Government  Statements,  October 

1st,  1920. 

1  'A.  B.  C.  Publisher’s  Statement, 

October  1st  1920. 

1  tRnte  on  8,000  lines. 

1  ••A.  B.  C.  Publisher's  Statement 

April  1st,  1920. 

^Government  Statements, 

April 

1st.  1920. 

•••A.  B.  C.  Audit,  April  li 

t.  1920. 

New  England 


Six  hundred  and  forty-one  places  in 
New  England  can  be  termed  manufac¬ 
turing  towns. 

Here  we  find  communities  where 
intelligent,  productive  people  have 
made  permanent  homes. 

These  daily  newspapers,  covering 
the  territory  from  the  east  to  the  west 
and  from  the  north  to  the  south,  will 
carry  your  message  to  the  buying 
public  of  this  territory. 


jl  Succeed  With  These  Newspapers 


/ 
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Editor  &  Publisher  for  October  23,  1920 


MAKING  CLASSIFIED  PAGES  PAY 


A  weekly  feature  of  Editor  &  Publisher  conducted  by  C  L.  Perkins,  executive 
secretary  of  the  Association  of  Newspaper  Classified  Advertising  Managrers.  Yon 
are  invited  to  brinf  your  classified  problems  to  this  department  for  discussion. 


REAL  ESTATE  ADS  CAMOUFLAGED  AS  “CLASSIFIED” 


goose  that  laid  the  golden  egg 
is  headed  for  tragedy  in  some  news¬ 
paper  offices.  This  modern  goose  is  dif¬ 
ferent  from  the  one  of  fable  land  in  that 
it  lays  two  golden  eggs — one  reader  in¬ 
terest  in  classified  advertising,  the  other, 
real  estate  advertising. 

In  a  number  of  cities,  growth  of  popu¬ 
lation,  housing  conditions,  and  other  fac¬ 
tors  have  created  great  activity  in  the 
selling  of  building  lots.  Suburban  land 
is  being  cut  up,  streets  made,  lots  staked 
off,  and  sales  campaigns  conducted  most 
vigorously.  The  sales  managers  of  these 
sub-divisions,  allotments  or  develop¬ 
ments,  as  they  are  called  in  different  cit¬ 
ies,  are  using  the  help  wanted  columns 


Q. — Does  it  pay  a  newspa¬ 
per  to  belong  to  the  Associa¬ 
tion  of  Newspaper  Classified 
Advertising  Managers? 

A. — By  L.  J.  Boughner, 
classified  manager  of  the 
Chicago  Daily  News:  “I 
have  yet  to  meet  a  classified 
manager  some  part  of  whose 
system  could  not  be  im¬ 
proved,  and  I  have  yet  to 
meet  a  classified  manager 
who  was  not  able  to  tell  me 
how  I  could  improve  some 
part  of  mine.  Being  a  mem¬ 
ber  of  the  Association  of 
Newspaper  Classified  Adver¬ 
tising  Managers  is  to  meet 
all  the  live  wires,  either  in 
person  or  by  mail,  many 
times  a  year.  The  only 
newspaper  that  can’t  afford 
to  be  a  member  is  the  news¬ 
paper  whose  system  is  per¬ 
fect. 


of  the  newspapers  instead  of  the  real 
estate  columns  to  secure  customers. 

The  following  advertisement  clipped 
from  a  metropolitan  newspaper,  illus¬ 
trates  the  plan  of  these  operators : 

“Railroad  man  wanted.  Have  posi¬ 
tion  open  for  man  who  has  had 
railroad  experience  or  who  is  now 
employed  as  railroader.  Pay  is 
ample.  John  Jones,  324  Blank 
Bldg.” 

The  advertisement  is  printed,  and  a 
railroad  engineer,  fireman,  conductor  or 
brakeman,  seeking  a  position  reads  it. 
He  decides  that  this  is  some  engineering, 
construction  or  large  industrial  organ¬ 
ization  that  needs  a  man  of  his  expe¬ 
rience.  Then  he  goes  to  the  office  of  the 
advertiser  and  discovers  that  it  is  a  real 
estate  concern. 

Of  course  the  object  of  the  advertiser 
is  two-fold.  They  hope  to  sell  him  a  lot 
and  also  “employ”  him  on  a  strictly  com¬ 
mission  basis  to  sell  lots  to  his  friends. 
While  he  may  not  realize  it  his  job  auto¬ 
matically  ceases  when  he  has  sold  all  the 
lots  he  can  among  his  friends. 

The  property  may  be  worth  the  price 
asked  for  it,  the  reader  of  the  advertise¬ 
ment  may  be  benefited  by  purchasing  the 
property,  and  he  may  be  able  to  make  a 
few  extra  dollars  by  selling  some  lots 
during  his  leisure  hours,  yet  the  fact  re¬ 


mains  that  the  original  advertisement  was 
misleading. 

When  answering  an  advertisement  of 
this  kind,  a  reader  cannot,  upon  discov¬ 
ering  the  deception,  fail  to  have  some  re¬ 
sentment  against  the  newspaper’s  classi¬ 
fied  columns  which  aided  in  the  trick.  A 
smooth-tongued,  enthusiastic  real  estate 
salesman  may  for  the  time  being  make 
him  forget  the  method  by  which  he  was 
brought  into  the  sales  office.  However, 
should  he  ever  have  occasion  again  to 
seek  employment  through  the  Help 
W'anted  columns  of  any  newspaper,  he 
would  certainly  recall  his  real  estate  ex¬ 
perience  and  have  his  doubts  about  the 
statements  in  all  the  advertisements. 

Investigation  shows  that  the  firm  which 
inserted  the  above  advertisement  has  been 
using  practically  this  kind  of  copy  to  get 
“leads”  from  every  vocation.  One  day 
the  advertisements  reads  “railroad  man,” 
the  next  day  “bookkeepers,”  then  "me¬ 
chanic”  and  so  on. 

Cleveland  has  experienced  some  adver¬ 
tisers  of  this  type,  and  the  Plain  Dealer 
and  Press  have  both  barred  this  type  of 
copy.  Some  newspapers,  in  order  to 
keep  their  Help  Wanted  columns  clean, 
have  a  rule  requiring  that  all  advertise¬ 
ments  for  this  classification  shall  specifi¬ 
cally  state  that  a  salary  is  paid,  otherwise 
the  advertisements  are  placed  under  a 
classification  as  Agents  and  Salesmen. 

Here  is  another  type  of  advertisement 
appealing  to  the  foreign  element  of  our 
citizenship.  This  copy  is,  very  probably, 
untrue  in  its  statement  that  men  are 
earning  ^.'iOO  to  $1,000  per  month.  Per¬ 
haps  one  or  two  star  salesmen  do  that, 
but  it  is  highly  improbable  that  the  aver¬ 
age  is  that  high.  The  statement  that  it 
is  a  lifetime  proposition  is  also  likely  to 
be  misleading.  The  principle  on  which 
real  estate  companies  of  this  sort  operate 
is  to  have  a  large  staff  of  part  time  sales¬ 
men  and  continually  keep  recruiting  new 
members  and  eliminating  those  who 
have  sold  all  their  friends. 

“MAN 

speaking  Bohemian,  Hungarian, 
Slovak,  and  Polish ;  I  can  teach  you 
a  lifetime  proposition.  Experience 
not  necessary. . I  speak  your  language 
and  will  be  glad  to  teach  you  the 
business.  Your  earnings  are  un¬ 
limited;  our  men  are  earning  $500 
to  $1,000  a  month  right  from  the 
start ;  interview  strictly  confidential, 
etc.,  etc.” 

Many  classified  managers  could  profit¬ 
ably  ser\e  their  papers  and  readers  by 
putting  themselves  in  the  place  of  posi¬ 
tion  seekers,  and  then  studying  their 
Help  Wanted  columns.  Too  many  clas¬ 
sified  Help  Wanted  columns  contain  ad¬ 
vertisements  that  have  nothing  to  do  with 
employment.  Some  few  papers  allow  a 
few  people  to  advertise  articles  for  sale 
in  the  help  wanted  columns  and  many, 
at  least  far  too  many,  permit  educational 
institutions  to  use  this  classification. 
Every  advertisement  under  the  heading 
Help  Wanted  should  be  the  announce¬ 
ment  of  some  firm  or  individual  actually 
desiring  to  employ  someone  on  a  definite 
basis,  and  those  papers  maintaining  that 
standard  will  build  a  reader  confidence 
worth  many  times  the  few  dollars  se¬ 
cured  from  advertisers  who  do  not  be¬ 
long  in  this  classification. 


Of  the  entire  area  of  Iowa 
95%  is  farmland.  It  has 
200,000  farms  with  prop¬ 
erty  value  at  over  $4,000,- 
000,000. 

Every  farm  in  the  99  coun¬ 
ties  has  an  accessible  mar¬ 
ket  to  sell  in  and  to  buy  in 
through  Iowa’s  104,082 
miles  of  rural  highways  and 
roads. 


To  reach  IOWA  buyers  with  your 
message  regularly,  you  MUST  adver¬ 
tise  in  DAILY  newspapers.  IOWA  will 
pay  you  handsomely  for  any  effort 
you  put  into  winning  the  state  through 
daily  newspapers. 

These  daily  newspapers,  covering 
this  territory,  do  it  as  it  can  be  done 
in  no  other  way. 


Circu- 

Rate  for 

lation 

5,000  lines 

Burlington  Hawk-Eye  . . . 

. (M) 

10,371 

.035 

Burlington  Hawk-Eye  . 

. (S) 

12,510 

.035 

♦Cedar  Rapids  Gazette  . 

. (E) 

17,567 

.055 

Council  Bluffs  Nonpareil  . 

. . . .  (E&S) 

14,998 

.05 

Davenport  Democrat  &  Leader . 

. (E) 

15,363 

.05 

Davenport  Democrat  &  Leader . 

. (S) 

16,959 

.05 

♦Davenport  Times  . . 

. (E) 

23,626 

.06 

Des  Moines  Capital . 

. (E) 

53,850 

.14 

Des  Moines  Sunday  Capital . 

. (S) 

37,935 

.14 

Des  Moines  Register  and  Tribune... 

...(M&E) 

109,523 

.20 

Des  Moines  Sunday  Register  ....... 

. (S) 

82,046 

.20 

♦Iowa  City  Daily  Press . 

. (E) 

3,928 

.02 

♦Mason  City  Globe  Gazette . 

. (E) 

9,516 

.035 

Muscatine  Journal  . 

.......(E) 

8,057 

.03 

Ottumwa  Courier  . . 

12,056 

.05 

Sioux  City  Journal  . . 

...(M&E) 

52,808 

.11 

Sioux  City  Journal  . 

. (S) 

32,226 

.11 

♦Waterloo  Evening  Courier . 

. (E) 

15,722 

.05 

Waterloo  Times-Tribune  . 

. (M) 

11,219 

.035 

Waterloo  Times-Tribune  . 

. (S) 

11,677 

.035 

Government  Statements,  October  1st,  1920. 

♦A.  B.  C.  Publisher’s  Statement,  October  1st,  1920.' 
♦■"A.  B.  C.  Report,  April  1st,  1920. 


F 


irst  in  the  United  States  League  of  Building  and  Loan 
Associations  with  the  largest  number  of  members. 


n  any  National  Advertising  campaign  these  Ohio  news¬ 
papers  with  a  circulation  of  over  a  million  and  a  half  a  day 
are  sure  to  bring  results. 


Response  to  advertisers’  messages  in  the  shortest  time 
means  that  Ohio  is  a  state  of  preferred  buyers,  ready 
and  willing  and  able  to  buy  at  a  moment’s  notice. 

Success  in  advertising  is  a  result  of  reaching  out, 
analyzing,  testing  and  holding  on  till  you  get  results. 

The  State  of  Ohio  is  one  of  the  most  fertile  trade  territories 
in  the'U.  S.  A.,  50%  of  the  population  is  gathered  in  13 
cities  of  more  than  50,000  each.  Conspicuously  pros¬ 
perous  successful  National  Advertisers  use  these 
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2,500 
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Akron  Beacon-Journal  . 

. . .  (E) 

34,678 

.085 

.085 

t+Ironton  Irontonian  . 

...(M) 

3,150 

.014 

.014 

**Akron  Times  . 

...(E) 

19,852 

.05 

.05 

Lima  News  and  Times-DemocratfE&S) 

16,193 

.06 

.05 

Athens  Messenger  . 

...(E) 

8,608 

.03 

.03 

**Lima  Republican-Gazette  . . . . 

,(M&S) 

10,114 

.035 

.035 

ttBellaire  Daily  Leader . 

...(E) 

4,214 

.02 

.015 

ftMiddletown  Journal  .... 

....(E) 

4,379 

.0143 

.0143 

ft Belief ontaine  Examiner  . 

...(E) 

3,551 

.014 

.014 

Newark  American-Tribune  .... 

....(E) 

6,300 

.02214 

.02214 

•Cambridge  Daily  Jeffersonian. 

...(E) 

6,983 

.03 

.03 

T+New  Philadelphia  Daily  Times... (E) 

4,402 

.0175 

.0175 

Cincinnati  Enquirer,  5c . 

(M-S) 

66,442 

.17-.35 

.17-.35 

ttPiqua  Call  and  Press-Dispatch (M&S) 

6,187 

.025 

.025 

Cleveland  Plain  Dealer . 

...(M) 

183,187 

.32 

.32 

Portsmouth  Times  . 

....(E) 

12,144 

.04 

.04 

Cleveland  Plain  Dealer  . 

....(S)  214,328 

.37 

.37 

Portsmouth  Times  . ■  ■ . . 

....(S) 

8,979 

.04 

.04 

Columbus  Dispatch  . 

....(E) 

79,468 

.15 

.14 

t+Springfield  News  . 

....(E) 

15,592 

.04 

.04 

Columbus  Dispatch  . . . 

....(S) 

75,949 

.15 

.14 

T+Springfield  News  ■  . . 

....(S) 

13,027 

.04 

.04 

Columbus  (O.)  State  Journal... 

...(M) 

55,672 

.12 

.11 

fiToledo  Blade  . . . 

....(E) 

85,655 

.22 

.20 

Columbus  (O.)  State  Journal... 

....(S) 

28,603 

.12 

.11 

TtWarren  Daily  Chronicle  . 

....(E) 

5,525 

.025 

.025 

Dayton  News  . 

....(E) 

38,145 

.10 

.10 

Youngstown  Telegram  . . 

....(E) 

22,418 

.07 

.07 

Dayton  News  . . 

....(S) 

31,221 

.085 

.085 

Youngstown  Vindicator  . 

....(E) 

23,750 

.07 

.07 

tDover  Daily  Reporter . 

..-■(E) 

3,950 

.017 

.017 

Youngstown  Vindicator  . 

•...(S) 

23,648 

.07 

.07 

Government  Statements,  October  1st,  1920. 

TtGovernment  Statements,  April  1st,  1920. 

**A  B  C.  Reoort.  Aoril  1st.  1920. 

*A.  B.  C.  Publisher  s  Statement,  October  1st,  1920, 

tPublisher’s  Statement. 
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PUBUC  SAFETY  IN  THE  PRESS 

TOO  often  our  people  fail  to  understand  what 
safety  the  newspapers  of  the  country  give  to 
society  and  the  State.  We  are  reminded  of  this 
great  power  by  reading  this  despatch : 

“Berlin — In  the  absence  of  newspapers,  be¬ 
cause  of  the  lockout,  this  city  was  filled  with  wild 
sensational  rumors  today.  One  was  that  Field 
Marshal  von  Hindenburg  was  coming  to  Berlin 
to  be  dictator  and  president;  another  was  that 
the  former  Crown  Prince  was  on  his  w'ay  to 
Munich  to  become  King  of  Bavaria.  There  was 
no  foundation  for  any  of  these  rumors.” 

It  is  not  too  much  to  say  to  the  detractors  of  our 
press,  which  is  admittedly  imperfect,  that  were  it  to 
be  suspended  for  a  single  day  the  very  life  of  the 
nation  would  be  threatened. 

When  the  press  is  silenced  the  powers  of  darkness 
are  full  of  courage. 

It  is  but  a  step  from  sinister  false  rumor  to 
monstrous  acts  of  injustice  and  wrong,  and  when 
such  rumor  cannot  be  checked  by  a  spread  of  truth 
the  people  are  in  peril. 

It  is  well  indeed  that  newspaper  men  are  jealous  of 
their  power  and  watchful  of  the  pillars  that  uphold 
the  institution  of  our  press.  To  them  the  newspaper 
is  first  in  the  interest  of  the  State.  In  this  conscious¬ 
ness  we  view  abuses  of  the  press,  whether  they  be 
negative  or  positive  forces  which  lead  alike  to  a  break¬ 
down  of  a  free  and  successful  press,  with  peculiar 
alarm.  ’ 

How  long  before  a  dictator  would  be  riding  a 
throne  at  Washington  were  it  not  for  the  American 
press  and  the  spirit  of  newspaper  men  who  make  it? 
It  is  well  to  keep  this  great  principle  in  mind. 

It  is  well  to  take  sharp  notice  of  the  gentlemen  at 
Washington  and  elsewhere  who,  from  stupidity  and 
for  other  reasons,  seek  to  set  up  the  principle  that 
free  speech  and  free  press  are  contingent  on  doctrines 
supported. 

We  believe,  also,  that  the  thought  is  not  out  of 
place  that  any  condition  which  causes  a  restriction 
of  newsprint  supply  causing  newspapers  to  be¬ 
come  scarce  or  so  expensive  that  they  are  a  luxury 
to  the  poor,  is  a  menace  to  the  State. 

The  (lOvernment  has  no  larger  business  than  to 
keep  wide  open  the  channels  of  i)ublic  information. 

“SELL  IT  SOUTH” 

The  great  South  is  ready  to  buy  and  has  the 
money  to  i)ay. 

It  invites  the  products  of  the  North  and  North¬ 
east  and  of  all  the  rest  of  the  world,  and  has  the 
cash  in  hand. 

The  dark  days — yes,  long  years,  and  even  decades — 
of  the  “imjiovcrished  South,”  following  the  civil  war, 
are  at  an  end.  It  is  the  poor  South  no  longer;  but 
once  again,  as  in  the  ’fo’  de  wah’  times,  is  now  the 
lavish  spender.  Blood  will  tell,  and  the  rich  blood 
of  the  old-time  South  has  liecomc  revivified  in  new 
generations.  Today  the  South  is  more  the  land  of 
luxurious  life,  chivalrous  spirit,  clean,  high  thought 
and  well-aimed  activities. 

The  best  of  the  world  is  not  too  good  for  the 
South  of  today. 

-And  the  South  will  tell  the  world  so. 

The  South  is  going  to  reverse  the  rules  and  prac¬ 
tices  of  advertising  by  telling  the  world,  not  that  it 
has  something  to  sell,  but  that  it  is  ready  to  buy. 

The  Southern  Newspaper  Publishers’  .Association, 
acting  in  cooperation  with  the  .American  Association 
of  -Advertising  Agencies,  is  inaugurating  an  epoch- 
making  advertising  campaign. 

“Sell  it  South”  is  the  slogan  which  the  228  news¬ 
paper  members  of  the  S.  N.  P.  A.  will  simultaneously 
take  as  an  editorial  topic  on  Oct.  25.  The  market 
re<iuirements  of  the  South,  as  well  as  its  ability  to 
meet  them  with  cash  in  hand,  will  be  set  forth  with 
fervor.  This  must  prove  a  ringing  appeal  to  the 
commercial  sense  of  the  nation.  But  the  campaign 
is  not  to  stop  at  that.  There  is  an  appropriation  of 
$25,000  for  advertising  throughout  the  North  the 
fact  that  the  South  is  ready  to  buy  and  pay. 

It  is  a  unique  campaign.  Certainly  w'hen  a  vst, 
rich  section  advertises  that  it  is  ready  to  buy  it  will 
get  quick  results. 
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KNOWING  ONE  THING  WELL 

IT  is  a  proverb  that  the  newspaper  man  must  know 
a  little  of  everything.  But  it  is  much  better  that 
he  should  know  one  thing  at  a  time,  the  thing  of 
current  importance,  and  know  that  one  thing  well. 

Every  form  of  knowledge  may  be  helpful  in  news¬ 
paper  work  at  one  time  or  another,  but  there  are 
some  forms  of  knowledge  that  are  essential  always. 
Fundamentals  must  Ite  sound  and  secure. 

The  newspaper  man  who  can  correctly  write  in  a 
half  dozen  languages,  but  not  forcefully  in  English; 
who  knows  all  the  movements  of  the  sun,  moon  and 
stars,  but  nothing  of  the  movements  of  commerce; 
who  can  rattle  off  the  whole  history  of  the  world, 
but  is  ignorant  of  the  sociological  and  moral  move¬ 
ments  of  the  day;  who  can  analyze  the  art  of  great 
masters,  but  is  baffled  by  a  bookkeeper’s  trial  sheet — 
this  young  man  is  heavily  handicapped  in  the  jour¬ 
nalistic  race,  at  cither  editorial  or  business  desk. 

In  no  other  calling  is  there  more  insistent  demand 
for  concentration  upon  the  thing  of  the  moment  and 
for  thorough  mastery  of  the  single  thing  at  hand. 
The  only  hope  of  pronounced  success  lies  in  sending 
all  the  sap  of  one’s  life,  all  the  energy'  one  can 
muster,  in  one  direction. 

The  average  failure  in  newspaper  work  is  due  not 
so  much  to  lack  of  abilities  as  to  lack  of  concentra¬ 
tion.  With  concentration,  abilities  will  develop. 
U'ithout  concentration  there  is  nothing. 

AMERICANIZATION 

An  uncomfortable  fact  that  emerges  from  Frank 
V,  Thompson’s  “The  Schooling  of  the  Immigrant,” 
first  of  the  series  of  reports  on  Americaniza¬ 
tion  by  .Allen  T.  Burns  and  his  associates  under  the 
Carnegie  Corporation  of  New  York,  is  that  .America 
is  still  making  no  real  effort  to  educate  and  assimi¬ 
late  the  immigrant.  The  record  revealed  is  indeed 
an  amazing  one  of  neglect,  indifference  and  down¬ 
right  self-deception. 

Relatively  few  communities  have  provided  evening 
schools  and  other  facilities  for  educating  immigrants ; 
almost  none  have  made  any  effort  ^o  see  that  the 
foreign-born  attended  the  schools  or  kept  going  when 
they  had  started ;  and  the  nation  has  again  and 
again  been  assured  by  the  Bureau  of  Naturalization 
and  other  agencies  that  it  had  evening  school  facilities 
when  in  fact  facilities  once  available  no  longer  ex¬ 
isted  or  never  had  existed  in  any  way  worthy  of 
the  name. 

The  daily  new.spaper  remains  as  always  the  real 
leader  in  Americanization.  It  may  not  reach  the 
immigrant  directly,  but  the  newspaper  more  than 
any  other  abiding  force  can  bring  about  close  co¬ 
operation  of  the  school  and  every  other  “American¬ 
izing  agency”  with  the  immigrant’s  own  racial  and 
national  organizations,  the  foreign  language  press, 
the  labor  unions  and  other  agencies. 
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THE  KILKENNY  CATS  OF  JOURNALISM 

The  thousands  of  rats  that  have  taken  possession 
of  the  Leviathan,  the  great  former  German  steam¬ 
ship  V'aterland,  lying  at  a  Hoboken  pier,  are  being 
starved  out,  an  eminent  scientist  having  decreed  that 
the  only  way  to  get  rid  of  them  is  by  forcing  them, 
through  lack  of  any  other  food,  to  eat  one  another 
up. 

There  is  classical  precedent.  According  to  the 
veracious  satire  of  Dean  Swift,  it  seems  that  one 
day  two  cats,  urged  on  by  violent  spirit,  ate  each 
other  up,  leaving  nothing  but  their  tails. 

We  may  ask  ourselves  how  it  was  possible.  There 
are  physical  laws  that  seem  to  deny  it.  .After  they 
had  eaten  each  other’s  teeth,  for  instance,  what  had 
either  left  to  cat  with?  .And  how  could  each  be 
stowed  in  the  other’s  stomach  at  the  same  time? 

But  there  is  also  journalistic  precedent  in  plenty. 
We  need  not  go  to  Kilkenny  or  even  so  far  as 
Hoboken.  Two  editors,  incited  by  antagonistic  pol¬ 
icies  and  followings,  fall  out  and  take  to  “knocking." 
Each  produces  tp  the  public  gaze  all  the  faults  and 
frailties,  real  and  imagined,  of  the  other,  their  con¬ 
stituencies  complacently  accept  what  each  one  says, 
and  in  the  end  both  characters  and  properties  are  an¬ 
nihilated.  Exeunt  Kilkenny  cats,  squalls,  scratchings, 
hide  and  hair.  Likewise  will  go  the  Leviathan  rats, 
There  is  not  so  much  of  that  in  journalism  any 
more  as  there  used  to  be — thank  goodness !  Perhaps 
because,  in  spite  of  high  nevvsprint,  journalism  is  no 
longer  at  that  starvation  line.  Mergers  now  take  the 
place  of  former  mutual  destruction.  .A  higher- 
minded  spirit,  even  of  cooperation,  now  supplants  the 
traditional  mania  of  killing  competition.  The  ship  of 
journalism  has  become  pretty  well  cleaned  up  of  ths 
old-time  rat-eat-rat  conditions.  The  Kilkenny  cats 
no  longer  find  a  fighting-ground  in  .American  news¬ 
paper  offices. 

THE  “STERLING”  MARK  OF  CIRCULATION 

IT  is  a  true  and  impressive  simile  which  Managing 
EHrector  Stanley  Clague  of  the  Audit  Bureai  of 
Circulation  drew  in  his  Chicago  convention  speech 
between  the  “sterling”  mark  of  silver  and  the  .A.  B. 
C.  certificate  of  circulation.  Back  of  each  lies  au¬ 
thority  and  each  carries  authenticity.  They  differ 
only,  as  he  said,  in  that  one  determines  the  fineness 
and  leaves  the  purchaser  to  determine  the  weight, 
white  the  other  determines  the  weight  and  leaves 
the  purchaser  to  determine  the  fineness. 

Impressive,  too,  are  the  figures  showing  that  within 
the  membership  of  the  .A.  B.  C.  alone  there  are  pub¬ 
lishers  who  issued  in  the  365  days  of  last  year  the 
stupendous  number  of  74,271,107,656  copies  of  their 
publications  and  that  it  is  a  safe  estimate  that  these 
publications  carried  during  the  year  7,300.000.(KX),000 
impressions  of  advertisements  intended  to  reach  at 
least  one  member  of  a  home. 

This  is  publicity  on  a  gigantic  scale,  and  there  is 
no  guess-work  about  it.  The  Audit  Bureau  of  Cir¬ 
culation  has  amputated  all  gangrenous  uncertainty 
from  the  eirculation  of  its  more  than  a  thousand 
clients.  It  has  made  circulation  figures  as  “sterling' 
as  the  quality  of  silver. 

Extension  of  the  circulation  report  facilities  to 
new  local  advertisers.  5,000  of  whom  are  hoped  to  be 
enrolled  in  membership  within  the  next  year,  will 
inestimably  increase  the  Audit  Bureau’s  field  for  use¬ 
fulness. 

L.  B.  Jones,  who  was  reluctantly  permitted  to  re¬ 
tire  from  the  presidency  of  the  A.  B.  C.,  has  con¬ 
tributed  notably  to  its  advancement  in  the  past.  0. 
C.  Harn,  his  successor,  may  be  depended  upon  tc 
maintain  and  carry  to  still  higher  levels  all  that  is 
best  in  the  great  organization. 

tT^HE  accession  of  55  new  members  to  the  Inland 
Daily  Press  .Association  during  the  past  ycat 
bringing  the  total  membership  up  to  158,  is  striking 
recognition  of  the  growing  effectiveness  of  this  s"' 
perb  organization.  The  allocation  of  10,000  tons  ot 
newsprint  to  the  small  dailies  through  efforts  of  the 
Inland  paper  committee  is  one  timely  instance  of  th* 
practical  service  being  rendered  to  the  membership 
Even  this,  however,  valuable  as  the  service  is, 
hardly  superior  in  benefit  to  that  which  comes  of 
exchange  of  experiences  and  views  at  the  .Association 
meetings. 
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PERSONAL 


Gardner  cowles,  publisher  of 

the  Des  Moines  Register  and  Trib¬ 
une,  was  a  visitor  in  New  York  this 
week. 

Sir  Roderick  Jones,  head  of  the  Reu¬ 
ters  Agency,  of  London,  England,  sailed 
for  home,  October  20,  on  the  Adriatic. 

Kent  Cooper,  assistant  general  mana¬ 
ger  of  the  Associated  Press,  is  in  South 
America  on  a  business  trip,  accompanied 
by  his  bride  of  a  few  weeks. 

Mrs.  Elmer  Roberts,  wife  of  the  chief 
of  the  Paris  bureau  of  the  Associated 
Press,  arrived  in  New  York,  October’ 18, 
and  will  spend  a  month.  Mrs.  Roberts  is 
at  the  Hotel  Mc-Mpin. 

James  R.  Allan,  advertising  manager 
and  assistant  managing  director  of  the 
Hamilton  (Out.)  Spectator,  has  just 
completed  fifty  years  of  service  with  that 
paper. 

Mrs.  E.  Lansing  Ray,  wife  of  the 
president  of  the  St.  Louis  Globe-Demo¬ 
crat,  won  the  1S20  women’s  golf  cham¬ 
pionship  of  that  city,  recently. 

Robert  H.  Painter,  editor  of  the  La 
Grange  (Mo.)  Indicator,  and  Miss  Edna 
May  Williams,  of  that  city,  were  mar- 


editor  of  the  Philadelphia  North  Ameri¬ 
can  and  who  for  some  time  has  been 
doing  special  editorial  work  and  special 
writing  for  that  paper,  has  been  detailed 
to  cover  the  activities  of  the  Republican 
Women’s  “flying  squadron”  on  its  Auto¬ 
mobile  tour  of  the  state  for  the  Harding 
and  Coolidge  ticket. 

Alexander  Hamilton  Brooks,  former 
assistant  sports  editor  of  the  Philadel¬ 
phia  Press,  has  joined  the  staff  of  the 
sporting  department  of  the  Philadelphia 
Inquirer. 

J.  Harrity  Carr,  former  assistant  make¬ 
up  editor  of  the  Philadelphia  Press,  who 
went  as  re-write  on  the  New  York  Sun, 
has  returned  to  the  copy  desk  staff  of 
the  Philadelphia  Inquirer. 

F.  P.  Green,  formerly  of  the  Philadel¬ 
phia  Press  copy  desk,  has  been  made 
a  member  of  the  general  copy  desk  staff 
of  the  Philadelphia  Inquirer. 

S.  R.  Pizeck,  who  recently  rejoined 
the  copy  desk  staff  of  the  Philadelphia 
North  American,  has  resigned  to  join 
the  copy  desk  staff  at  the  Inquirer. 

Ernest  Hilton,  formerly  on  the  Phila¬ 
delphia  Press  staff,  has  been  taken  on  the 
staff  of  the  Inquirer. 

Miss  Rachael  Place,  reporter  of  the 
old  Philadelphia  Press,  has  found  a  place 
on  the  staff  of  the  Inquirer. 

Arthur  Raymond,  who  has  been  tele- 


FOLKS  WORTH  KNOWING 

TT  ERE  is  the  record  of  Daniel  A.  Rue- 
bel,  vice-president  of  the  Chappe- 
low  Advertising  Company,  who  has  just 
been  elected  president  of  the  Advertising 
Club  of  St.  Louis. 

Graduate  of 
Washington  Uni¬ 
versity,  A.B. 
Taught  school  two 
years.  Reporter, 
St.  Louis  Post- 
Dispatch,  three 
years. 

Entered  adver¬ 
tising  field  in  1912, 
soon  organizing 
his  own  agency, 
which  in  1917  be- 
n.^NiEL  A.  RrEBEL  came  one  of  the 
charter  members 

of  the  A.A.A..\. 

Left  agency  field  in  March,  1918,  to 
become  manager  of  publicity  and  new 
business  departments  of  the  St.  Louis 
L’nion  Bank  and  St.  Louis  Union  Trust 
Company. 

Became  vice-president  of  Chappelow 
Advertising  Company,  June,  1919. 

Member  of  factdty  School  of  Com¬ 
merce  and  Finance,  Washington  Uni- 


Bert  N.  Garstin,  business  manager  of 
the  Louisville  (Ky.)  Courier  Journal 
and  Times,  is  spending  a  week  in  New 
York. 

L.  J.  Van  Laeys,  vice-president  of  the 
Houston  Post,  is  a  visitor  to  New  York. 

Fred  H.  Meiser,  formerly  of  the  De¬ 
troit  News  advertising  department,  has 
been  appointed  classified  advertising 
manager  of  the  Detroit  Free  Press. 

Randall  L.  Sweeney,  advertising  sales¬ 
man  for  the  St.  Paul  Dispatch-Pioneer 
Press  and  a  service  man,  has  resigned  to 
become  advertising  manager  for  Field, 
Schlick  &  Co.,  drygoods. 

Hugh  Mc.Atamney  has  joined  the  staff 
of  Story,  Brooks  &  Finley,  InC.,  and  will 
have  charge  of  financial  advertising  for 
the  newspapers  on  their  list. 

P.  M.  Burdette,  business  manager  of 
the  Ashville  (N.  C.)  Citizen,  is  spending 
a  few  days  in  New  York. 

J.  J.  Bernstein,  business  manager  of 
the  New  Independent,  of  Massilon,  O., 
is  a  visitor  to  New  York. 

Charles  Belzora  Groonies,  of  the  ad¬ 
vertising  staff  of  Editor  &  Pubi.isher, 
and  Miss  Dorothy  Mayerhofer,  of  New 
York,  have  just  announced  their  engage¬ 
ment. 

D.  J.  Wattis,  Jr.,  has  left  Philadelphia, 
after  eleven  years’  service  with  that  city’s 
newspapers,  to  become  advertising  man- 


ried  there  on  October  15.  graph  editor  of  the  Toronto  Star,  has 

W.  J.  Penn,  editor  of  the  Taranaki  tal<en  a  position  on  the  Regina  (Sask.) 
Herald,  of  New  Plymouth,  New  Zea-  ^-eader  as  news  editor,  succeeding  J.  B. 
land,  and  one  of  seven  delegates  to  at-  Cruickshanks,  who  has  gone  into  new'S- 
tend  the  Imperial  Press  conference  at  Paper  work  in  Virginia. 

Ottawa,  has  been  making  a  tour  of  Pa-  W.  Bruce  Witherspoon,  night  editor, 
cific  Coast  cities  and  delivering  a  series  Mary  Tucker,  a  member  of 

of  addresses  on  commercial  relations  the  local  staff  of  the  Ottawa  (Ont.)  Jour- 
with  New  Zealand.  "ere  married  recently.  J.  E.  March 

Frank  Dilnot,  editor  of  the  London  and  Eustella  Bnrke,  also  members  of  the 
Globe,  and  formerly  New  York  repre-  Journal  staff,  were  the  attendants, 
sentative  of  the  Daily  Chronicle,  will  J-  V.  A.  Weaver,  until  recently  with 
arrive  in  New  York,  October  25, 'to  de-  the  Chicago  Daily  News,  .has  become 
liver  a  scries  of  lectures.  Titles  include  secretary  to  the  Rev.  Dr.  William  Nor- 
‘England— Yesterday,  Today  and  To-  man  Guthrie,  rector  of  the  Church  of 
morrow,”  “Master  Minds  and  Master  St.  Marks  m  the  Bouwerie,  New  York. 
Wits,”  “The  Czecho-Slav”  and  “Lloyd  .  Lynn  Yoegle,  city  editor  of  the  Wash- 
George  ”  ington  Post,  and  former  Philadelphia 

Herbert  Bayard  Swope,  of  the  New  newspaper  man,  was  in  Philadelphia  last 
York  W’orld  editorial  executive  staff,  week,  stopping  off  on  his  return  from 
has  returned  from  a  vacation  at  White  York  to  Washington  to  renew  old 

Sulphur  Springs,  W,  Va.  acquaintance. 

William  H.  Dow,  publisher  of  the  Lon  Marquis,  the  New  York  Sun  col- 
Portland  (Me.)  Express-Advertiser,  has  nmnist,  is  back  on  duty,  after  an  illness, 
returned  from  an  800-mile  automobile  Major  Alex  Lewis,  late  of  the  C.  E.  F., 
trip  with  Mrs.  Dow  through  Maine  and  formerly  a  member  of  the  Toronto  Tele- 
Quebec,  visiting  the  city  of  Quebec  and  Kram  editorial  staff,  has  been  selected  to 
Montreal  contest  North-East  Toronto  in  the  con- 

Arthiir  G.  Staples,  managing  editor  of  s^rvative  interest,  at  the  coming  bye- 
thc  Lcwistrin  (Me.)  Journal,  is  having  elections. 

his  annual  outing  with  the  members  of  Fdward  F.  Maher,  political  reporter 
the  famous  old  William  Tell  Hunting  for  the  Bridgeport  (Conn.)  Times,  is 
Club  at  Moosehead  Lake.  candidate  for  state  representative  on  the 

R.  C.  Tobey,  editor  and  manager  of  nemocratic  ticket  in  his  home  town— 
the  Brunswick  (Me.)  Record  the  past  Nlilford,  Conn. 

five  years,  will  join  the  staff  of  the  Au-  ,  L.  Alexander,  who  has  been 

gnsta  Kennebec  Journal  on  November  1.  editor  of  the  Brockton  (Mass.) 

His  successor  has  not  been  selected.  T'imfS  for  14  months,  has  resigned  and 
W.  Pitman  Morse,  for  more  than  -'oin  the  staff  of  the  Providence 

thirtv-nine  years  treasurer  of  the  To-  Fmiday  Journal,  November  1.  Mr.  Alex- 
ronto  Globe,  has  resigned.  His  depart-  ander,  previous  to  working  on  the  Times, 
ure  was  made  the  occasion  of  a  farewell  ‘’o  the  staff  of  the  Boston  Sunday 

gathering  at  which  he  was  presented  by  f  ost  and  Worcester  1  elegram. 
the  staff  with  a  sterling  silver  table  set,  Barnard,  court  reporter  on 

suitably  engraved.  Prockton  (Mass.)  Times,  and  Miss 

.\nna  B.  Renney,  were  recently  married. 

Forrest  R.  Burgess,  formerly  sporting 
IN  THE  EDITORIAL  ROOMS  editor  on  the  Fitchburg  (Mass.)  News 
.  and  night  sporting  editor  on  the  Boston 

1’ or  rest  I  rice,  financial  editor,  and  ('Jij-istian  Science  Monitor,  has  become 
Ralph  Castle,  assistant  financial  editor  on  the  Brockton 

of  the  C  hristian  Science  Monitor,  Bos-  )  Times 

ton.  have  resigned.  William  Hillman,  now  with  the  Uni- 

William  O.  Trapp,  former  assistant  versal  Service  in  New  York,  will  sail 
night  city  editor  of  the-  Philadelphia  for  France  November  12. 

Ledger,  has  resigned  to  become  night  Samuel  L.  Dashiell,  of  the  Philadel- 
city  editor  of  the  North  American,  phia  Public  ledger’s  Paris  office,  has 
Trapp  returns  to  the  No'-th  American  been  sent  to  Italy. 

after  an  absence  of  five  years.  He  is  Robert  Simon,  who  was  graduated 
also  a  former  night  city  editor  of  the  from  the  Pulitzer  School  of  Journalism 
Philadelphia  Press.  in  1919,  is  now  on  the  magazine  staff  of 

f^'harles  Christman,  former  day  city  the  New’  York  Evening  Post. 


versity,  with  title  of  lecturer  in  adver-  ager  of  the  Orlando  (I’Ta.)  Reporter- 
tising.  Star.  He  was  with  the  Press  display 

Member  of  Executive  Committee  of  department  when  that  paper  was  pur- 
Advertising  Club.  1916-17;  trtasurer  of  chased  by  Cyrus  H.  K.  Curtis,  and  prior 
club,  1918-19,  1919-20.  to  that  had  been  with  the  Evening  Tele- 

Publicity  director,  St.  Louis  Food  Ad-  graph.  Public  Ledger  and  the  P'vening 
ministration,  1918.  Publicity  director,  Public  Ledger. 

St.  Louis  Four-Minute  Men,  1918.  As  - 

Four-Minute  Speaker,  delivered  over  300  WITH  THE  ADVERTISING  FOLKS 
Handled  advertising,  1919  Provident  Edgar  J.  Guy,  Toronto,  eastern  repre¬ 
speeches  in  connection  with  various  war  sentative  of  the  Winnipeg  Free  Press, 

activities.  Chairman,  advertising  divi-  P'ree  Press  Prairie  Farmer,  Regina 
sion,  third  Red  Cross  roll  call,  1919.  Leader  and  Post,  Calgary  Herald,  Ed- 
Association  Campaign.  monton  Journal,  Lethbridge  Herald  and 

- Victoria  Colonist,  has  left  for  his  annual 

THE  BUSINESS  OFFICE  trip  through  the  west. 

Theodore  I'.  Pohlig  has  just  joined  Frank  L.  Blanchard,  well-known  ad- 

the  advertising  staff  of  the  FTiiladelphia  vertising  and  newspaper  man.  gave  an 

North  American.  He  has  had  almost  illustrated  lecture,  October  19,  at  the 
forty  years  of  service  in  the  advertising  Metropolitan  Temple  in  New  York,  on 
field  in  this  city  and  was  at  one  time  “The  Making  of  a  Newspaper.” 
manager  of  the  Evening  Ledger,  and  W.  H.  Stewart,  of  the  World’s  Dis¬ 
associate  manager  of  the  Philadelphia  pensary  Medical  Association,  who  has 
Press.  This  is  his  second  connection  been  in  New  York  renewing  contracts  for 
with  the  North  American.  the  coming  year,  has  returned  to  Buffalo. 

.A1  Rae,  of  the  Philadelphia  Press  ad-  S.  L.  Katz  and  Roy  L.  Black,  of  the 
vertising  staff,  has  joined  the  staff  of  Chicago  office  of  the  E.  Katz  Special 
the  North  .American  and  continues  in  -Agency,  are  spending  a  short  lime  in 
the  real  estate  section.  .  New  A’ork. 


The  following  papers  are  new 
additions  to  the  big  list  that 
uses  the  HASKIN  SERVICE: 

The  Portsmouth  (O.)  Daily  Times 
The  Athens  (O.)  Messenger 
The  Lima  (O.)  Republican  Gazette 
The  Franklin  (Pa.)  News-Herald 
The  Uniontown  (Pa.)  Herald  & 

I 
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Hus  U  a  ragular 
WeeUy  Feature  of 
Editw  it  Publisher, 
devoted  exclusively 
to  the  interests  of 
the  newspaper  ad* 
vertisinc  manager. 


THE  ROUND  TABLE 

[Conducted  under  the  auspices  of  the  Newspaper  Department  of  the  A.  A  C.  of  W.] 


Criticism  of  any  ar¬ 
ticle  or  contributions 
should  be  sent  Fred 
Millis,  News  Build¬ 
ing,  Indianapolis. 


CLOSING  TIME  OF  EIGHT  MORNING  AND 
SUNDAY  NEWSPAPERS 


Paper 

XEW  YORK  TIMES. 


PITTSBURG  DISP.^TCH.. 
NEW  YORK  A.MERICAN.. 


ITIII.ADELPHIA  RECORP 
CHICAGO  TRIBUNE . 


PES  MOINES  REGISTER. 

DALLAS  NEWS . 

OKLAHOMA  CITY 
DAILY  OKLAHOMAN.. 


Sunday  Edition 


Closing  Time  Closing  Time 
5  p.  m.  Saturday  noor 


EARLY  COPY  IS  YOUR  PROBLEM  An  important  point  to  be  considered, 

and  which  can  only  be  had  through  the 
use  of  newspaper,  is  the  influence  that 

g  ARLY  copy  is  a  matter  which  is  en-  isfactorily  set  and  handle  in  the  make  newspapers  have  with  the  local  mer- 
_  tirely  in  the  hands  of  the  advertis-  up,  but  to  the  regular  advertiser,  who  chants— getting  them  to  cooperate  dur¬ 
ing  department  on  a  newspaper,  accord-  is  carelessly  putting  off  his  copy  writing  ing  the  life  of  the  advertising  campaign 
ing  to  H.  E.  Drier,  advertising  manager  until  the  last  minute,  we  have  him  edu-  and  assist  them  to  secure  the  full  bene- 
of  The  Oklahoman  and  The  Times,  of  cated  now  to  where  we  very  seldom  fit  of  the  advertising. 

Oklahoma  City.  have  a  request  for  an  ad.  later  than  our  Constructive  newspaper  cooperation  is 

“I  remember  the  time  when  we  ac-  established  closing  time.”  here  to  stay,  for  newspapers  are  more 

cepted  advertising  as  late  as  six  o’clock  Morning  and  Sunday  newspapers  do  and  more  being  regarded  as  the  logical 

Saturday  night  for  Sunday’s  edition  and  not  have  the  same  copy  and  proof  medium  to  be  used  for  immediate  and 
as  long  as  the  paper  would  accept  late  troubles  as  afternoon  papers  yet  the  profitable  results.  It  is  up  to  the  larger 
copy  it  came  in  late.  same  remedy  for  the  troubles  are  at  newspapers  of  the  country  to  establish 

“The  war  is  perhaps  more  responsible  hand.  Make  a  closing  date  and  stick  a  policy — a  policy  that  is  beneficial  and 
for  early  copy  coming  in  than  any  other  to  it.  one  that  is  economical  in  operation, 

one  reason.  The  shortage  of  printers  The  chart  below  shows  the  closing  This  policy  should  not  only  be  adopted, 
and  the  fact  that  advanced  copy  was  times  on  eight  representative  large  news-  but  should  be  followed  to  the  letter. 

necessary  to  get  in  the  paper  and  due  papers  for  both  morning  and  Sunday.  _ 

to  the  feet  that  some  adv^ertising  was  _ _  NEW  TWIST  TO  NEVl^SPAPER 

crowded  out,  regular  advertisers  were  rvcAico  m  mi  a -rtmu 

forced  to  come  in  with  earlier  copy.  CONVENTION  AT  ATLANTA  DEALER  PUBLICATION 

“We  have  less  trouble  now  in  closing  thousand  newspaper  executives  are  A  XEW  twist  has  been  put  to  the  use 

of  Sunday’s  edition  on  four  o’clock  expected  at  the  sessions  of  the  .'\tlanta  of  a  house-organ  by  newspapers 

Friday  than  we  formerly  did  at  six  Convention  which  will  be  the  week  of  by  David  W.  Howe,  advertising 
o’clock  on  Saturday.  We  publish  the  J^tte  12.  Preparations  are  already  be-  manager  of  the  Syracuse,  New  York, 
Society  or  Women’s  Section  on  Friday  *Bg  made  for  the  biggest  convention  in  Post-Standard  in  a  new  publication 
night,  therefore,  all  copy  must  be  in  by  the  A..  A.  C.  of  W.  called  Post-Script  which  is  published  by 

four  o’clock  on  Friday  in  order  to  get  - — ^ — _ 

a  position  in  this  section.  The  twelve  __ 

o’clock  noon  closing  on  the  day  previ-  CLOSING  TIME  OF  EIGHT  MORNING  AND 
ous  to  the  morning  of  the  publication  SUNDAY  NEWSPAPERS 

gives  the  composing  room  ample  time 

to  check  up  all  cuts,  mats  and  get  the  Sunday  Edition 

ads  up  in  order  that  proofs  may  be  sub-  Paper  Closing  Time  Closing  Time  Remarks 

mitted  before  the  advertisers  leave  their  NEW  YORK  TIMES .  5  p.m.  Saturday  noon 

offices.  This  naturally  eliminates  a  other  special  sections 

great  deal  of  grief  that  would  fall  on  pitTSBURG  DISP.^TCH..  6  p.  m.  6  p.  m  .  Saturday  ProoironVeTdays  ac 

the  composing  room  or  advertising  de-  ....  cepted  till  8  p.  m. 

Dartment  after  business  hours  NEW  YORK  -AMERICAN..  5  p.  m.  3  p.  m.,  Saturday  For  all  editions  of  Sun- 

^  •.  ,  dav  paper  copy  must  be 

As  we  publish  both  a  morning  and  in  Thursday. 

afternoon  paper  the  closing  hours  are  ?  ;  I!’ i  P- .  r 

.  ^ ®  .  LHICACO  TRIBUNE .  j  p.  m.  /  p.  m.,  Thursday  Department  store  copy  for 

as  follows:  iNo  copy  JS  accepted  for  Sunday  must  be  in  by 

the  afternoon  Times  later  than  .six  ...-C  wr>rvirc  ^  r  -J  '  p.  m.,  Wednesday. 

,  ,  ,  ,  ,  .  ....  DES  MOINES  REGISTER.  6  a.  m.  6  p.  m.,  Friday 

o  clock  the  day  previous  to  publication.  day  before 

>.11-  .  D.ALLAS  NEWS .  5  p.  ni.  Ip.  m.,  Saturday 

Will  Make  Exceptions  OKL.MIOMA  CITY 

_  ,  ,  ,  ,  <  DAILY  OKLAHOM.AN..  noon  4  p.  m.,  Friday  Proofs  on  Sunday  until 

Twelve  o  clock  noon  preceding  the  >  Saturday  noon. 

day  for  the  morning  Oklahoman.  Six  Morning  paper  closing  time  is  for  da\  previous  unless  otherwise  indicated. 

o’clock  Friday  is  the  dead  line  for  Sun-  _ 

day’s  publication.  There  are  excep¬ 
tions  of  course,  where  a  foreign  ad.  HAS  COOPERATION  BEEN  OVER-  the  Post- Standard  for  its  local  adver. 

comes  in  or  if  some  man  has  just  come  ESTIMATED?  tisers. 

in  on  the  train,  if  we  have  a  loose  paper  mTc-tvcr,  a  j  Several  newspapers  over  the  country 

we  will  accept  an  ad.  that  we  can  sat-  J^E'vSPAPER  cooperation  and  publish  tabloid  size  newspapers  to  send 

service  have  been  over-estimated  to  all  retailers,  particularly  to  the  non- 

-  to  such  a  great  extent  by  various  dailies  advertiser,  in  order  to  sell  them  on  the 

OUR  PERSONAL  CORNER  •  throughout  America  that  there  are  very  value  of  stocking  and  pushing  advertised 

_ _ _ _  agencies  and  manufacturers  who  merchandise,  but  this  is  the  first  that  has 

46/^  IVE  service  to  your  advertisers.  to  seek  cooperation  from  this  ^ome  to  the  attention  of  the  writer  of  a 

^  That’s  the  only  real  way  to  increase  ^eo  R.  Jalenak,  manager  paper  entirely  for  local  advertisers, 

the  advertising  volume  of  a  newspaper.  the  trade  extension  bureau  of  the  Howe  says  about  his  paper:  “It 

Eliminate  doubtful  advertising  of  every  -^ew  urleans  item.  is  for  and  about  advertising  and  the  work 

description.  It’s  ^  large  advertising  agencies  and  they  do  in  moving  merchandise.  It  hopes 
good  business  pol-  ’^‘tmifacturers  realize  the  vital  import-  to  point  out  ways  where  some  have  won 
icy  as  well  as  a  ^’tce  of  constructive  cooperation  and  the  and  to  warn  against  the  pitfalls  where 
duty  the  publisher  '^luable  assistance  that  a  daily  news-  others  have  failed. 

owes  his  subscrib-  render  in  connection  with  the  “Jt  aims  to  become  a  meeting  place 

ers  ”  is  the  plat-  ^^'‘^cessful  conduct  of  an  advertising  where  men  of  the  craft  may  get  together 
form  of  Harry  T.  «'<'»mpaipn  in  their  immediate  territory.  in  odd  moments  to  swap  ideas,  bits  of 
Watts  who  at  the  Broadsides  Rarely  Read  gossip  and  in  general  secure  the  benefits 

tender’  age  of  34  is  The  smaller  agencies  and  n^nufac-  which  come  of  broad  contact  with  the 
advertising  mana-  turers  seem  dumfounded  when  the  business  world. 

ger  of  the  Des  newspapers  who  operate  a  constructive  “It  will  also  strive  to  interpret  the 

Moines  Register,  cooperation  department  refuse  to  mail  portent  of  current  events  with  relation 

Watts  started  in  out  broadsides  and  letters  gratis.  They  to  their  business  effect  and  suggest 

as  circulation  so-  do  not  seem  to  realize  that  these  “broad-  methods  for  their  utilization  or  control.” 

itakhv  t  w  t  licitor.  He  was  sides”  are  rarely  read  by  the  dealer,  and  - - - 

elected  Hce-presi-  that  the  other  numerous  vital  ways  of  NEW  NAME  WANTED 

dent  for  Iowa  of  the  Newspaper  De-  rendering  cooperation  and  service  which  A  NUMBER  of  suggestions  for  a  new 
partment.  benefit  the  manufacturer,  advertising  name  for  the  Newspaper  Depart- 

What’s  his  hobby,  did  you  say?  agency,  newspaper  and  dealer  alike  are  ment  have  been  sent  Charlie  Miller,  the 

Couple  of  twin  kids  each  two  and  a  the  ones  that  make  for  the  success  of  president,  since  the  publishing  on  this 

quarter  years  old.  advertising.  page  a  few  weeks  ago,  his  appeal  for 


6  a.  m. 
(lay  before 
5  i>.  ni. 


Closini?  Time  Remarks 

Saturday  noon  lkA>k  Review,  9  days  iu 
advance.  Drama  and 
other  special  sections 
Thursday  noon. 

6  p.  m,,  Saturday  Proofs  on  week  days  ac¬ 

cepted  till  8  p.  m. 

3  p.  m.,  Saturday  I'or  all  editions  of  Sun¬ 
day  paper  copy  must  be 
in  Thursday. 

3  p.  m.,  Saturday 

7  p.  m.,  Thursday  Department  store  copy  for 

Sunday  must  be  in  by 
7  p.  m.,  Wednesday. 

6  p.  in.,  Friday 
1  p.  m.,  Saturday 

•4  p.  m.,  Friday  Proofs  on  Sunday  until 
'  Saturday  noon. 


Morning  paper  closing  time  is  for  da\  previous  unless  othemnsr  indicated. 


Hakry  T.  Watts 


help  in  arriving  at  a  more  descriptive 
name  for  the  organization. 

“The  one  that  appeals  to  me  most,” 
says  Mr.  Miller,  “is  that  of  National 
Association  of  Newspaper  Executives. 
It  is  a  fact  that  nearly  fifty  per  cent  of 
the  men  in  attendance  at  our  meetings 
are  publishers,  business  managers  or 
general  managers.  Of  course  we  have 
a  very  representative  gathering  of  ad¬ 
vertising  managers,  yet  our  work  is  so 
vital  and  broad  gauged  that  the  owners 
and  publishers  are  being  more  and  more 
attracted  to  the  work. 

“More  than  half  of  the  officers  of  the 
organization  including  the  directors  and 
state  vice-presidents  are  business  mana¬ 
gers,  general  managers  or  publishers. 
This  is  the  reason  that  I  have  not  been 
in  favor  of  the  many  titles  suggested 
like  Daily  .Advertising  Managers’  .Asso¬ 
ciation,  or  .Advertising  Managers’  De¬ 
partment.  We  are  distinctly  an  adver¬ 
tising  division,  but  we  can’t  justly  limit 
our  scope  to  the  advertising  department 
executives.” 

Mr.  Miller  asks  that  suggestions  be 
sent  to  him  care  of  the  Georgian  Amer¬ 
ican,  Atlanta,  Georgia. 

SELLS  ADVERTISING— NOT 
MERCHANDISE 

TN  a  letter  to  the  Newspaper  Depart- 
^ment,  J.  F.  Langner,  director  the 
Merchandising  Bureau  of  the  Oregon 
Journal  of  Portland,  Oregon,  says: 

“I  am  quoted  in  Editor  &  Publisher 
recently  as  actually  selling  merchandise 
for  the  advertiser.  This  is  incorrect 
We  “sell”  the  advertising  to  the  retail 
merchant,  but  “we  do  not  sell  the  product 
itself." 

“We  have  never  sold  the  advertiser’s 
product  in  the  past.  We  never  expect 
to  in  the  future.  Indeed  we  are  com¬ 
pletely  oppiosed  to  any  such  procedure 
on  the  part  of  any  newspaper.  We 
might  as  well  go  into  the  jobbing  busi¬ 
ness  itself. 

“But  we  do  issue  broadsides  wherever 
we  have  non-cancellable  contracts.  We 
constantly  acquaint  the  retail  trade  with 
the  scope  of  the  advertising  in  this  ter¬ 
ritory.  We  believe  that  this  is  good 
business  on  our  part.” 

JOIN  NEWSPAPER  DEPARTMENT 

“I  purposely  ordered  the  printing  of 
an  extra  supply  of  Digests  of  the  work 
of  the  Newspaper  Department  during 
the  past  year,”  says  Charlie  Miller,  the 
president. 

“I  did  this  because  I  believe  that  there 
isn’t  a  newspaper  in  the  country  that 
can  afford  to  be  without  one  of  these. 
The  dues  of  the  department  are  really 
ridiculously  small.” 

NATIONAL  AND  CLASSIFIED  DROP 

Newspaper  executives  are  planning  to 
make  their  volume  gains  this  year  more 
from  local  display  than  from  national 
display  or  classified.  It  is  thought  that 
the  peak  in  volume  in  foreign  particu¬ 
larly  has  been  reached.  That  remains 
to  be  seen  however. 

JOIN  THE  DEPARTMENT 

Newspapers  are  urged  to  join  the 
Newspaper  Department  which  is  the 
most  active  organization  of  its  kind  m 
the  world. 
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MORE  POWER  FOR  ABITIBI 

Four  Million  Dollar  Loan  Issued  to  Fi¬ 
nance  New  Development 

(Special  to  Editor  &  Publisher) 
Montreal. — Abitibi  Power  &  Paper 
Company  is  about  to  issue  through  the 
Royal  Securities  $4,000,000,  six  per  cent, 
twenty-year  general  mortgage  bonds  at 
89.44  and  interest.  The  company  has 
now  developed  25,000  horsepower  from 
the  river,  and  with  the  proceeds  of  this 
loan  will  develop  28,000  more  horse¬ 
power.  Its  product  includes  70,000  tons 
paper  a  year.  These  improvements  and 
developments  are  expected  to  be  com¬ 
pleted  by  May,  1921. 

With  this  further  development  of 
water  power  and  the  installation  of 
three  more  machines,  the  company  ex¬ 
pects  to  manufacture  145,000  tons  of 
new’sprint,  and  10,000  tons  of  wrapping 
of  newsprint  per  annum,  20,000  tons  of 
news  sulphite  and  35,000  tons  of  ground 
wood  pulp  per  annum. 


G.  O.  P.  Plans  Daily  in  Dallas 

Dallas,  Tex. — A  company  is  now 
being  organized  in  Dallas  to  publish  a 
Republican  daily  newspaper,  to  distribute 
the  “principles  of  the  Republican  Party” 
in  Texas.  Promotion  of  this  newspaper 
is  in  the  hands  of  Clarence  R.  Linz, 
chairman  of  the  Dallas  County  Execu¬ 
tive  Committee  of  the  Republican  party. 


It  is  proposed  to  organize  a  company 
with  a  capitalization  of  $300,000,  to  be 
known  as  the  Tribune  Publishing  Com¬ 
pany. 


NOTES  OF  THE  AD  AGENCIES 


Howlett  &  Newcomb,  18  Tremont 
-street,  Boston,  have  been  recognized  by 
the  Boston  publishers  as  advertising 
agencies,  as  has  Harold  L.  Lewis,  with 
offices  at  80  Boylston  street. 

Wilfred  O.  Floing  Company,  advertis¬ 
ing  agency,  formerly  of  Detroit  and  now 
of  Chicago,  has  opened  a  Detroit  branch 
with  C.  J.  Watts  in  charge. 

Harold  K.  Philips  is  now  with  the 
Deatel  Agency,  Baltimore. 

Louis  A.  Fehling  and  W'arren  S. 
Barnes,  formerly  of  George  W.  Edwards 
&  Co.,  Philadelphia,  will  conduct  a  gen¬ 
eral  advertising  agency  at  818  Perry 
Building,  Philadelphia,  under  the  firm 
name  of  Barnes  &  Fehling  Company. 
Mr.  Eehling  was  associated  with  the 
Philadelphia  Record  for  a  number  of 
years,  with  the  Evening  Telegraph  until 
its  dissolution,  and  finally  as  space-buyer 
and  contract  man  with  George  W.  Ed¬ 
wards  &  Co.  Mr.  Barnes  was  with  the 
Curtis  Publishing  Company  for  five 
years,  with  N.  W.  .-\yer  &  Sou  for  one 
year,  and,  after  two  years  in  the  Army, 
joined  the  Edwards  organization. 


His  Success  Is  Built  of  Boyhood  Dreams 

(Continued  from  page  6) 


IHDIAHft 

One  of  the  best  prospeet  territories 
ill  the  Union.  It  has  everything  to 
make  it  an  ideal  market. 

INDIANA  farm  prodiiets  and  IN¬ 
DIANA  mannfaetnred  prodnets  mount 
well  into  the  billions  of  dollars  in  value 
annually. 

A  daily  newspaper  eampaign  co¬ 
operative  with  local  dealers  in  this  terri¬ 
tory  will  (piiekly  jiojnilarize  anv  meri¬ 
torious  line  of  mereliandise. 


stand  upon  their  strong  shoulders  above 
the  dust  and  mist,  to  see  far  with  clear 
vision  and  point  the  way.  His  is  the 
magic  power  to  dream  great  dreams  and 
to  rally  and  discipline  the  co-operative 
forces  that  make  dreams  come  true.  In 
his  hands  the  Public  Ledger’s  future  is 
as  secure  as  is  its  illustrious  past.  It 
will  reflect  himself,  and  this  means  that 
it  will  be  intensely  human,  noble  in  pur¬ 
pose,  exalted  in  thought,  conservative  of 
good,  liberal  in  compromise,  radical 
against  wrong,  and  withal  profitable. 

The  once  great  building  which  the 
young  Curtis  journeyed  so  far  just  to 
see,  but  now  out  of  date  and  utterly  in¬ 
adequate,  is  soon  to  be  torn  down.  Down 
with  it  will  come  a  host  of  other  build¬ 
ings,  for  Mr.  Curtis  has  bought  the  en¬ 
tire  square  which  it  corners  and  has 
planned  to  erect  thereon  a  duplicate  of 
the  Curtis  Publication  building  which 
stands  on  the  square  adjoining.  The 
Curtis  building,  the  final  addition  to 
which  is  now  being  completed  at  a  cost, 
including  alterations  and  new  equip¬ 
ment,  of  $4,000,000,  will  soon  again  be 
unequal  to  the  growing  demands  of  the 
magazines.  The  new  building  will  house 
the  Public  Ledger  and  take  care  of  the 
overflow  from  the  other.  Demolition 
and  construction  will  be  begun  as  soon 


as  materials  and  labor  can  be  had  at 
fair  cost.  Mr.  Curtis  is  ready,  but  wait¬ 
ing  his  turn. 

These  two  mighty  twin  structures  will 
be  very  impressive.  Mr.  Curtis  admits 
that  “they  look  mighty  good  in  the  archi¬ 
tect’s  picture.” 

W'e  have  seen  tlie  little  Maine  lad’s 
day-dream  work  wonders;  but  now  of 
insensate  brick  and  stone  and  steel  we 
are  to  see  wrought  the  world’s  greatest 
monumental  testimonial  to  the  material 
power  of  the  printed  word. 

“There’s  another  little  story  you  might 
like,”  said  Mr.  Curtis,  as  he  stood  be¬ 
side  his  waiting  limousine.  “I  got  the 
idea  for  the  Saturday  Evening  Post  when 
I  was  a  boy  in  Maine.  I  read  a  story 
of  a  business  career,  a  sort  of  story  then 
very  unusual,  and  it  struck  me  as  the 
right  kind  of  a  story.  1  thought  then 
that  if  I  were  a  magazine  publisher  I 
would  print  a  lot  of  that  sort  of  stories. 
That  was  in  1868,  and  it  was  my  good 
fortune  to  put  the  idea  into  effect  in  the 
Saturday  Evening  Post  in  1897.  The 
success  of  that  paper  is  due  to  that  idea 
of  masculine  appeal.  Everybody  pre¬ 
dicted  failure.  The  day  of  the  weekly 
was  past,  they  all  said.  But  I  was  loyal 
to  my  boyhood  idea,  and  the  ‘boys’  have 
stood  by  me.” 


Your  lo(*al  dealer  gets  HIS  eiistoiners 
through  using  his  own  liome  town  news¬ 
papers.  Go  to  his  people  through  the 
same  ehauuel,  and  you  will  forge  a 
strong  link  in  the  chain  that  will  hind 
your  customers  to  you. 

Start  with  these  newspapers. 


Circu- 

Rate  for 

lation 

5,000  lines 

**Crawfordsville  Review  . . 

. (M) 

3,963 

.02 

Decatur  Democrat . 

. (E) 

3,044 

.02 

♦Elkhart  Truth . 

. (E) 

9,311 

.04 

Evansville  Courier  . . 

. (M) 

22,271 

.05 

Evansville  Courier  . 

. (S) 

20,571 

.05 

♦Fort  Wayne  Journal-Gazette . 

. . (M) 

28,460 

.07 

♦Fort  Wayne  Journal-Gazette...... 

. (S) 

.07 

iFort  Wayne  News  and  Sentinel... 

. (E) 

33,313 

.08 

♦Gary  Evening  Post . 

. . (E) 

6,095 

.035 

Goshen  News-Times  ............... 

. (E) 

3,073 

.015 

♦Huntington  Press  . . . . . 

. (M) 

3,650 

.025 

♦Huntington  Press . . 

. ••..(S) 

3,828 

.025 

tfLafayette  Journal-Courier  . . 

. (M&E) 

18,402 

.05 

LaPorte  Herald  . . 

. (E) 

3,605 

.025 

Richmond  Palladium  . 

. . (E) 

11,830 

.05 

South  Bend  News-Times  . 

(M)  10,264  / 

South  Bend  News-Times  . 

.  (E)  6,630  ( 

South  Bend  Tribune  . 

.  -.(E) 

16,261 

.05 

Government  Statements,  October  1st,  1920. 

*A.  B.  C,  Publishers’  Statement,  October  1st,  1920. 

tPublishers’  Statement. 

ftGovernment  Statements,  April  1st,  1920. 

**A.  B.  C.  Publishers’  Statement,  April  1st,  1920. 


Mr.  Curtis  run*  fads  yaefat  as  he  runs  hi*  publications,  “by  putting  into  every  executive 
position  the  best  man  for  the  place.” 
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TIPS  FOR  AD  MANAGERS 


W.  Ayek  &  Son,  300  Chestnut 
street,  Philadelphia.  Placing  copy  with 
newspapers  for  Rose  Brothers  Company, 
“India  Umbrellas,”  Lancaster,  Pa. 

George  Batten  Company,  Fourth 

venue  Building,  New  York.  Reported 
will  shortly  place  orders  for  Kellogg 
Products  Company,  “Kingnut  Butter,” 
Buffalo. 

Campbell,  Blood  &  Tru.mp  Agency, 
Detroit.  Reported  planning  a  newspaper 
campaign  for  International  Products 
Company,  "Tip-Top”  popcorn,  Detroit. 

E.  H.  Clarke  Agency,  Steger  Build¬ 
ing  Chicago.  Reported  will  make  up 
newspaper  lists  during  November  for 
Swanson  Company,  medical,  Newark, 
Ohio. 

Conover-Mooney  Company,  Harris 
Trust  Building,  Chicago.  Placing  orders 
with  newspapers  for  Electrical  Trade 
Publishing  Company,  “E.  M.  F.  Elec¬ 
trical  Year  Book,”  1018  South  Wabash 
avenue,  Chicago. 

Dauchy  Company,  9  Murray  street, 
New  York.  Reported  will  make  up 
newspaper  list  this  month  for  Le  Roy 
Plow  Company,  Le  Roy,  N.  Y. 

George  S.  De  Rouville,  Savings  Bank 
Building,  Albany,  N.  Y.  Placing  25-line, 
8-time  orders  with  newspapers  that  have 
rotogravure  sections  for  Walrath  Glove 
Company,  Gloversville,  N.  Y. 

Elliott  Advertising  Service,  262  East 
avenue,  Rochester,  N.  Y.  Reported  will 
make  up  list  during  November  for  Shi- 
nola  Company,  shoe  polish,  Rochester, 
N.  Y. 

Fisher-Brown  Advertising  Agency, 
1627  Locust  street,  St.  Louis.  Placing 
orders  with  newspapers  for  Gardner  Mo¬ 
tor  Company,  St.  Louis. 

J..  W.  Gan.non,  Inc.,  220  Fifth  avenue. 
New  York.  Placing  tryout  campaign  in 
Boston  newspapers  for  Pure  Food  Fac¬ 
tory,  “Hansa,”  Mamaroneck,  N.  Y. 

H.  E.  James  Advertising  .Agency,  450 
Fourth  avenue.  New  York.  Reported 
will  shortly  make  up  newspaper  lists  for 
Elkhart  Carriage  &  Motor  Company, 
Elkhart.  Ind. 

Wylie  B.  Jones  Ace,ncy,  107  Chenan¬ 
go  street,  Binghamton,  N.  Y.  Again 
making  renewal  contracts  with  news- 
pai)ers  for  S.  C.  Wells  Company,  Le  Roy, 
X.  Y. 

Thomas  F'.  1,ogan,  Inc.,  680  Fifth 
avenue.  New  York.  Placing  orders  in 
cities  where  company  secures  distributors 
tor  .Syracuse  Machine  Corporation, 
“Easy  V’acuum  Electric  Washer,”  Syra¬ 
cuse,  N.  Y. 

Lvo.n  .Advertising  Service,  Times 
Building,  New  A'ork.  Placing  orders 
with  New  England  newspapers  for  Stand¬ 
ard  Emulsion  Company,  “Russell’s  Emul¬ 
sion,”  141  Greene  street.  New  A'^ork. 

H.  K.  McCann  Company,  61  Broad¬ 
way,  New  York.  Again  placing  orders 
with  newspaj)crs  for  Standard  Oil  Com¬ 
pany,  “Perfection  Heaters,”  26  Broad¬ 
way.  New  York. 

J.  Walter  Thompso.n  Company,  242 


Madison  avenue.  New  A’ork.  Making 
1,000-line  contracts  for  Autostrop  Razor 
Company. 

Mitchell-Facst  Co.mp.any,  Tribune 
Building,  Chicago.  Making  2,240-line 
contracts  for  Armour  &  Company. 

E.  H.  Clarke  Advertising  Age.ncy, 
Inc.,  Steger  Building,  Chicago.  Making 
2,500-line  contracts  for  B.  S.  Pearsall 
Butter  Company. 

Conover-Mooney  Company,  Harris 
Trust  Building,  Chicago.  Making  11,- 
250-line  contracts  for  Cudahy  Packing 
Company. 

Norris-Patterson,  Ltd.,  10  East  Ade¬ 
laide  street,  Toronto.  Preparing  new 
coi)y  for  the  Eureka  Vacuum  Cleaner 
Company,  Kitchener,  Ont.  Newspapers 
will  be  used.  .Also  placing  orders  with 
newspapers  for  the  Vox  Chemical  Com- 
jiany,  Montreal,  manufacturing  Vox  Pas- 
liles. 

.A.  McKim,  Ltd.,  Jarvis  Building,  To¬ 
ronto.  Placing  advertising  for  the 
Roman  Meal  Company,  manufacturing 
a  breakfast  cereal. 

Smith,  Denne  &  Moore,  Lumsden 
Building,  Toronto.  Handling  advertising 
of  the  newly-merged  Williams,  Greene 
&  Rome  Company,  Ltd.,  and  Quett,  Pea¬ 
body  &  Co.,  of  Canada,  Ltd.  The  or¬ 
ganization,  which  will  hereafter  be  known 
as  Cluett,  Peabody  &  Co.,  of  Canada, 
Ltd.,  will  likely  use  newspaper  space 
more  extensively  than  in  the  past. 

Consolidated  .Advertising  Service,  71 
Richmond  W.,  Toronto,  is  placing  orders 
with  -  western  newspapers  for  Seaman- 
Kent  Company,  Ltd.,  Toronto,  rhanufac- 
turing  “Beaver  Brand”  flooring. 

Moser  &  Cotins,  Paul  Building,  Utica, 
X.  Y.  Reported  will  make  fall  schedules 
with  newspapers  for  Duofold  Health 
Underwear  Company,  Mohawk,  N.  A'. 

Moss-Chase  Company,  170  Franklin 
street,  Buffalo,  X.  A".  Reported  will 
shortly  start  newspaper  campaign  for 
Buffalo  Specialty  Company,  “Liquid  Ve¬ 
neer.”  Buffalo,  N.  A’. 

Frank  Presbrey  Company,  456  Fourth 
avenue.  New  A’ork.  Reported  will  make 
up  newspaper  list  in  November  for 
.Shredded  Whole  Wheat  Company,  Ni¬ 
agara  Falls,  N.  A’. 

Schiele  Advertising  Company,  Cen¬ 
tral  National  Bank  Building,  St.  Louis. 
Placing  orders  with  newspapers  for  Jos. 
Greenspon’s  Sons  Iron  &  Steel  Company, 
St.  Louis. 

Frank  Seaman,  Inc.,  470  Fourth  ave¬ 
nue.  New  A'ork.  Will  shortly  place  or- 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years’  experience  recently  stated 
that  his  records  show  that  for 
the  money  expended  the  results 
produced  by  the  Washington 
Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

Wi-Rtern  Representative,  J.  B.  Lutz, 
Firat  Nat'l  Bank  Bldg.,  Chicago,  III. 
Eastern  Representative,  Dan  A.  Carroll. 
Tribune  Bldg.,  New  York.  N.  Y. 


ders  in  newspapers  with  rotogravure  sec¬ 
tions  for  Eastman  Kodak  Company, 
Rochester,  N.  A’. 

Sternfield,  Godley  &  Lewis,  154  Nas¬ 
sau  street.  New'  York.  Placing  orders 
wiih  New  Jersey  newspapers  for  Amuse¬ 
ment  Corporation  of  America,  Plainfield, 
N.  A’.,  and  Strand  Stock,  50  Court  street, 
Brooklyn. 

Tho.mpson-Koch  Company,  32  West 
Sixth  street,  Cincinnati.  Again  placing 
orders  with  newspapers  for  Sterling 
Products  Company,  “Cascarets,”  Wheel¬ 
ing.  W.  Va. 

Trades  Advertising  Agency,  665  Fifth 
avenue.  New  York.  Will  shortly  place 
orders  in  newspapers  for  Eagle  Felt 
Works,  “Eagle  Hats,”  341  Fifth  avenue. 
New  A'ork. 

.Armand  S.  Weill  Company,  843  El- 
licoott  square,  Buffalo,  N.  Y.  Reported 
will  shortly  start  newspaper  campaign 
for  Barmon  Brothers,  “Buffalo  House 
Dresses,”  Buffalo. 

Erwin,  Wasey  &  Co.,  58  East  Wash¬ 
ington  street,  Chicago.  Placing  3,000- 
line  contracts  for  Wahl  Company,  Chi¬ 
cago. 


Few  Paperi — (if  any) — turpaii  the 


TRENTON 
NEW  JERSEY 


TIMES 


AS 

A  Food  Medium 


Even  during  the  past  summer  four  food 
pages — and  more — was  the  size  of  oar 
regular  weekly  Thursday  food  feature — 
a  winner  for  housewives,  retailers  and 
manufacturers. 

Wednesdays  and  Sundays  four  auto  pages. 
Tuesday,  Music  Page. 

Circulation  26,649.  Member  A.  B.  C. 

kelly-smith  CO. 

Marbridge  Bldg.  Lytton  Bldg., 

New  York  Chicago 


COLIMBUS,  GEORGIA, 

Columbus  IS  the  fifth  largest  city  in 
(icorgia:  Population— 1921)  census 

.tl.l2,S  —  immediate  trading  territory — 
60,000.  It  is  a  city  of  industries,  hav¬ 
ing  over  100  factories  with  an  annual 
payroll  of  $12,000,000;  value  of  manu¬ 
factured  output  approximately  $35,000,- 

•m. 

^Tie  Evening  and  Sunday  Ix^dgcr  leads 
in  A.  B.  C.  circulation  and  volume  of 
local  and  national  advertising.  .Asso¬ 
ciated  Press  Service, 
f'se  the  I.edger,  the  home  pajier  of 
Columbus. 

Represented  by 

FROST,  LANDIS  &  KOHN 

CHICAGO  NEW  YORK  ATLANTA 


Fuller  &  Smith,  Guardian  Building, 
Cleveland.  Placing  10,000-line  contracts 
for  Dunlop  Tire  &  Rubber  Corporation. 

George  L.  Dyer  Company,  Inc.,  42 
Broadway,  New  A'ork.  Placing  3,000- 
line  contracts  for  John  B.  Stetson  Com¬ 
pany,  Philadelphia. 

Allen  Advertising  Agency,  347  Fifth 
avenue.  New  A'ork.  Placing  3,000-line 
contracts  for  Bonat  Products  Company, 
Inc. 


“Let  AsislM — ^Tke  lartwt  ilty  In  ths  WMt.” 
IN 

LOS  ANGELES 

IS  IT  THE 


MEMBER  A.  B.  C. 


Government  Circulatian  Statement 
April  1,  U2t 

134,686 

The  Giant  of  the  Weit 
Beneitatatlm 

Ntw  Vwt  Chlcige 

Lister  J.  Clarks  G.  Ls|m  Payne  Ce. 
604  TIais  BM|.  432  Miranatta  BMf. 


Weekdays,  The  News 
has  more  city  circula¬ 
tion  than  the  number 
of  English  speaking 
homes;  Sundays,  a  copy 
of  The  News  reaches 
every  6.6  unit  of  popu¬ 
lation. 


MONEY  COULD 
NOT  BUY 

the  valuable  service  rendered  without 
charge  to  advertisers  in  Northern  Ohio 
by  THE  PLAIN  DEALER.  This  ser¬ 
vice  is  based  on  intimate  knowledge 
of  its  field  and  nearly  80  years’  expe¬ 
rience.  To  insure  a  successful  cam¬ 
paign  in  Northern  Ohio  leave  it  to 

The  Plain  Dealer 

First  Newspaper  in  Cleveland 


BOSTl 


lERICAN 


LEADS 

all  other  Boston  evening 
newspapers  in 

Department  Store 

ADVERTISING 


A  sufficient  recommendation  to 
ANY  space  buyer. 


WHERE  THE  BIG 
FISH  SWIM 

There  you’ll  find  the  best  feeding — 

Every  National  Advertising  Campaign  that  attempts  to 
lover  .New  England  at  all,  will  be  found  using  the 
Brldgrport  (Conn. )  Post-Telegram. 

And  every  advertiser — large  or  small — ^wlll  find  Bridgeport 
and  the  great  Industrial  district  which  contributes  to  the 
city's  prosperity  a  fertile  field  for  broader  markets. 

Also — tho  Post-TV  Iegram  offers  circulation  at  the  lowest 
rate  per  Inch  per  thousand  in  Connecticut. 

Only  A.  B.  C.  Papers  in  Bridgeport 

THE  POST-TELEGRAM 

The  Best  Advertising  Circulatian  Your 
Money  Cam  Buy 


The 

Pittsburgh 
Post 


has  the  second 
largest  mom* 
ing  and  Sunday  circnlation 
in  Pittabnri^ 


THE  FACT  THAT  THE 

ASBURY  PARK  PRESS 

dominates  a  field  whose  banks  have  more 
than  $34,000,000  on  deposit  is  one  more 
good  reason  for  the  national  advertiser 
covering  this  exceptionally  prosperous  ter¬ 
ritory. 

Member  A.  B.  C.  Standard  Rate  Card. 

FrasJi  R.  Northnip,  Special  Repreeeotn- 
tive, 

tea  FVtb  Armtie,  New  York  City 
Aseodetioa  Building,  CUcago 
J.  Lyle  Kinmaoth,  PubUshar, 
Aabuiy  Park,  N.  i. 


The  Market  of  Buffalo  It  profitable 
and  may  be  economically  cultivated. 
60%  of  every  industry  in  the  United 
States  have  representative  factoris  lo¬ 
cated  within  Buffalo  Qty  Limits. 

This  wonderful  diversity  of  Industry 
insures  a  steady  and  lucrative  market. 

Buffalo  Evening  Now*  Covara  Buffalo 

E.  H.  BUTLER,  PubUaher 

Kelly-Smith  Cc,  Reprmmstotlvea 
Marbridge  Bldg,,  New  York 
Lytton  Bldg.,  Chicago 


One  man  in  Montecilo  owns 
twenty  automobiles.  Would  yon 
like  to  have  some  of  his  busi¬ 
ness?  How  would  you  like  to 
replace  his  tires,  his  equipment 
— sell  him  new  cars? 

The  Morning  I^ress 

Santa  Bathara,  Callfovsda 
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PROMOTION  IDEAS 


Ottawa,  Ont. — The  Citizen  has  issued 
the  second  of  a  series  of  “town  bposter” 
sections  devoted  to  Ottawa  Valley  towns, 
this  latest  one  dealing  with  Renfrew.  It 
comprised  six  pages  of  news  and  adver¬ 
tising. 

Ottawa,  Ont. — The  Journal  is  con¬ 
ducting  a  “Count  the  Circles”  contest, 
offering  prizes  whose  value  are  enhanced 
according  to  the  number  of  subscriptions 
obtained  by  contestants. 

St.  Paul. — The  Dispatch  and  Pioneer 
Press,  which  operate  an  electric  baseball 
diamond  on  their  street  corner,  left  it  to 
ihe  vote  of  readers  to  decide  whether 
they  wished  the  board  to  display  the 
world’s  series  contest  or  the  struggle 
between  St.  Paul  and  Baltimore  for  the 
minor  league  championship.  Coupon 
blanks  were  published  on  the  first  page 
daily  for  “fans”  to  fill  out  and  send  in. 

Chicago. — The  Evening  American  is 
conducting  a  “Carry  Your  Lunch”  cam¬ 
paign  that  is  meeting  with  a  great  re¬ 
sponse  from  its  readers.  Miss  Patricia 
Dougherty  pays  $2  for  every  letter  pub¬ 
lished  telling  how  the  writer  saved 
money  by  “carrying  his  (or  her)  own.” 

Topeka,  Kan. — The  Daily  Capital  has 
started  a  poll  of  voters  for  the  coming 
election,  and  so  far  no  one  has  refused 
to  tell  for  whom  they  will  vote.  The 
vote  is  nearly  3  to  1  for  Senator  Hard¬ 
ing. 

J'airmont,  Minn. — The  Daily  Sentinel, 
of  which  former  Lieut.  Gov.  Frank  A. 
Day  is  editor  and  chief  owner,  put  out  a 
thirty-page  edition  recently  exploiting 
the  resources  and  industries  of  Fairmont 
and  Martin  county,  in  anticipation  of 
county  fair  week.  Over  160  of  the  210 
columns  were  advertising. 

Birmingham,  Ala. — With  the  appoint¬ 
ment  of  the  last  member  of  the  spe¬ 
cial  committee  to  make  the  award,  in¬ 
terest  has  increased  in  the  Birming¬ 
ham  News  silver  loving  cup  offer  of 
a  year  ago,  in  which  that  newspaper 
proposed  to  give  each  year  as  soon 
after  January  1  as  possible  a  $500  loving 
cup  to  that  person  in  Greater  Bir¬ 
mingham  whose  activity  during  the 
year  was  declared  by  the  selected 
committee  to  have  been  of  most  un¬ 
selfish  devotion  to  the  welfare  of  the 
community.  The  offer  was  conceived 
by  Victor  H.  Hanson,  publisher  of 
the  News.  The  special  committee 
consists  of  a  man  from  each  of  the 
civic  and  commercial  organizations, 
elected  by  the  membership,  and  the 
president  of  the  city  commission. 

Winnipeg. — Employees  of  the  Free 
Press  recently  showed  their  diversity  by 
holding  a  garden  show  open  to  all  em¬ 
ployees  of  the  paper.  The  exhibits  were 
displayed  in  the  editorial  department  on 
a  Saturday  night  and  a  large  number 
of  visitors  inspected  them.  This  was  the 
third  annual  garden  show  held  by  the 
employees.  It  has  done  much  to  make 


THB 

NEW  YORK 
EVENING 
OURNAL 

has  the  largest 
circulation  of 
any  daily  news¬ 
paper  in  Amer¬ 
ica  ’ 


enthusiastic  gardeners  of  the  members 
of  the  staff.  A  hundred  dollars  was 
distributed  in  prizes. 

Little  Falls,  Minn. — The  Daily 
Transcript  promises  to  distribute  1,700 
photographs  of  candidates  Cox  and 
Harding  among  subscribers  in  October. 

Milwaukee. — On  the  Sunday  previous 
to  the  Wisconsin  state  fair  the  Journal 
got  out  an  edition  which  contained  526 
columns  of  paid  advertising.  The  rec¬ 
ord  previously  was  held  by  the  March  7, 
1920,  edition  of  the  Journal,  which  con¬ 
tained  20  columns  less. 

Detroit. — The  Journal  sent  ten  of  its 
readers  to  the  world’s  series,  at  the  close 
of  a  contest  to  guess  the  final  standing  of 
the  teams  in  National  and  American 
baseball  leagues. 

Detroit. — Play  for  the  Huetter  and 
Hobill  golf  cups  brought  out  a  large 
number  of  Detroit  Adcraft  Club  mem¬ 
bers.  Walter  Huetter,  going  around  in 
108,  recovered  the  Huetter  cup,  and  Ar¬ 
thur  Winter,  who  turned  in  a  score  of 
93,  won  the  Hobill  cup. 

Buffalo. — Fifty  Buffalo  fans  wit¬ 
nessed  all  world  series  baseball  games 
in  Brooklyn  and  Cleveland  as  guests  of 
the  Buffalo  Evening  News.  They  were 
winners  in  several  contests  conducted  by 
the  newspaper  this  summer. 

Wichita,  Kan. — The  largest  news¬ 
paper  ever  issued  in  Kansas  was  the 
Sunday  edition  of  the  Wichita  Eagle  of 
October  3.  The  edition  consisted  of  12 
sections,  136  pages,  and  was  issued  in 
honor  of  the  International  Wiieat  Show 
which  opened  the  next  day.  Because  of 
the  great  amount  of  historical  material 
contained  in  the  special  edition  relating 
not  only  to  early  Wichita  days,  but  also 
to  early  Kansas  history,  Wichita  schools 
used  the  paper  as  material  for  history 
classes  and  also  as  a  text  book. 

Denver. — The  Auditorium  held  14,000 
people  every  day  during  the  recent 
World’s  Series  baseball  games,  watching 
ihe  play-by-play  reproduction  of  the 
games  on  the  “star”  ball-player,  operated 
by  the  Denver  Express.  In  addition  to 
the  games  at  the  Tiall,  a  concert  w'as 
given  daily  on  the  pipe  organ,  before  the 
games,  and  special  arrangements  were 
made  to  flash  the  details  to  soldiers  at 
the  Aurora  Hospital,  five  miles  away.  A 
vote  of  thanks  was  tendered  the  Express 
by  the  hospital  authorities  and  patients. 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

Carrie*  more  diiplay  advertising 
than  any  other  newspaper  in 
Westchester  County 
This  is  an  acknowledgement  of 
its  power  that  the  advertiser 
should  heed,  if  desirous  of 
reaching  the  people  of  Mount 
Vernon 

GEO.  B.  DAVID  &  CO. 

Foreign  Representative 

171  Madison  Ave.  NEW  YORK 


Remember  Perth  Amboy  and  the 


Evening  News 

In  making  up  your  lists. 

F.  R.  NORTHROP 

rorrfgn  Rspresantattve 
303  FiM  Ann..  Nnir  York  Oly 


St.  P.\ul,  Minn. — Mrs.  Emma  J.  Har¬ 
wood,  who  has  lifted  the  Roosevelt 
(Minn.)  Reporter,  published  on  the 
northern  border  of  the  state,  from  zero 
to  a  paying  concern,  was  the  first  to  im¬ 
press  the  farmers  of  that  section  with 
the  value  of  advertising.  She  attended 
the  meetings  of  farmers’  clubs.  When 
the  members  talked  of  the  value  of  pure¬ 
bred  stock,  silos  and  tractors,  Mrs.  Har¬ 
wood  pointed  out  the  door  of  the  world 
that  was  opened  to  them  through  adver¬ 
tising.  and  the  farmers  have  learned  by 
experience  that  she  was  telling  the  truth. 

St.  Paul,  Minn. — The  Dispatch  and 
Pioneer  Press  cooking  school,  food  show 
and  household  utilities  exposition  was 
held  in  the  Auditorium  last  week,  the 
sixth  annual  affair  of  its  kind  under  the 
auspices  of  those  papers.  The  principal 
stores  and  business  houses  of  St.  Paul 
had  exhibits. 


by  10}(>  inches  in  size,  on  newsprint 
paper.  Considerable  space  is  devoted  to 
news  of  important  advertising  campaigns, 
with  which  the  retailers  are  advised  to 
tie  up.  and  numerous  successful  mer¬ 
chandising  ideas  are  reviewed.  The  Citi¬ 
zen  Retailer  will  be  published  every 
month. 

Rich  .MONO,  Ind. — The  Palladium  is 
making  a  very  extensive  trade  survey  of 
its  territory. 


NEW  HAVEN  REGISTER 

NEW  HAVEN,  CONN. 

29,861  Average 
Paid  Circulation  SU^AY 


Ottawa,  Ont. — The  Citizen  is  the 
latest  Canadian  newspaper  to  begin  pub¬ 
lication  of  a  house  organ  as  part  of  its 
service  work,  the  first  number  of  the 
Citizen  Retailer  having  just  made  its  ap¬ 
pearance.  The  paper  has  eight  pages,  18 


Lancaster.  Pa. 

with  $36,166,000.00  worth  of  Purchases 
in  April,  ranks  fourth  in  the  State. 


The  Intelligencer 

AND 

The  News  Journal 

REJkCH  THESE  PEOPLE. 


Famous  Wits  of 
History 

A  short  magazine  page  feature 
twice  a  week. 

Beginning  June  29th. 

NEWSPAPER  FEATURE 
SERVICE 

241  W.  58th  ST.,  NEW  YORK 


Leased  Wire  Service 
Foreign  .  News  Reports 
“Pony”  Services 
Teletype  Service 
Mat  and  Mail  Services. 

Speed — Reliability — Quality 

International  News 
Service 

lOth  floor.  World  Building, 
New  York 


Circulation  sella  in  New 
York  for  50%  more 
Daily  and  100%  more 
Sunday  than  any  other 
New  York  Morning 
newspaper. 


Nearly  twice  as  much  as 
its  nearest  competitor. 

IT  COVERS  THE  FIELD  I 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

Member  A.  B.  C. 

Foreign  Advertising  RepraseatatlvsB 

Metropolitan  Tower,  Peoples’  Gas  Bldg. 
I.  A.  KLEIN,  JOHN  GLASS, 
New  York  Chicago 


The  New  Orleans  Item 

Announces  the  occupancy  of  its 
new  quarters 

ITEM  BUILDING 

From  LTnion  Street  through  to 
Perdido  Street,  between  St. 
Charles  and  Carondelct,  Octo¬ 
ber  first.  Nineteen  Hundred  and 
Twenty. 


TO  REACH  THE  RICH 
TRADE  OF  KANSAS 

Sloprka 

iSatUj  Capital 

Sworn  Government  Report 

for  6  Months  ending  OcL  1,  1919 

33,137 

Its  sales  promotion  department  is 
at  the  service  of  advertisers.  And 
it  really  promotes. 


Member  A.  B.  C. 


Publisher. 


YORK. 

1  POPULATION  M.0g* 

An  ideal  manufacturing  dty  of 
ideal  homes  and  labor  con^ 

1  tiona. 

I'd  like  to  live  in  York** 

iSMs  Diemteli 

••Yo< 

Hie  Yort 

York's  only  Evening  Psper 
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WINNIPEG  TELEGRAM  IS 
SOLD  TO  SOUTHAMS 


Suspend  Oct.  16  After  27  Years’  Pub' 
lication — Tribune  May  Enter 
Morning  Field  If  New  Fran¬ 
chise  Is  Available 


(By  Telegraph  to  Editor  &•  Publisher) 

Winnipeg,  Man.,  Oct.  19. — The  Win¬ 
nipeg  daily  and  weekly  Telegram  have 
passed  into  the  hands  of  the  Southam 
interests  who  have  amalgamated  them 
with  the  Winnipeg  Tribune,  which  they 
purchased  two  months  ago.  The  last 
issue  of  the  Telegram  appeared  Oct.  16, 
containing  an  announcement  by  the  pub¬ 
lishers  that  the  situation  created  by 
mounting  costs  had  led  them  to  quit 
the  field.  The  sale  of  the  Telegram, 
which  had  e.xisted  a-  a  daily  for  27 
years,  leaves  the  Winnipeg  field  with 
two  evening  papers,  the  Tree  Press  and 
the  Tribune  and  one  morning  paper,  the 
Manitoba  Free  Press. 

Up  to  two  years  ago  the  Telegram 
published  both  a  morning  and  evening 
edition. 

The  Telegram  plant  will  be  disman¬ 
tled.  Fart  of  the  machinery  will  be 
taken  over  by  the  Tribune  and  the  re¬ 
mainder  will  be  sold. 

A  number  of  the  mechanical,  editorial 
and  business  staffs  will  be  taken  over 
by  the  new  owners.  There  is  some  talk 
of  the  Tribune  going  into  the  morning 
field,  but  definite  decision  has  not  been 
announced. 

The  old  Telegram  morning  franchise 
has  lapsed  and  if  the  Tribune  decides 
to  publish  a  morning  edition  application 
for  a  new  franchise  will  have  to  be 
made  to  the  Canadian  Press  Limited. 
For  the  last  three  years  the.  Telegram 
has  been  owned  by  the  Davidson  and 
Smith  interests,  grain  dealers  and  finan¬ 
cial  brokers. 

V’ernon  Knowles  has  been  manager 
and  editor  and  R.  W.  Lipesett  has  been 
business  manager.  They  have  not  yet 
disclosed  what  they  intend  doing.  Both 
have  oflFers  from  other  papers. 


WOOD  AND  IRON  DRAW  BRITONS 

English  Capital  Planning  Paper  and 
Steel  Developments  in  Quebec 

(.Special  to  Editor  &  Publisher) 

Montre.al. — Certain  influential  English 
interests  have  been  in  Canada  for  the 
past  few  months  carefully  looking  over 
certain  properties  in  the  region  of  the 
Saguenay  River  and  rumor  says  that  de¬ 
velopments  on  a  large  scale  will  result. 
It  is  stated  that  the  two  principal  fig¬ 
ures  are  Lord  Burnham  and  Lord  Des- 
borough,  the  former  of  whom  recently 
returned  to  England  while  the  latter  is 
still  here. 

The  project  includes  the  erection  of 
large  paper  and  pulp  mills  as  well  as  the 
building  of  a  new  railway  system  and 
the  ultimate  development  of  iron  ore 
bodies  said  to  have  been  found  in  the 
vicinity  of  Chicoutimi,  Que.  Pulp  and 
paper  mills  will  be  established  at  Seven 
Islands  as  well  as  at  other  places  where 
satisfactory  water  powers  may  be  had. 
Steel  works  will  be  created  at  Chicoutimi 
and  Quebec,  and  the  railway  will  link  up 
all  the  enterprises  from  Hudson  Bay  to 
Seven  Islands,  and  enter  Quebec  by  the 
Montmorency  \'alley. 


New  ABBOciated  PreBB  BureauB 

Robert  Brugere  has  been  appointed 
correspondent-in-charge  a*  Duluth, 
Minn.,  being  transferred  from  Fargo, 
N.  D.,  where  he  was  succeeded  by  John 
W.  Lienhard.  Mr.  Lienhard  was  for¬ 
merly  at  Sioux  Falls,  and  his  place  was 


taken  by  Donald  McKay.  R.  A.  Hill 
has  been  appointed  correspondent  in 
charge  at  Little  Rock.  Ark.,  and  R.  G. 
Massock,  correspondent  at  Jefferson 
City,  Mo.  Owen  L.  Scott  has  been  ap¬ 
pointed  correspondent  at  Madison,  Wis., 
and  Walter  J.  Reck  at  Lincoln,  Neb. 
Smith  F.  Reavis  has  been  appointed 
correspondent-in-charge  at  Seattle, 
Wash.,  succeeding  S.  M.  Hawkins,  trans¬ 
ferred  to  San  Francisco.  Edward  F. 
Nelson  has  been  appointed  correspondent 
at  Portland,  Ore.,  in  place  of  Ed.  A. 
Reinhart. 


Plunutell  101  Years  Old 

St.  Catharines,  Out. — The  “world’s 
oldest  reporter”  celebrated  his  101st 
birthday  here  recently.  He  is  Dan 
Plumstcll  who,  despite  his  great  age, 
still  follows  the  development  of  the 
daily  press  with  interest  and  is  con¬ 
sidered  one  of  the  best  informed  men 
on  current  topics  in  Ontario. 


For  Sale 

Cox  Duplex  Press 

Prints  2  4-6-8  pages  up  to  6,000  an  hour. 
Guaranteed  in  first-class  running  condition;  now 
in  use,  but  can  make  immediate  shipment. 
Priced  at  $5,500,  including  equipment,  f.  o.  b. 
pres.s  room.  Write  or  wire.  .\merican-Press, 
Lake  Charles,  La. 


THE  CUSHMAN 


OFFSET  LINOTYPE  MOTOR 
Hsb  No  Equal 
lor 

EFFICIENCY  ^  SERVICE 
STURDY  CONSTRUCTION 

We  want  to  give  you  the  benefit  of 
our  fourteen  years’  experience  in 
manufacturing  linotype  motors. 

Write  for  pricee.  Adtlreas: 

CUSHMAN  ELECTRIC  CO. 

CONCORD.  N.  H. 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


EQUIPMENT  FOR  SALE 


Printers*  Outfitters 

Printing  Plants  and  Business  bought  and  sold, 
American  Typefounders’  products,  printers  sna 
bookbinders  machinery  of  every  description. 
Conner  Fendler  &  Co.,  96  Beckman  St.,  New 
York  City. 


For  Sale 

Standard  Q.  Q.  Cox  Duplex  8-Page  Perfecting 
Press;  being  used  daily  and  in  good  running 
order.  Will  print  and  fold  LOOO  8-page  papers 
per  hour.  The  Herald,  Carlisle,  Pa. 


For  Sale 

8  page,  double-drive  angle-bar,  flat-bed  Duplex 
press,  displaced  by  Tubular.  Ready  by  De¬ 
cember  15.  Sentinel,  Lewistown,  Pa. 


For  Sale 

Due  to  a  recent  consolidation  of  The  New  Era 
Printing  Company  and  The  Examiner  Publish¬ 
ing  Company  we  have  the  following  machinery 
to  offer  for  sale.  All  prices  quoted  will  be 
f.  o.  b.  care  Lancaster  and  all  equipment  is 
ready  for  immediate  delivery. 

1  Campbell  Cylinder  Press — 42x56.  4  Roller 

2  Revolution.  This  would  make  an  idea  press 
for  a  weekly  newspaper. 

1  Peerless  Job  Press  10x15. 

1  Brown  Carver  34”  Cutter. 

3  -Model  1  Linotypes.  Serial  numbers  3515, 
3517,  4999. 

1  repaired  Dexter  Folder.  Folds  sheets 
12x16  up  to  28x42,  makes  4  right  angle  folds, 
also  a  fold  parallel  to  the  third  right  angle 
fold  and  8  page  paster. 

3  Iron  make  up  stones. 

2  double  New  York  wooden  type  stands. 

1  Washington  Hand  Press.  Hoe  &  Co. 

2  make  up  stones — with  stands  and  drawers, 
size  48x72. 

2  case  racks,  with  25  two-third  cases  (wood). 

1  case  rack  with  20  two-third  cases  (wood). 

1  case  rack  with  30  three-quarter  cases 
(wood). 

1  Thorp  Rotary  card  cutter. 

1-20  page  Hoe  Press  complete  with  Stereo¬ 
typing  Outfit,  Form  Tables  and  Sprague  Mo¬ 
tor  Equipment. 

The  New  Era  Printing  Company,  Inc., 

•  Lancaster,  Pa. 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  Engraving  Co. 
154  Nassau  St.,  Tribune  Bldg. 
New  York  City 


For  Sale  . 

For  sale  evening  paper  in  California  city  of 
20.000.  $25,000  cash  required.  Terms  on  bal¬ 

ance.  Address  Evening  Daily,  321  Hollings¬ 
worth  Bldg.,  Los  Angeles.  Cal. 


For  Sale 

18  .sets  of  5V5  point  No.  2  with  clarendon 
matrices  and  about  2,500  sorts.  Most  of  these 
sets  are  nearly  new  and  all  are  in  good  condi¬ 
tion.  Also  3  sets  of  the  same  face  cut  for 
lower  magazine.  Make  us  an  offer.  San  Fran¬ 
cisco  Chronicle,  San  Francisco,  Calif. 


For  Sale 

Completely  equipped  new^aper  and  Jobbing 
outfit  has  good  Cylinder  Press,  Jobbers.  Cut¬ 
ters  and  well  assorted  and  complete  Compos¬ 
ing  Room,  price  $2,500.  One  thousand  cash 
and  balance  $50  per  month.  Conner  Fendler 
&  Co.,  New  York  City. 


For  Sale 

In  Warren,  Penn.,  an  exce^ionally  well 
equipped  Newspaper  and  Job  Plant.  Three 
>lagazine  Model  8  Linotype,  (^linder  Press, 
Jobbers,  Cutter,  Perforator  and  Excellent  Com¬ 
posing  Room  outfit  at  less  than  half  its  value. 
.Address  Warren,  care  of  Conner  Fendler  &  Co., 
96  Beekman  Street,  New  York  City. 


For  Prompt  Service 

TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  ImmadiaM  Sh^meni  by 
Selling  Houses  conveniently  located 

“American  Type  the  Bast  m  Any  Cose’’ 


AMERICAN 
TYPE  FOUNDERS  CO. 


Boston 

New  York 

Philadelphia 

Baltimore 

Richmond 

Atlanta 

Buffalo 


Pittsburgh 

Cleveland 

Datroit 

Chicago 

Cineitmati 

9t.  Lout* 

Mkuwapolis 


Kaasas  City 
Deawer 
Los  Angela. 
S«n  F.a&clseo 
Paetlaad  , 

WlDciipeg 


FOR  SALE 

Goss  Straight  Line  Quadruple  Four- 
Deck  Two- Page  Wide  Press.  Prints 
4,  6,  8,  10,  12,  14  or  16  page  papers  at 
24,000  per  hour,  20,  24,  28  or  32  page 
papers  at  12,000  per  hour,  folded  to 
half  page  size.  Length  of  page  22f4'’. 


This  Press  May  Suit  You. 


HAVE  PURCHASED  and 
OFFER  FOR  SALE 

Entire  or  Separate  Lots,  Fully  equipped  plant  of  The  Win¬ 
nipeg  Telegram. 

Including  Hoe  Sextuple,  double  width,  full  color  comhina- 
tion,  twenty-one  and  a  half  inch  cut  off,  eight  column, 
Cutler-Hammer  control. 

Also  thirty-six  page  Goss  Straight  Line,  full  color  combina¬ 
tion,  single  width  with  bottom  deck  three  plates  wide, 
twenty-one  and  a  half  inch  cut  off,  eight  column,  Cutler- 
Hammer  semi-automatic  control. 

Complete  stereotype,  linotype  and  composing  room  equip¬ 
ment. 

All  Inquiries  to 

THE  TRIBUNE  NEWSPAPER  CO.,  LTD. 

WINNIPEG,  MANITOBA,  CANADA 


WALTER  SCOTT  Sk  COMPANY 
PLAINFIELD,  NEW  JERSEY 


NEWSPRINT 


Correspondence  Solicited. 

Best  References  among  Publishers 

Low  Prices — Regular  Deliveries 

INVINCIBLE  PAPER  &  PULP 
CORPORATION 

135  Broadway,  New  York  City 

Pbooe  Rector  MS7-8-f 
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USE  EDITOR  &  PUBUSHER’S  COLUMNS 

It  i*  here  that  you  will  find  the  man  yon  ara  looking  for  who  directs  the  actiyities  of  your  husinese  office,  adyer* 
tising  department,  circulation  department  or  editorial  room.  These  small  advertisements  are  read  by  the  real,  energetic 
workers  of  the  newspaper  field  who  are  ambitious  and  alive  to  genuine  opportunities.  These  columns  are  also  thoroughly 
scsoined  by  the  employers  who  are  anxious  to  bring  their  mechanicsd,  editorial  and  business  forces  up  to  100  per  cent  in 
efficiency.  A  classified  ad  in  EDITOR  A  PUBLISHER  is  the  shortest  route  between  employer  and  employee  in  the 
newspaper  and  advertising  field. 


SITUATIONS  WANTED 

Advertisainents  under  this  classificatiaa,  tso 
cents  per  line,  each  insertion.  Count  six 
erords  to  the  line.  Cash  trith  order.  For 
tboee  unemployed,  not  to  exceed  SS  words, 
two  insertions  FREE. 


Accounting  Executive — Auditor 

Fourteen  years’  practical  newspaper  accounting 
experience  with  large  Eastern  city  daily  and 
Sunday  paper.  Thoroughly  familiar  with  news¬ 
paper  accounting  in  all  its  phases.  Desires  to 
make  permanent  connection  with  publisher  or 
agency.  Address  Box  C-S8S,  care  Editor  & 
Publisher. 


Cost  Accountant 

Newspaper  cost  accountant,  auditor  and  office 
manager,  age  38,  married,  experienced  and 
competent,  at  present  engaged,  desires  change 
to  Pacific  Coast.  A1  references.  Present  sal¬ 
ary  $70.  Box  C-577,  care  Editor  &  Publisher. 


Advertising  Manager 

20  years’  experience.  Excellent  record  and 
unquestioned  ability.  Desires  permanent  con¬ 
nection  with  paper  requiring  a  man  who  can 
produce.  Best  references.  40  years  old.  Mar¬ 
ried.  Address  Box  C-586,  care  Editor  &  Pub¬ 
lisher. 


Advertising  Salesman  and 
Executive, 

man  of  successful  record,  open  for  engage¬ 
ment.  14  years  in  general  magazine,  trade 
and  export  publication  work,  including 
advertising  and  branch  office  manager;  large 
acquaintance  New  York  City  and  Eastern  terri¬ 
tory.  Salary  or  commission  basis.  Highest 
credentials.  Letters  confidential.  Address  Box 
C-574,  care  of  Editor  &  Publisher. 

Advertising  Manager 
of  Demonstrated  Ability 
Seeks  Connection 

with  newspaper  published  in  city  of  100,000 
or  more  population.  Has  had  twenty-seven 
years’  experience.  (Detroit  Journal,  Evening, 
12  years:  Duluth  News  Tribune,  morning,  8 
years:  (Jmaha  Bee,  morning  and  evening,  5 
years;  Cincinnati  Enquirer,  morning,  2  years.) 
A  diplomatic  executive  with  ability  to  suc¬ 
cessfully  handle  local  and  foreign  account.s, 
to  originate  and  execute  ideas  which  i*esult  in 
increased  earnings.  Particularly  capable  in  the 
selection  of  assistants  and  in  keeping  them 
keyed  to  maximum  of  efficiency. 

References  Any  Former  Employer. 
Publisher  or  business  manager  in  need  of  the 
services  of  a  man  such  as  I  describe  myself 
to  be,  please  address  G.  \V'.  Preston,  811  El- 
beron  .\ve.,  P.  H.,  Cincinnati,  Ohio. 


Advertising 

A  voniiR  woman  with  several  years*  experience 
in  advertising,  who  ha.s  acted  as  an  executive 
in  the  mail  order  business,  and  has  handled 
also  the  display  advertising  of  a  national  ad¬ 
vertiser,  is  seeking  employment  with  an  ad¬ 
vertiser  or  an  advertising  agency  who  has  a 
place  in  his  business  for  a  loyal,  intelligent, 
efficient  employee,  who  can  give  the  best  of 
references  as  to  her  integrity  and  ability.  At 
present  employed  with  the  best  of  reasons  for 
changing.  Salary  is  secondary  to  an  oppor¬ 
tunity  to  demonstrate  ability  and  efficiency, 
with  the  understanding  that  such  successful 
demonstration  would  mean  increased  oppor¬ 
tunity  and  .salary.  Address  Box  C-593,  care 
Editor  &  Publisher. 


Business  Manager, 

General  Manager 

Man  who  has  done  a  million  dollar  business  as 
manager  of  inland  daily  in  city  of  25.000  wants 
permanent  connection  as  business  manager  or 
general  manager  of  daily  in  growing  com¬ 
munity.  Now  employed  but  can  leave  on  short 
notice,  lias  a  record  of  doubling  subscription 
and  trebling  income.  Under  forty  and  mar¬ 
ried.  .Able  and  willing  to  work  hard  and 
know  how  to  keep  force  at  work  ami  con¬ 
tented.  Can  build  a  popular  paper  and  make 
money.  Prefer  afternoon  daily  hut  mostly 
seek  opportunity.  Can  show  satisfactory  rec¬ 
ord  and  highest  references.  Address  Box 
C-592,  care  Editor  &  Publisher. 


Circulation  Promotion  Man 

or  circulafinn  manager,  nine  years'  experience 
wiih  N.  Y.  newspaper  of  over  200,000  circula¬ 
tion  per  day.  Can  organize  force.  Executive 
ability.  Seeks  position  with  live  newspaper 
anywhere.  Reference.  Give  summary  of  posi¬ 
tion.  .^ddress  Box  C-57S,  care  Editor  &  I’ub- 
lisher. 


Circulation  Manager 

Circulation  manager,  thoroughly  experienced, 
successful  record.  Hard,  enthusiastic  worker. 
Best  of  references.  Write  C-568,  care  of  Edi¬ 
tor  &  Publisher. 


SITUATIONS  WANTED 


Live  Wire  Editor  Looking 

Eor  better  jot) — .Xmerican,  28,  who  has  filled 
every  editorial  berth  below  managing  editor  on 
both  leading  dailies  in  city  of  80,000,  due  to 
impending  change  of  management,  wants  to 
“hook  on’’  .somewhere  else — has  both  ears 
cupped  forward  to  hear  Opportunity’s  call. 
Address  Box  C-S91,  care  Editor  &  Publisher. 


News  Executive 

17  years’  urban  and  metropolitan  experience, 
now  state  editor  of  Eastern  daily,  desires  posi¬ 
tion  in  Middle  West,  South  or  Southwest. 
Personal  reasons  dictate  change.  Especially 
good  and  of  proven  success  as  cable,  telegraph, 
state  and  city  editor.  Has  shown  marked 
ability  as  interviewer  and  in  court  reporting. 
Family  of  three.  Health  excellent.  Wil  consider 
any  good  position,  with  future  opportunity, 
that  pays  around  $3,000  annually.  .\ddress 
“Energetic,”  C-59S,  care  Editor  &  Publisher. 


Circulation  Manager 

Young  man  with  record  of  increasing  paid  cir¬ 
culation  80^  during  the  first  ten  months  of  his 
activities  on  morning  daily  w’ith  present  cir¬ 
culation  of  over  15.000,  with  which  he  is  now 
connected,  seeks  further  opportunity  and  will 
consider  offer  on  substantial  publication  as  cir¬ 
culation  manager  or  on  metropolitan  paper  as 
an  assistant.  Thoroughly  familiar  with  all 
phases  of  circulation  promotion,  systems,  rou¬ 
tine  and  details.  Write  C-600,  care  Editor  & 
Publisher. 


Circulation  Manager 

Young  man  with  long  experience,  efficient  and 
fully  capable,  now  employed  as  circulation 
manager,  seeks  change.  Present  salary  $3,500. 
Eor  particulars  address  Box  C-578,  Confiden¬ 
tial,  care  Editor  &  Publisher. 


Editorial  Writer 

Experienced  editorial  writer  wants  situation  on 
Republican  or  independent  daily  newspaper  in 
a  central  or  western  state.  Address  Bo.x  C-599, 
care  Editor  &  Publisher. 


Copywriter 

Copywriter  of  exceptional  ability  will  go  any¬ 
where  h-ast.  Prefer  New  England.  Quinter 
Kephart,  423  Fifth  Ave.,  Altoona,  Pa. 


Owners — Publishers 

General  manager  skilled  in  all  the  technicalities 
of  the  newspaper  business  will  be  available 
shortlv.  He  is  a  proved  result  getter,  a  con¬ 
servative  rather  than  spectacular  builder,  a 
trained  business  analyst,  familiar  with  corpora¬ 
tion  work  and  financing.  His  services  would 
he  .an  insurance  to  the  owner  of  a  good  prop¬ 
erty  needing  efficient  management.  L'pon  re¬ 
quest  we  will  furnish  complete  information 
which  may  mean  much  to  the  future  of  your 
business.  Mention  No.  5030.  We  connect  the 
wires.  No  charge  is  made  to  emplovcrs.  Regis¬ 
tration  is  free.  Established  1898.  Ferdinand’s 
Exchange,  Inc.,  Third  N«t’l  Bank  Bldg.,  Spring- 
field,  Mass. 


Reporter 

Man  with  fifteen  years’  experience,  from  cub 
reporter  to  managing  editor,  on  Southern 
dailies  in  towns  of  25.000  to  50,000,  now  in 
fourth  year  as  managing  editor  in  present  situ¬ 
ation,  <lesires  change  to  larger  city,  as  manag¬ 
ing  editor’s  assistant  or  any  sort  of  desk  job 
with  adequate  salary,  anywhere  south  of  New 
York,  east  of  Mississippi.  Best  references. 
.Xddress  Box  (r-596.  care  Editor  &  Publisher. 


HELP  WANTED 

AdvertiMmenta  undar  thla  claaaificatiaa 
twenty-five  centa  per  line.  Caah  with  order. 
Count  six  words  to  the  line. 


Advertising  Solicitor 

on  salarv  and  bonus  basis  to  travel  for  a  Na¬ 
tional  N^cw  York  .Xdvertising  Agency.  Must 
he  a  good  hustler  of  pleasing  per.sonality,  ex¬ 
perienced  in  selling  newspaper  advertising  and 
not  merely  a  copy  chaser.  Prefer  young  man 
unmarried.  Reply  slating  age,  experience,  pre¬ 
vious  and  present  salary.  John  B.  Gallagher 
Company,  52  Vanderbilt  .‘\venue.  New  York 
City. 


Circulation  Manager 

Position  open  for  competent  circulation  man, 
one  who  can  produce,  has  enthusiasm,  richest 
territory  in  the  world  to  work  in.  and  fastest 
growing  city.  Must  come  well  recommended, 
and  be  thoroughly  familiar  with  all  circulation 
work,  especially  ^  able  to  produce  country  or 
mail  subscriptions.  Address  C-S98,  care  Edi¬ 
tor  &  Publisher. 


HELP  WANTED 


Advertising  Salesman 

Experienced  adverti.sing  .salesman  on  special 
edition  work,  to  report  St.  Petersburg,  Fla., 
Nov.  IS.  Most  attractive  financial  proposition. 
Permanent;  winters  spent  in  South.  (?ive  full 
particulars  first  letter.  Channon-Souder  Co., 
Vineland,  N.  J. 


Wanted 

Live  wire  editor  for  weekly  publication  with 
about  4,000  circulation  in  town  of  10,000  popu¬ 
lation.  Exceptional  opportunity  to  get  in  on 
the  ground  floor  as  change  to  daily  field  is  be¬ 
ing  contemplated.  .Xt  present  leading  paper 
in  one  of  the  largest  and  most  progressive 
towns  south  of  XX'ilmington,  Delaware.  \Ve 
would  like  to  hear  from  the  sort  of  men  who 
have  reputations  for  developing  just  this  kind 
of  a  progressive  proposition.  .Xddress  C-S94, 
care  Editor  &  Publisher. 


NEWS  PHOTO  SERVICE 
IN  NEW  FORM 


Cameramen  in  28  Centres  Will  Work 
Directly  with  Editors  of  News¬ 
paper  Clients — Main  Office 
in  New  York 


Departure  in  newspaper  illustrating 
has  been  inaugurated  by  the  World  Mo¬ 
tion  Picture  Corporation  at  5(X)  Fifth 
avenue.  \ew  York,  to  give  newspapers 
throughout  the  country  pictures  of  news 
interest.  Subscribers  of  this  service  xvill 
have  a  direct  call  on  “cameraspondents.” 
who  have  been  stationed  all  over  the 
world. 

Tn  the  plans  outlined  by  the  new  cor¬ 
poration,  each  “cameraspondent”  will  he 
ccpiipped  with  the  names  of  stihscrihers 
and  when  pictures  of  news  interest  are 
taken  in  the  correspondent’s  narticular 
territory,  they  will  he  sent  directly  to 
all  stihscrihers  simultaneously.  The  gen¬ 
eral  practice  has  been  to  have  the  corre¬ 
spondent  send  photographs  to  a  central 
ofhee  whence  thev  are  re-mailed  to  the 
newspaper*  suhscrihers.  Each  “camera¬ 
spondent”  will  he  on  the  assignment  call 
of  each  editor  who  carries  the  service. 
The  editor  in  Spokane,  ^^^^sh..  can  wire 
the  correspondent  in  \ew  Orleans  to 
cover  any  narticular  iivtiire  in  that  ter- 
rilorv  for  the  exclusive  use  of  the  paper 
in  Washington. 

David  .'\.  Murphy,  director  of  news¬ 
paper  service  of  the  corporation,  has  been 
manager  of  the  illustration  department 
of  the  .American  Press  .Association  and 
general  manager  of  the  Central  Yews 
Service. 

Branch  offices  are  located  in  cities  of 
this  country  and  Euronc.  as  follows ; 

Boston,  New  York,  Buffalo,  Philadel¬ 
phia.  Pittsburgh.  Washington.  D  C. ; 
Charlotte,  N.  C. ;  Atlanta,  Xew  Orleans, 
Cincinnati,  Cleveland.  Detroit.  Milwau¬ 
kee.  Chicago.  St.  Ixmis.  Dallas.  Tev. ; 
Kansas  City,  Mo. ;  Omaha,  Minneapolis. 
Seattle.  .Salt  T.ake  City,  Denver,  T.os  .An¬ 
geles,  El  Paso,  San  Francisco.  Londoa 
Paris  and  Berlin. 

Some  papers  who  have  alreadv  snh- 
scrihed  to  this  service  are :  Nexvark 
Call.  Philadehdiia  Tnnuirer,  Seattle 
Times.  Dallas  Yews.  .Atlanta  Constitu¬ 
tion,  Omaha  Bee,  Providence  Journal, 
Toronto  World.  Xew  Orleans  Times- 
Picayune.  Syracuse  Herald,  Chicago 
X'ews,  Indianapolis  Xews.  St.  T.ouis  Post- 
Dispatch,  Milwaukee  Journal.  Afinneap- 
olis  Tribune,  T.onisville  Times.  Houston 
Oironicle,  Boise  CTdahof  Statesman, 
Buffalo  Courier.  Des  Moines  Capitol, 
Boston  Globe.  Birmingham  News,  and 
Cincinnati  Tribune. 


$50,000  CASH 

for  first  payment  on  a  good 
evening  newspaper  property  in 
city  of  40,000  or  more,  west  of 
the  Mississippi  river.  Propo¬ 
sition  V'.  C. 

CHARLES  M.  PALMER 

NEWSPAPER  PROPERTIES 
225  Fifth  Ave.,  N.  Y. 


CONSOLIDATION 

Every  newspaper  consolidation  we 
have  effected  in  recent  years  has 
worked  out  greater  strength  and  profit 
than  we  predicted  for  it  in  advance. 

The  need  of  merger  and  combination 
in  the  publishing  field  is  more  urgent 
today  than  ever  before.  Such  negotia¬ 
tions  are  difficult  and  require  long 
years  of  training. 

HARWELL  A  CANNON 

Newap^^ler  and  Magazine  Properties 
TIMES  BUILDING  NEW  YORK 


$5,000  INITIAL  PAYMENT 

will  buy  the  control  of  an  evening  daily  of 
1,600  circulation  in  a  growing  Southern  City 
of  5,775  population. 

FOR  SALE 

32*page  Goss  with  complete  stereotype  equip* 
h'fMil  at  Delivery  in  December. 

IB-page  Goss  w’ith  stereotype  equipment  at 
$7.<K)b  f.  o.  b.  Immediate  delivery. 

12*page  Duplex  with  20  chases.  lO-hp.  motor 
for  $6,000  f.  o,  b.  Delivery  in  February. 
8*page  Goss  Comet  for  $4,500  f.  o.  b.  De¬ 
livery  In  .NovMilMr. 

8*page  Goss  Semi'Rotary  for  $3,750  f.  o.  b. 
Immediate  delivery. 

Write 

Southern  Publishers  Exchange,  Inc. 

Newspaper  Properties  Printing  Equipment 
P.  O.  Box  Richmond 

1597  Virginia 


NEWS  EXECUTIVE 

Now  city  editor  of  morning  daily 
in  city  of  half  a  million  people,  de¬ 
sires  a  permanent  change  to  an 
afternoon  paper.  Is  young,  ener¬ 
getic  and  has  been  a  city,  news 
and  managing  editor  for  last  five 
years.  Prefers  managing  editorship 
of  run  down  paper  where  a  boost 
is  appreciated.  Salary  must  be  at 
least  $5,000.  If  you  need  such  a 
man,  apply  to  Editor  &  Publisher 
Box  C-567,  care  of  Editor  &  Pub¬ 
lisher. 


BROWN  BUYS  NEWPORT  WEEKLY 


Retires  as  Managing  Editor  of  Man¬ 
chester  Union  and  Leader 

l.'ipccial  to  Editor  &  Publisher) 

.M.x.s'CHestkr,  X.  H. — Georgia  E. 
Brown.  in;inaging  editor  of  the  Union- 
Leader,  has  purchased  tlie  Newport  (X. 
H. )  Republican  Champion,  xveekly,  and 
will  assume  its  active  management  No¬ 
vember  1,  retiring  at  that  tiiiK’  from  the 
daily  newspaper  field.  Mr.  Brown,  who 
was  connected  with  the  editorial  depart¬ 
ment  of  the  Boston  .American  and  Boston 
Post  before  coming  to  Manchester,  be¬ 
came  managing  editor  of  the  Manchester 
Leader  in  1912.  When  the  Leader  pnr- 
chased  the  L'nion,  several  years  later, 
Mr.  Brown  became  managing  editor  of 
holh. 

■Mr.  Brown  plans  to  make  many  im¬ 
provements  in  the  Republican  Champion, 
which  he  believes  can  be  made  the  best 
weekly  in  New  Hampshire,  and  a  me¬ 
dium  for  the  best. type  of  foreign  adver¬ 
tising,  which  has  to  date  been  largely 
confined  to  the  columns  of  daily  news¬ 
papers  in  the  state. 
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NEWS  OF  ASSOCIATIONS 
AND  CLUBS 


The  October  meeting  of  the  Technical 
Publicity  Association,  of  New  York, 
was  held  October  14  at  the  Machinery 
Club.  Francis  H.  Sisson,  vice-president 
of  the  Guaranty  Trust  Company,  of  New 
\'ork ;  Charles  F.  Lang,  president  of  the 
Lakewood  Engineering  Company,  of 
Cleveland,  and  \\  illiam  R.  Wilson,  vice- 
president  of  the  Irving  National  Bank, 
were  the  speakers.  They  gave  interest¬ 
ing  talks  on  “Hanking  and  Good-will 
X'alue  of  -Advertising."  The  ne-xt  meet¬ 
ing  of  the  association  will  be  held  No¬ 
vember  11  at  the  Machinery  Club. 

.Austin,  Tex. — The  University  of 
Texas  Press  Club  has  elected  officers,  as 
follows:  Hill  Cocke,  San  Atitonio, 

president ;  .Alice  Ballard,  Galveston,  sec¬ 
retary-treasurer ;  Keith  Coppage,  F'ort 
Worth,  sergeant-at-arms. 

The  .Advertising  Club  of  New  A'ork 
will  observe  “open  house”  on  the  even¬ 
ing  of  November  2,  Election  night,  and 
a  dinner-dance  will  be  the  order  of  the 
evening.  Mrs.  Christine  Frederick, 
household  efficiency  expert,  will  Ije  the 
speaker  at  the  regular  weekly  luncheon 
at  the  club  on  November  3. 

Baltimore. — New  officers  of  the  Balti¬ 
more  .Advertising  Club  are  :  President, 
Charles  F.  Kuhns;  vice-president,  Nat 
C.  W'^ildman;  secretary-treasurer,  Nor¬ 
man  M.  Parrott;  counsel,  Tallxjtt  Den- 
mead  ;  governors,  Jerome  P.  ITeishman, 
Luther  E.  Martin,  Daniel  E.  Derr,  Harry 
.A.  -Allers,  W.  Dwight  Burroughs,  J. 
Thomas  Lyons,  H.  Kirkus  Dugdale,  Her¬ 
man  Gamse,  Walter  S.  Hamburger, 
Frank  J.  O’Brien,  Thomas  Tyson  Cook, 
John  Lyons,  Jacob  G.  Moses,  Harry  S. 
Sanders,  E.  Lyell  Gunts,  John  E.  Raine 
and  h'rank  D.  W'ebb. 

Lewiston,  Me. — The  Lewiston  Ad 
Men's  Bureau  is  laying  plans  for  a  re¬ 
ception  to  the  Maine  State  Grangers, 
who  are  to  hold  their  annual  state  con¬ 
vention  here  in  December.  .A  committee 
consisting  of  (ieorge  \’.  Turgeon,  Henry 
I.aurendeau,  W .  M.  .Abbott  and  Lewis 
L.  Peck  was  chosen  to  perfect  the  ar¬ 
rangements. 

St.  Louis. — Edward  T.  Hall,  secretary 
of  the  Ralston  Purina  Company,  was  the 
speaker  at  the  regular  weekly  luncheon¬ 
meeting  of  the  .Advertising  Club,  of  St. 
Louis,  on  Octoln-r  19,  outlining  how  the 
company  sells  its  sales  force  on  its  ad¬ 
vertising  policy. 

St.  Louis. — The  Democratic  Press  .As¬ 
sociation,  of  Missouri,  elected  the  fol¬ 
lowing  officers  at  its  annual  meeting  in 


New  Home  of  the  Hartford  Timea 

Hartford 

Mecca  of  National  Advertisers 
anxious  to  put  their  campaigns 
across  in  a  big  way,  and  the  ad¬ 
vertising  medium  that  answers 
their  requirements  in  every  pos¬ 
sible  manner  is 

"Connecticut's  Greatest  Newspaper" 


St.  Louis;  President,  George  H.  Scru- 
ton,  Sedalia  Democrat;  vice-president 
and  secretary.  Gale  Johnson,  Mexico  In¬ 
telligencer:  treasurer,  Omar  D.  Gray, 
Sturgeon  Leader. 

W'icHiTA,  Kas. — Newspaper  workers 
and  former  newspaper  workers  of 
Wichita  have  formed  the  Wichita  Press 
Club  and  have  undertaken  the  compila¬ 
tion  of  the  journalistic  histories  of  all 
men  and  women  who  ever  worked  on 
Wichita  newspapers.  David  D.  Leahy, 
historian  of  the  club,  is  doing  this  work, 
i.eahy  is  the  w'riter  of  “The  Shillelah.” 
the  “colyum"  running  in  the  Wichita 
Beacon.  R.  IL  Richards,  city  editor  of 
the  Beacon,  was  elected  president,  Kirk 
Meecham  of  the  Wichita  Ptice  Current 
is  vice-president  and  Joseph  C.  Noble 
of  the  Wichita  Eagle  secretary-treas¬ 
urer.  Directors  of  the  club  are  W.  A'^. 
Nessly  and  Mrs.  Flora  Parsons  of  the 
Eagle  staff,  C.  Lee  McPherson  of  the 
Beacon  and  Robert  H.  Timmons  and 
Miss  Harriet  E.  Stanley,  former  news- 
I'.aper  workers.  The  press  club  with  the 
management  of  the  International  Wheat 
Show,  held  a  banquet  October  5  for 
editors  of  newspapers  in  the  southern 
part  of  Kansas.  Governor  Henry  J.  .Al¬ 
len,  owner  of  the  Beacon,  and  Marce'lus 
Murdock,  owner  of  the  Eagle,  and 
others  spoke. 

Philamxphia. — Banking  and  busi¬ 
ness  men  of  this  city  are  campaigning 
for  a  fund  of  $10,000  to  enable  the  Bet¬ 
ter  Business  Bureau  here  to  extend  and 
intensify  its  efforts  to  promote  and 
maintain  its  objects.  Howard  S.  Gra¬ 
ham  and  John  H.  Mason,  bankers,  and 
Herbert  J.  Tily.  business  manager  of 
Strawbridge  and  Clothier,  head  the 
campaign  committee. 

D.vllas,  Tex. — The  Dallas  .Advertis¬ 
ing  league  is  now  housed  in  its  own 
quarters,  which  lime  been  fitted  out 
with  new  fixtures  and  otherwise  pre¬ 
pared  to  provide  comfort  for  the  league 
members.  The  quarters  are  at  1219l'2 
Main  Street,  where  abundant  room  for 
the  offices  of  the  Better  Business  Bu¬ 
reau  and  committee  rooms  for  league 
purposes,  as  well  as  club  rooms,  arc 
f  ro'-ided 

Coi.UMHus.  Ohio.— Bruce  T.  Work 
was  re-elected  president  of  the  .Adver¬ 
tising  Club  of  the  local  Chamber  of 
Commerce  after  a  spirited  campaign. 
Other  officers  are :  A^’ice-presidents, 


OF  THE  SHAFFER  GROUP 


The  Indianapolis  Star  carried  more 
foreign  display  advertisinR  during 
the  first  six  months  of  I'I’O  than  any 
other  lndian.apolis  newspaper. 

THE 

INDIANAPOLIS 

STAR 

Largest  Morning  and  Sunday 
Circulation  in  Indiana 


OF  NEWSPAPERS 


Fred  AV.  McCann,  Louis  .A.  Cohen, 
John  AV.  Moore ;  secretary,  Robert  A. 
AV’arfel ;  treasurer,  R.  H.  Schryver ;  li¬ 
brarian,  Harry  AAA  Miller;  trustees,  John 
Andrews  and  Frank  O’Blenness ;  poet 
laureate,  L.  H.  Buckley. 

St.  Paul. — '.A  novel  and  successful 
money-raising  idea  w'as  worked  out  by 
the  St.  Paul  Town  Criers’  club  at  its 
opening  meeting  for  the  season.  Eiach 
niembcT  of  the  “Glad  Hand’’  committee 
was  supplied  w'ith  a  dollar  bill  to  be 
awarded  to  the  tenth  person  greeting 
him.  The  new  officers  and  committee 
chairmen  were  introduced  and  the  pro¬ 
gram  for  the  coming  year  discussed. 
Frank  M.  Moore,  secretary  of  the  club’s 
Better  Business  Bureau,  described  the 
work  contemplated.  “.Advertising  Sal¬ 
vation”  was  the  subject  of  Peter  Mac- 
Farlane,  superintendent  of  the  Union 
Gospel  Mission,  main  speaker  of  the 
evening.  Eliot  C.  Hensel,  president  of 
the  club  last  year,  who  has  removed  to 
Los  Angeles,  was  elected  a  life  honor¬ 
ary  member. 

Port  Huron,  Mich. — The  Port  Huron 
Display  and  .Ad  Men’s  Club  has  been  or¬ 
ganized  with  large-scale  plans  for  the 
coming  winter’s  activities.  There  are 
forty  charter  members.  The  officers  are; 
President,  C.  Fitzpatrick,  of  J.  A.  Da¬ 
vidson’s  Company;  vice-president,  .A. 
Dexter,  J.  C.  Penney  Company;  secre¬ 
tary,  George  Burns,  Knox  Dry  Goods 


Tried  and  Found  True 

Whether  as  a  household  necessity  for 
the  family  or  a  productive  salesman 
for  advertisers 

Pittsburg  Biapatrii 

has  stood  the  test  for  generations. 

Branch  OfRcea; 

Wallace  G.  Brooke, 
Brunswick  Building,  New  York 
The  Ford-Parsons  Co. 
Marquette  Building,  Chicago,  HI. 


World  Wide 

ADVERTISING  CORPORATION 


Advertising  Counsel 

One  West  34th  St.,  New  York 

Cable  Address; 
SCHOLZEM,  NEW  YORK 


Million 

Dollar 


Company,  and  treasurer,  Edward 
Palmer,  Ballantine  Dry  Goods  Company. 
The  membership  is  largely  of  newspaper 
advertising  men  and  representatives  of 
Port  Huron’s  stores  and  manufacturing 
concerns. 

Detroit. — The  Retail  Merchants  Bu¬ 
reau.  has  offered  a  prize  of  $250  for  the 
best  design  for  a  poster  it  can  use  in  its 
campaign  for  early  Christmas  shopping. 


SCRIPPS 

NEWSPAPERS 

FOREIGN  ADVERTIS¬ 
ING  DEPARTMENT 

Union  National  Bank  Building, 
Cleveland,  Ohio 

New  York  Office: 

Marbridge  Bldg. 

Chicago  Office: 

First  National  Bank  Bldg. 


THE  NEAV  YORK  TIMES  BOOK 
REVIEW  AND  MAGAZINE 

The  Book  Review  and  Magazine  Section 
of  the  Sunday  edition  of  The  New  York 
Times  has  a  circulation  of  500,000  and  is 
read  weekly  by  a  most  desirable  group 
of  prospective  customers. 

Printed  by  the  rotogravure  process,  with 
many  attractive  magazine  features  writ¬ 
ten  by  well-known  contributors,  it  pos¬ 
sesses  unusual  qualities  of  excellence. 
Readers  of  The  New  York  Times  Book 
Review  and  Magazine  Section  iorm  a 
group  having  great  purchasing  power. 
Their  confidence  in  the  advertising  ad- 
niitted  to  its  columns  makes  it  an  inter¬ 
esting  medium  of  tiarticular  value. 

THE  NEW  YORK  TIMES 
TIMES  SQUARE  NEW  YORK 


Nwrly  every  peneR  Ir  RIehRion*  raadi  Tlie 

NEWS-LEADER 

Tbe  NEWS-LEADER'S  elreulitlon  In  RIebnxmd 
Ii  greater  than  that  at  all  the  other  Rlcbmood 
papers  combined. 

Tbe  NEWS-LEADER'S  elrcuIaUon  In  Virginia 
if  greater  than  any  other  Virginia  nempaper. 

The  sworn  statements  of  the  Blcbmond  papers 
show  THE  NEWS-LEADER  has  a  dally  dreula- 
tlon  in  Richmond  which  Is  mors  than  tbrss  timet 
greater  than  Its  nearest  competitor. 

Foreign  representatlvea 
The  Kclly-SRiith  Ca.,  Chicago,  Ml. 

■irtrMis  BrIMIh,  Kelly-Smlth  Co., 

Brtadway  at  34tk  SL  Lytton  BillglRg, 

Ntw  York  City. 

J.  B.  Keosgh,  Candler  Bslldlng,  Atlanta,  Ga. 


The  amalgamation  of  the  two  leading 
progresaive  Jewiah  newapapers  of 
New  York 

THE  DAY 

AND 

THE  WARHEIT 

brings  into  being  tbe  most  powerful 
advertising  medium  in  the  Jewiah  field. 

Tbe  National  JewUh  Daily 


The  Value  of  any  newspaper  is  beat  re¬ 
flected  by  the  confidence  of  its  Advertiaera. 


IHE  tIOUSION  CHRONICIE 


LEAD  the  entire  State  in  total  Advertis¬ 
ing  during  1919.  Lead  the  entire  South 
in  National  Advertising.  Carries  more 
Classified  Ads  thu  the  other  two  Hous¬ 
ton  papers  combined. 

IN  TEXAS 

It's 

THE  CHRONICLE 


stativea  la 

New  York  „ 

S(L  Louis  Kanaaa  Oty 

John  M.  Branham  Cnmngiany 


Chicago 

Atlanta 


H  e  a  r  s  t 
Features 

The  World’s  Greatest  Circulation 
Builders 

International 
Feature  Service,  Inc. 
New  York 


We  can  increaae  your  bnsineas — you 
wuit  It  increuad. 

You  have  thought  of  press  elippinge 
yourself.  But  let  us  tell  you  how 
press  clipping  can  be  made  a  businasa- 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Establishad  a  Quarter  of  a  Casstury 
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Advertising  Sold 
as  a  Commodity 


On  August  1,  1920, The  New  York  Globe, 
by  going  on  the  flat  rate  basis  on  all  new 
business  and  on  the  expiration  of  existing 
contracts,  took  a  decided  step  forward 
in  Metropolitan  journalism. 


This  means  that  any  advertiser,  no 
matter  where  located,  can  buy  his 
space  at  exactly  the  same  rate  as 
a  large  local  department  store. 

The  Globe  offers  the  sales  manager  the 
use  of  180,000  higb  grade  circulation. 

t 

The  Globe’s  circulation  is  wonderfully  re¬ 
sponsive.  Its  rates  are  fair — lower  to 
the  small  user  than  any  other  newspaper 
of  the  same  circulation. 


THE  NEW  YORK  GLOBE 


Member 
A.  B.  C. 


Jason  Rogers,  Publisher 


180,000 
A  Day 


